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Detroit dailies To provide our advertising customers an 


battle for insert flow that best meets their needs, our 
Mailroom/Transportation Department rede- 
supremacy signed our insert verification process a lit- 
’ : tle over a year ago. It’s a quality control 
(See page 10) system that uses the normal advertising 
salesman confirmation most papers use, 
od but it takes it one step further. We contact 
every printer to verify amounts, dates, and 
delivery schedules. To make sure that our 
customers get the very best service. 
We found two effective tools to make this 
system work. The telephone and our Insert 
Verification Form. It’s a check and ba- 
lance system based on one of the most 
effective devices around. Communication. 
Direct verbal and written contact with our 
advertising sales team and printers. 
When a newspaper has 70 zones that can 
be distributed 210 different ways and as 
many as 90 different inserts to handle a 
week, you can’t assume anything. That’s 
why we give our customers insert assurance. 
Because we insist on the best. 


Che Register 


Bringing the best home to Orange County. 


A Division of Freedom Newspapers, Inc. 
Orange County, California 
Represented Nationally by Story & Kelly-Smith, Inc. 
Circulation: 271,281 Daily 302,808 Sunday 
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INSIDE STORY: WITH HODDING CARTER. 
ON PBS. FRIDAY, JAN.20, AT 9PM: 


The U.S. government kept newsmen in the dark about 
Grenada. And brought to light a press battle that’s still raging. 

Does the public have a right to get all the news? Or should 
the government have more control? 

See all the viewpoints. On public television’s Inside Story. 
Funded by General Electric. 

Join anchorman Hodding Carter. In the weekly PBS 
program that raises provocative press questions. 

Coming up: “Whose news is it?” 


*National PBS airdate. Check your local listings for date and time. @ 1s 4 TRADEMARK OF THE GENERAL ELECTRIC CO 





Our design 
is to give 
communities 
our best. 


The Bryan-College Station Eagle, in Texas, was a good afternoon 
newspaper in one of the country’s hottest SMSA’s. Research revealed 
it could be even better. 

Drawing on Harte-Hanks resources, The Eagle surveyed the com- 
munity to determine what residents wanted in a newspaper. Results 
indicated that people preferred a morning newspaper that was easier 
to read, with more relevant local news. 

The Eagle met this challenge by improving and increasing its local 
news coverage with an expanded editorial staff. A more exciting and 
easier to read layout was created. Production and distribution were 
reorganized to give Bryan-College Station a morning newspaper. 

Today, The Eagle boasts one of the country’s leading circulation 
growth rates. This is a dramatic example of our commitment to give 
communities our best. By design, Harte-Hanks newspapers across 
the nation are becoming Community Information Centers. 


ae Harte-Hanks . 
@R® COMMUNICATIONS, INC. 


P.O. Box 269 « San Antonio, Texas 78291 


Becoming Community Information Centers 
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About awards 











JANUARY 


12-14—Wisconsin 
Appleton. 

23-27—National Association of Advertising Publishers, mid-winter 
conference, Acapulco Princess, Mexico. 

24-26—Washington Journalism Center, Conference for Journalists, 
Health Care: Economic and Ethical Issues, Watergate Hotel, 
Washington, D.C. 

26-28—Texas Press Association Mid-Winter Convention and Trade 
Show, Sheraton Park Central Hotel, Dallas. 

27-28—Gay Press Association, Southern 
Savoy Hotel, Houston, Texas. 

29-2/1—Internationa! Newspaper Advertising and Marketing Executives, 
Sales Conference, New Orleans Hilton and Towers Hotel. 


Newspaper Association, Paper Valley Hotel, 


Regional Conference, 


29-2/4—Suburban Newspapers of America Management Conference, 


Kauai Surf Hotel, Kauai, Hawaii. 
FEBRUARY 


2-4—Arkansas Press Association, Winter convention and trade 
show, Camelot, Little Rock. 
4-6—Wire Editors Conference, University of Missouri School of 
Journalism, Columbia. 
9-11—California Newspaper Publishers Association, Press-Tech '84, 
convention and trade show, Hotel Del Coronado, San Diego. 
12-15—Graph Expo (West Coast), Anaheim, Calif. 
15-17—Ohio Newspaper Association, Hyatt 
Center, Columbus. 
16-19—"“Communications and the New Technologies,” Howard University, 
Communications Conference, Main Campus, Washington, D.C. 
18-21—Great Lakes/Midstates Newspaper Conference, Hyatt-Regency 
O'Hare, Chicago. 
24-27—Maryland-Delaware-D.C. Press Association, Winter Conven- 
tion, Holiday Inn-BWI, Baltimore. 
26-23—Inland Daily Press Association, The Fairmont, San Francisco. 


Regency-Ohio 


MARCH 


5-9—Newspapers in Education Conference, Denver Hilton. 
28-30—America East Newspaper Production Conference, Hershey 
Lodge and Convention Center, Hershey, Pa. 


Seminars/Workshops/Clinics 
JANUARY 


15-18—Newsroom Management, SNPA Foundation Seminar, University 
of Miami, Miami, Fla. 
17-19—Newspaper Advertising Co-op Network/NACON Sales Seminar, 
- Commodore Hotel, Palm Beach, Fla. 
18-19—New England Newspaper Association, Circulation District 
Manager's Workshop, Sheraton Sturbridge Inn, Sturbridge, Mass. 
20-21—First International Conference on Videotex Journalism, sponsored 
by the Graduate School of Journalism of the University 
of Western Ontario, Toronto. 
22-27—American Press Institute, Management of the Weekly Newspaper, 
Reston, Va. 
22-27—Information Graphics Workshop, sponsored by Rhode Island 
School of Design, the Providence Journal Co., and The 
Society of Newspaper Design, Providence. 
23-27—ANPA Management Development Workshop, Westin South Costa 
Plaza, Costa Mesa, Calif. 
24—New England Newspaper Association, Camera Practices Work- 
shop, Marriott Hotel, Springfield, Mass. 
25—New England Newspaper Association, Camera Practices Work- 
shop, Lawrence Eagle-Tribune, North Andover, Mass. 
29-2/3—American Press Institute, Publishers Seminar (under 
50,000 circulation), Reston, Va. 
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Tabloid Honors . . . Five Daily News staffers received 
The Newspaper Guild of New York’s Page One Awards 
for excellence in journalism — City Hall bureau chief 
Arthur Browne, sportswriter/cartoonist Bill Gallo, artist 
Jerry Schlamp, and photojournalists, William La Force Jr. 
and Mel Finkelstein. Browne also has added to his trophy 
collection the James Wright Brown citation for public 
service reporting and the New York Press Club’s Gold 
Typewriter . . . Ina category for tabloids with more than 
4,000 circulation, the North Vancouver (B.C.) News 
scooped up awards for photography, advertising promo- 
tion and the newspaper as a whole in the B.C. Yukon 
Community Association contests. Honorees were pub- 
lisher Peter Speck, photographers Terry Peters and Stuart 
Davis, and ad men Bob Graham and Tim Francis. 


* * * 


Allin the Family . . . All three awards in the newspaper 
category of the Smolar Journalism competition went to 
writers for the Long Island (N.Y.) Jewish World. The 
Council of Jewish Federations cited the following for stor- 
ies dealing with human interest and public affairs: Carol 
Steinberg, Irving Greenberg and Joseph Aaron. 


* * * 


FOUR! . . . Gary (Dayton Daily News) Nuhn’s first 
place in the features category of the Golf Writers Associa- 
tion/MacGregor contest, is second only to Dan Jenkin’s 
five-time record. Gary has been covering golf only since 
1975. Finishing first in news was George Sweda, Cleve- 
land Plain Dealer; and in columns, NEA’s Murray Older- 
man. In the runnerup group were: Pete Foley, Jacksonville 
(Fla.) Journal; Edwin Pope, Miami Herald; Art Spander, 
San Francisco Examiner; Marino Parascenzo, Pittsburgh 
Post-Gazette; and Dave Anderson, New York Times. 


* * 


Toledo and the World . . . With a $10,000 grant from the 
Sigma Delta Chi Foundation, Toledo Blade editorialist 
Ralph Johnson will visit foreign countries to discern which 
products are most important for the Midwest in 
international trade. He will also enroll in an international 
economics course. He won the Eugene C. Pulliam Fellow- 
ship Award for Editorial Writers, for which there were two 
other finalists: Karli Jo Hunt, New Brunswick (N.J.) 
Home News, and Michael P. Gordon, Los Angeles 
Herald-Examiner. 


a 

Enterprise Rings Bell . . . New Jersey Bell’s Enterprise 
Reporting Awards go to H.G. Bissenger, Philadelphia 
Inquirer, for an investigation of prison deaths; and Gerald 
Scharf, Hackettstown Star-Gazette, for a five-part report 
on a waste disposal project. Honorable mentions to: 
Robert J. Braus, Newark Star-Ledger; Michael Pollock, 
Atlantic City Press; and five-member Bergen Record 
team; and Corrine Sheppart-Borton, Egg Harbor News- 
... Winners of awards from the N.J. Health Public 
Information Commitee were: Chapin Wright, Trenton 
Times; and Yury Tarnavskyj, Princeton Packet; with hon- 
ors to: Cherry Hill Courier-Post staffers (Barbara Roth- 
schild, Leroy Williams, Judith A. Petsonk, and Karen 
Kofoed); G. Patrick Pawling, Atlantic City Press; Erlinda 
Vilamor, Asbury Park Press; and John Kolesar, Bergen 
Record. 
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INCORRECT VOLUME NUMBER SHOULD READ VOLUME 117. 























ADDRESSING TOMORROW TODAY. 


Imagine. 

A remarkable new ZIP Code system 
for business mailers. So precise it 
can actually pinpoint specific streets, 
specific buildings. Even specific build- 
ing floors. 

That's the ZIP + 4 code. 

Now imagine a computerized sorting 
system so advanced that it automati- 
cally reads the last line of the address 
off your envelope. Reducing sorting 
time while increasing sorting efficiency. 

That’s the Optical Character Reader 
(OCR). 

EFFICIENCY. 

Perhaps most amazing is the fact 
that both the ZIP + 4 program and our 
OCR’s are already in place. Ready to 
bring technological efficiency to the 


mountainous task of moving 100 billion 
pieces of business mail per year. 

But to deliver the future, we need 
your help. 

Begin by being sure that the entire 
address on all your business mail is 
totally visible, legible and located 
properly. Your local post office can give 
you all the information you need. 

ECONOMY. 

Use of ZIP + 4 codes is voluntary. 
But by adopting them, you'll be 
rewarded in the form of more stable 
postal rates. In fact, when you meet 
the eligibility requirements, you can 
start saving postage right away. 

If you're a First-Class mailer of 500 
pieces or more who already presorts, 
you can save a half-cent per piece 


when you use ZIP + 4 codes. And that’s 
on top of the three-cent discount for 
presorting. 

If you're a First-Ciass mailer who 
doesn't presort but mails 250 pieces at 
a time, you can save nine-tenths of a 
cent per letter. 

And no matter how many, or how few, 
pieces you mail, using ZIP + 4 codes 
can give you a Cleaner, more efficient 
mailing list. Plus more consistent 
delivery. 

COOPERATION. 

Let us show you how you can put 
more zip in your mail service. Contact 
your local Postmaster or —_ 
Customer Service Represen- +t 
tative. And send yourself mar 
into the future. © USPS 1983 








Robert U. Brown, President 
Ferdinand C. Teubner, Publisher 
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Journalists’ joint statement 


The Statement developed by representatives of 10 independent 
press organizations provides an excellent declaration of the press’ 
view of the government’s denial of news coverage at the start of the 
Grenada invasion. 

It is a strong affirmation of the historic principle that American 
journalists should be represented at U.S. military operations, that 
the press should recognize the importance of military security and 
troop safety, and that coverage conditions satisfying safety and 
security imperatives are acceptable “in keeping with the spirit of the 
First Amendment permitting independent reporting to the citizens 
of our free and open society.” 

In a preamble to the Statement, the representatives of the 10 
organizations declared “because a free society’s press is not—and 
should not be—monolithic, no statement can ever be said to be ‘the 
position’ of ‘the press.’ What follows is the carefully considered work 
of the experienced individuals serving on a special committee . . . ” 

We think there is one thing the press can be “monolithic” about and 
that is a simple assertion that freedom of the press belongs to the 
people. This Statement refers to the First Amendment, and often to 
“the requirement that the public, via a free press, be independently 
informed about the actions of its government.” The point should be 
made that it is the public’s right to be informed. 

The “Statement of Principles” (once known as the Canons of Jour- 
nalism) of the American Society of Newspaper Editors says, among 
other things: 

“The First Amendment, protecting freedom of expression from 
abridgment by any law, guarantees to the people through their press 
a constitutional right . . . 

“Freedom of the press belongs to the people. It must be defended 
against encroachment or assaults from any quarter public or pri- 
wie...” 

That is language the public can understand and on which everyone 
can agree. 


Lesson for today 


In his radio speech to Cuba on the 25th anniversary of the Castro 
revolution, President Ronald Reagan noted the tight censorship and 
lack of freedom existing on that island contrary to the promises of 
freedom made two and a half decades ago. 

“Why are your leaders so unwilling to let you hear what others 
think and say?” he asked. “If the power of truth is on their side, why 
should they need to censor anyone’s views? Think about that.” 

That is something for everyone to think about where speech and 
press are controlled by totalitarian regimes. Unfortunately, their 
remedies are limited. 

The American people are fortunate to be able to hear a multiplicity 
of voices on every issue. We hope they are never tempted to let their 
good fortune go by default, or misunderstanding, or because of a lack 
of interest in preserving it. 
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The Oldest Publishers and Advertisers 
Newspaper in America 


With which have been merged: The Journalist 
established March 22, 1884; Newspaperdom established 
March, 1892; the Fourth Estate, March 1, 1894; Editor & 
Publisher, June 29, 1901; Advertising, January 22, 1925. 
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Letters to the Editor 








Touts electronic newspapers 


I would generaly agree with Chris- 
tine Urban that entering the electron- 
ic publishing field will not necessarily 
guarantee a newspaper company total 
protection of its market from cable tv. 
(E&P, Oct. 29, 1983.) 

Although most cable companies, 
particularly those in the Chicago area, 
have not awakened to financial boom 
which awaits them in the local mar- 
ket, I believe within the next five 
years that will change. 


However, I must disagree that 
‘any link between newspapers and 
telecommunications is doomed to 
failure’’ because telecommunications 
is a totally different business with dif- 
ferent cost structures and consumer 
needs. 


Our theory in electronic publishing 
has proven successful because we ha- 
ven't tried to convince anyone that 
LIFE Newsvision (our 24-hour-a-day 
text channel) is the world’s greatest 
answer to the electronic media. 





We don’t cite viewership surveys to 
our advertisers. We don’t promise 
advertisers any special times on the 
screen during each day. We don’t use 
any broadcast media gimmicks. And 
we don’t try to compete with any Chi- 
cago area radio or tv stations. 

We simply point out to our advertis- 
ers that, at a rate of $17.50 a week 
(which gives them a minimum of 84 
20-second appearances) they can’t 
afford not to advertise on cable tv. 
$17.50 gives them the prestige of 
being on television (they can see their 
own ad on their own tv screen, as can 
their friends and neighbors) and if 
they make a sale or two from the ad, 
they've recouped the ad’s cost and 
profited by the prestige. 

All of us in the business (and those 
who are thinking about getting into 
electronic publishing) still have many 
questions about where this whole 
thing is headed. 

But the key right now is to keep it 
simple. The newspapers that have left 


the electronic publishing field are 
those who spent a quarter of a million 
dollars a year on their operations. 

We aren’t trying to be a member of 
the broadcast media. If we wanted to 
do that we could buy a radio or tv 
station. 

Weare first and foremost a commu- 
nity newspaper in the Chicago sub- 
urbs. And we will always be first and 
foremost a newspaper, even if we do 
move on to Teletext two-way 
operations somewhere down the 
road. 

If the whole experiment proves to 
be a flop, all we’re out is $50,000 in 
equipment (actually less because of 
depreciation) plus the $10,000 a year 
in operating expenses we have. 

That’s such a small amount to risk 
in view of the long range possibilities. 


Larry Randa 


(Randa is managing editor, Suburban 
LIFE Citizen Newspaper, and director 
of telecommunications, LIFE Printing 
& Publishing Co.) 





Takes issue with the 


While I was pleased to see VU/ 
TEXT’s electronic library system 
described in an article on 
‘‘Developing a Database”’ in your 
November 12 issue, I must take issue 
with the conclusion by author Tim 
Miller that *“*“VU/TEXT is 
expensive.” 

If Mr. Miller was comparing the 
cost to a newspaper of establishing an 
electronic library system through 
VU/TEXT with the cost of any other 
system now on the market, then he 
was mistaken. In comparison with the 
electronic library retrieval systems 
offered by Battelle or BRS, for 
example, VU/TEXT is far less 
expensive on a short- or long-term 
basis. 

If Mr. Miller was referring to the 
cost of accessing the databases 
offered by VU/TEXT, then he was 
again mistaken. We carefully monitor 
the price of access to databases 
offered by other online vendors and 
believe our database access costs are 
at the lower end of the average price 
range. 

For example, VU/TEXT offers ac- 
cess to the full text of the Washington 
Post for a straight access time charge 
of $90 an hour, or $75 an hour for 
subscribers who will access VU/ 
TEXT for a minimum of one hour a 
month. Anyone who wants to access 
the Washington Post on Mead Data 
Central's Nexis must pay $90 an hour 
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author 


and surcharges that can bring the 
average cost of a search up to $150 an 
hour. 

I would also quibble with the 
opinion expressed in the article that 
small newspapers with databases on 
VU/TEXT will never receive much 
revenue from subscriber access 
because their databases will be over- 
shadowed by such ‘“‘giants’’ as the 
Washington Post or the Philadelphia 
Inquirer. 

VU/TEXT is by its mandate a 
national network of regional data- 
bases that will include the 30 Knight- 
Ridder newspapers around the 
country. 





With these and other regional news- 
papers on line, we believe VU/TEXT 
will become an “‘information utility”’ 
for the kind of regional information 
that is only reported in the small-to- 
medium-sized regional newspapers 
and not in papers the size of the Wash- 
ington Post. 

By joining the VU/TEXT network, 
a regional newspaper is more likely to 
be accessed by a national subscriber 
base that needs detailed regional 
information than it would if it 
established its own independent data- 
base. 

Peter Leach 
(Leach is director of operations, VU/ 
TEXT information Services.) 





SPHCIAL FEATURES 


e Our readers rely on Rick Sherwood’s cap- 
sulized previews. The column is always up to 


date and we get a lot of good feedback. We are very 


pleased. 96 


George Collier, Editor, The Daily Report, Ontario, Calif 











TV-TONIGHT by Rick Sherwood. A daily column of 900 words from 


SYNDICATION SALES 


femme TO order call Chuck Weiss, Joe Vallely 212-972-1070/Paul Finch 213-852-1579. sesms 
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OSS ihc. THE 
HEADLINER 
FFSET 
PRESS 


A modular system 
for offset 
conversions 


The Headliner® Offset press offers you all the features 
and productivity you expect from a double-width press. 
Yet its modular design lets you buy as much or as little 
equipment as you want to fit your needs, your budget, 
your products and your future market requirements. 


Flexible, compact design. Use your existing substruc- 
ture and reels-tensions-pasters, or folders and angle 
bars, or both. Even with 6’9” unit spacing, the Headliner 
Offset will give you 21” aisles. Or install a compiete, new 
60,000 pph Headliner Offset press system. 


Color flexibility. Choose the color capability you need 
from three arrangements: A unit with haif-deck for true 
offset spot and process color. A color couple for color on 
either side of the weo. A color cylinder for certain spot 
color applications. The press is available with open foun- 
tain or Injector inking and the Goss Color Control System 


for remote ink setting. Choose the electronic Goss Press 
Control System and Page Area Reader as added aids to 
productivity. The Headliner Offset is designed for quality 
printing, fast makeready and reliability, with special noise 
abatement provisions. 


Product flexibility. The new Goss Regent 2:1 multi-web- 
width folder, with or without the optional quarter folder, 
provides the product flexibility you need and is available 
in four cutoffs. 


Goss mailroom equipment and systems and Goss 
turnkey installation services can further enhance your 
new production facility. 


Goss Products, Graphic Systems Division, Rockwell 
International, 3100 South Central Avenue, Chicago, 
Illinois 60650. 312/656-8600. Telex 253478. 


él Rockwell International 


..where science gets down to business 








By Mark Fitzgerald 


With his staff nervous and many of 
the newspaper’s key people gone, the 
Chicago Sun Times’ new publisher 
insisted that ownership by Rupert 
Murdoch will not mean drastic edito- 
rial changes. 

‘*We didn’t come to Chicago to run 
a sleazy newspaper,’’ Robert E. Page 
told a press conference January 10. 
‘‘We are here to provide an aggres- 
sive, lively, and high quality news- 
paper.”’ 

Even as he was speaking, however, 
the Sun Times’ most prominent writ- 
er, columnist Mike Royko, was hold- 
ing his own press conference 
announcing he had signed a three- 
year contract with the rival Chicago 
Tribune. 

Royko’s lawyers claimed his con- 
tract with the Sun-Times, which runs 
until 1988, contains anti-competitive 
clauses which are too restrictive to be 
legally enforceable. 

‘‘A man has a right to work for 
whom he wants to, and I don’t want to 
work for Mr. Murdoch,”’ Royko said. 
‘*All I want to do is write a column 
five days-a-week.”’ 





Page said the Sun-Times would 
take immediate legal action to prevent 
Royko’s departure. 


When Murdoch’s News America 
Publishing Corp. took control of the 
Sun-Times (Jan. 9), Page issued a 
statement that referred to *‘the orderly 
and statesmanlike manner in which the 
transfer of ownership was effected.”’ 

In the editorial offices of the news- 
paper, however, staffers complained 
that very little was orderly. The Sun- 
Times, they said, was drifting like a 
ship without a captain—and they had 
no idea what would happen next. 

‘*] think people are very upset that 
in the more than two months since the 
sale was announced, none of Mur- 
doch’s people have made any attempt 
to contact the editorial people,’’ said 
Lois Wille, editor of the editorial 
page. ‘‘It’s a strange way to take over 
a company.”’ 

It wasn’t until two days after the 
purchase that a staff meeting was held 
with Page. And despite general state- 
ments at his press conference, Page 
said he could give no specific 
indication of the editorial direction 
that the profitable 42-year old morn- 
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Confusion in St. Louis, Chicago 


Mass resignations as Murdoch takes over the Sun-Times 


ing tabloid would take. 

While little had happened publicly 
in the weeks since the sale of the Sun- 
Times and related properties was 
announced Nov. 1, much happened in 
the days before Murdoch’s takeover. 

First, the Sun-Times lost its top 
management in a single Friday after- 
noon (Jan. 6). 

James Hoge announced his resigna- 
tion as publisher, chairman of the 
Field Newspaper Syndicate and the 
Independent News Service. 

Hoge, who said he would announce 
his future plans at some later date, 
released a statement saying, ‘‘I wish 
all Sun-Times employees continued 
success in publishing an excellent and 
useful newspaper.” 

At the same time three other top 
executives announced their resigna- 
tions: Ralph M. Otwell, editor and 
executive vice president; Thomas M. 
Tallarico, executive vice president 
and general manager; and Robert M. 
McCormick, executive vice presi- 
dent, sales and marketing. Under ter- 
ms of their contracts the executives 
will share severance pay valued at a 


(Continued on page 17) 





The St. Louis Globe-Democrat is 
expected to publish at least until Jan- 
uary 16, but its future after that is far 
from certain. 

After a meeting (Jan. 9) with Justice 
Department officials, the Newhouse 
Newspaper Group, which owns the 
unprofitable 131-year-old morning 
daily, agreed to continue publication 
at least until January 16. 

Under a long-time joint operating 
agreement, production and business 
operations of the Globe-Democrat are 
handled by the afternoon St. Louis 
Post-Dispatch. The JOA, under ter- 
ms of the Newspaper Preservation 
Act, makes any proposed sale or clos- 
ing of the Globe-Democrat subject to 
Justice Department approval. 
Meanwhile, actions of both New- 
house and the Pulitzer Publishing 
Co., owner of the Post-Dispatch, came 








under increasing attack from the 
Newspaper Guild, city and state offi- 
cials, and the Missouri publisher who 
had made a purchase offer. 

Saturday Review publisher Jeffrey 
M. Gluck insisted throughout the 
week that he still wanted to buy the 
Glob-Democrat. 

The problem, he said, is that New- 
house is a very uncooperative seller. 

‘‘We claim that Newshouse has 
become deliberately disagreeable,”’ 
Gluck said as Newhouse met in Wash- 
ington. ‘We are still seeking to pur- 
chase the paper.”’ 

After the meeting, Gluck said the 
moratorium on closing the paper 
‘*gives us time to resolve our 
differences.” 

‘‘All it takes is cooperation,*‘ he 
said. ‘‘If they cooperate the sale will 
go through. If they don’t, it won’t.”’ 





St. Louis Globe-Democrat’s future uncertain after Jan. 16 


Gluck, who is based in Columbia, 
Mo., had signed in December a 
definitive agreement to buy the 
Giobe-Democrat. However, he with- 
drew that purchase offer (Jan. 6) after 
members of the St. Louis Newspaper 
Guild Local 407 overwhelmingly re- 
jected a proposal releasing Newhouse 
from its hefty severance pay obliga- 
tions and some other legal liabilities. 


Gluck’s withdrawal of his purchase 
offer, which he called ‘‘only a tech- 
nical withdrawal,’’ left the paper 
without a buyer. 


Newhouse agreed to continue 
publishing the Globe-Democrat at 
least through January 16 after a one- 
hour meeting in Washington between 
company lawyers and officials in the 
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By Andrew Radolf 


Being on assignment in as volatile a 
place as Lebanon sometimes means 
‘*having to drive through one war to 
get to the war you're covering.” 

And sometimes, continued Terry 
Anderson, 37, chief Middle East 
correspondent for the Associated 
Press, you have to be able to assess 
the dangers keenly enough ‘‘to know 
when to give up”’ and try to get your 
story another way. 

‘*When a man is standing there with 
a gun, cocks it and tells you to go 
away, then you go away,” he said. 
“At all costs don’t get into a con- 
frontational situation. There’s no 
story worth getting killed for.”’ 

Anderson talked with EDITOR & 
PUBLISHER during a brief stop-over in 
New York after he had flown back to 
the United States on the plane with 
Rev. Jesse Jackson following the re- 
lease of Navy flier Lt. Robert O. 
Goodman Jr. 

Besides Anderson, the Beirut AP 
bureau consists of news editor Gerald 
G. LaBelle, correspondent Eileen 
Powell and a local staff of about a 
dozen people of various Middle East- 
ern backgrounds. 

There is also a four-person photo 
department, including chief photo- 
grapher Bill Foley, who won a Pulit- 
zer for his pictures after the mas- 
sacres in the Sabra and Chatilla 
camps, and Lebanon photo editor 
Zuhar Saade. 

‘‘Just about everybody”’ from the 
bureau has ‘‘been caught in a fire- 
fight’’ at one time or another when 
covering Lebanon’s warring factions, 
Anderson noted, but so far no one has 
been wounded. 

The most serious incident occurred 
about a year ago when Foley and 
Time photographer Bill Pierce were 
‘‘badly beaten’? by Syrian soldiers, 
Anderson said. The intervention of a 
Syrian secret police officer saved the 
two men, he said. 

Photographers have a particularly 
tough time in Lebanon, Anderson 
noted, because members of the war- 
ring factions ‘‘don’t like their faces to 
be seen for fear of revenge.’’ As a 
result, when photographers are told 
‘*no pictures,’’ they don’t ‘‘try to 
sneak one.”’ 








_ Md 
Terry Anderson 


In acknowledgement of the dan- 
gers, Anderson said there is very little 
peer pressure among correspondents 
“to do something you don’t want to 
do.’’ When a group of them go out 
together to cover a story, it is 
understood ‘‘anyone in the car has the 
right to say ‘I don’t want to do this’”’ 
and get out. 

Sometimes Anderson or LaBelle 
will ‘‘go out ourselves’’ on a story 
‘‘simply because we don’t want to ask 
someone else to do it. Our people are 
brave, but it’s also a matter for my 
conscience,”’ he explained. 

In addition to Powell, Schehera- 
zade Faramarzi—‘‘one of the most 
exotic bylines in AP’’— and Mona 
Ziade are the two other full-time 
women at the AP bureau. Both are 
fluent in English, French and Arabic, 
Anderson noted. 





“At all costs don't get 
into a confrontational 
situation. There’s no story 
worth getting killed for.” 





He said the women have never been 
unable to get a story simply because 
of their sex. 

‘‘They have sectarian problems, 
not female problems,’’ Anderson 
explained, saying the situation was 
dicey enough that he asked that the 
women’s nationalities not be men- 
tioned. 





A volatile place to be 


Associated Press’ man in the Middle East 
talks about the dangers in covering a war zone 


However, the sectarian problems 
are not limited to the women alone. 
The AP staff is a mixture of Christians 
and Moslems of various sects, 
Anderson said, and there are times 
when it is unwise to send a Christian 
staffer, for example, to cover a story 
dealing with a Moslem sect, or to send 
a Sunni to cover something to do with 
the Shiites. 

Anderson’s Japanese wife, Miko- 
ko, and their seven-year-old daugh- 
ter, Gabrielle, live with him in West 
Beirut in an area near the British 
embassy which he described as ‘‘rea- 
sonably safe. If there were direct dan- 
ger to my family, I wouldn’t have 
them there.’’ He added there is a 
company of U.S. Marines providing 
security for the embassy. 

The alternative to having his family 
in Beirut, he said, is locating them ina 
place like Cyprus and ‘‘commuting 
about once every three months’’ to 
see them. 

Anderson met his wife when he was 
a Marine stationed in Japan. He spent 
six years in the Marine Corps, 
including a stint as a combat corre- 
spondent in Vietnam, and ‘‘got out”’ 
in 1971 as a staff sergeant. 

He joined AP in 1974 in Detroit, left 
for about a year to be news editor of 
the Ypsilanti (Mich.) Press, and then 
rejoined AP in Louisville, Ky. 

His career took him to the foreign 
desk in New York, then on to a five- 
year assignment as a correspondent in 
Japan, and from there to Johannes- 
burg, South Africa. Shortly after the 
Israeli invasion of Lebanon in June, 
1982, Anderson was sent there on 
temporary assignment. In October, 
1982, that temporary assignment 
became permanent when Anderson 
was named news editor in the Beirut 
bureau. Last August, he was pro- 
moted to chief correspondent for the 
Middle East. 

In his present post, Anderson is 
responsible for five bureaus: Beirut, 
Baghdad, Amman, Nicosia and 
Bahrain; as well as stringers in 
Damascus, Kuwait and other Arab 
countries in the region. 

Anderson’s Marine background has 
helped him in his job, not only by 
providing a basis for ‘‘rapport’’ with 
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By Rich Lipski 
United Press International 


What’s it like for a pool photo- 
grapher covering a big, fast-breaking 
story in the Mideast? Little sleep, less 
food, and lots of work. 

On December 28, UPI received 
word that we could send a photo- 
grapher with Rev. Jesse Jackson if he 
decided to travel to Syria seeking the 
release of captured U.S. airman 
Lt. Robert Goodman Jr. 

We sensed a major story, and felt it 
was important to cover the trip thor- 
oughly. I volunteered immediately. 

As it turned out, our sense was 
right: I was the only wire service 
photographer on the plane, and was 
able to provide coverage from the 
beginning of the story right through its 
dramatic conclusion. 

The challenges began early. 

A hastily assembled Jackson news 
conference on December 29 
announcing that the trip was on, left 
me an hour to race back to UPI 
headquarters, grab my bags, scram- 
ble to assemble my darkroom gear, 
hop in a taxi, run to the gate and catch 
the plane moments before take-off. 
That set the note for the entire trip. 

The flight was on a commercial air- 
line. Jackson moved about the plane 
and came back to where we were sit- 
ting for a chat. Later I was able to 
move up to the front of the plane 
where he and his delegation were 
seated and get some pictures of Jack- 
son talking to his aides, discussing 
strategy and agenda. 

Jesse Jackson struck me as a manin 
perpetual motion. Throughout the 
flight he always seemed to be moving, 
talking, going from one person to 
another; his stamina was remarkable. 
He seemed very much at ease, con- 
fident and looking forward to whatev- 
er Was going to happen in the days 
ahead. 

After a three-hour layover in New 
York and six-hour delay in Frankfurt, 
we arrived at night in Damascus 
where I got some photos of Jackson 
being met by the U.S. ambassador 
and Syrian officials. 

Getting the pictures taken is the 
easy part. The challenge comes in get- 
ting the pictures out to the world, 
especially in a country that is totally 
government controlled. 





All luggage was held up at the air- 
port, and it took a couple hours for the 
bags to arrive at the hotel. I used the 
time to do some scouting, check what 
was known of the schedule and track 
down room numbers of the delega- 
tion. When the bags arrived, I 
unpacked my darkroom and transmit- 
ter, set up shop in my hotel bathroom 
and got to work. 

It took three or four tries and a cou- 
ple of hours to transmit one picture to 
our Brussels bureau—one more 
indication that not all was to go 
smoothly for the media in getting the 
news out of Syria. 





My darkroom, meanwhile, 
was state-of-the-art for this 
kind of coverage: | was 
working out of my 
bathroom sink, my enlarger 
on the toilet seat, my prints 
in the tub, the door masked 
off. 








The next two days were spent 
covering Jackson’s first meeting at 
the Syrian Foreign Ministry and a trip 
to a Palistinian refugee camp outside 
Damascus. The preparations, the 
flight over and picture work had kept 
me up for nearly 24 hours; the follow- 
ing days would stretch to 18 hours. 

And I didn’t get much help from my 
diet: we'd been warned about being 
careful with what we ate, so I stuck 
with three or four breakfast rolls and 
coffee in the morning, with a steak 
sandwich occasionally when I could 
grab one. 

If UPI had sent a photographer to 
cover the story, and with heavy 
responsibilities on the line, that 
photographer could not afford to get 
sick. (A couple of people in the dele- 
gation and press corps did become ill, 
so in the end I was glad I stuck to my 
regimen.) 

By the second day, the number of 
reporters at the hotel had swelled, and 
the telephone lines were crowded. 
Everyone was experiencing frustra- 
tion in not being able to get a reliable 
line out of Damascus. 

My darkroom, meanwhile, was 
state-of-the-art for this kind of cover- 





Live from Damascus 


UPI photographer’s first hand account 
of Jesse Jackson’s rescue mission 


age: I was working out of my bath- 
room sink, my enlarger on the toilet 
seat, my prints in the tub, the door 
masked off. 

When the possibility arose that 
Jackson would be able to see Lt. 
Goodman, and with the Syrians 
insisting that only four or five report- 
ers would be allowed at the meeting, it 
became clear that a pool arrangement 
would have to be set up. 

Things were getting hot and the 
pressure was building. Getting this far 
did not mean that I'd gotten inside. 

It was necessary to make a couple 
things clear, and strongly: a black and 
white photographer had to be present, 
and that photographer was from UPI. 
UPI had the darkroom and transmis- 
sion facilities in hand, it had a world- 
wide communications network to get 
the pictures out then and there to 
newspapers across the world, and it 
had a photographer on the spot to do 
the work. UPI was on the board and 
ready to take responsibility. 

After some discussion, it was 
agreed by the press photographers 
that UPI had the capabilities, would 
assume the responsibility, and take 
the black and whites. But the road 
wasn’t clear yet. 

We arrived at the military com- 
pound in Damascus where Goodman 
was being held, and before we were 
allowed in there was more jostling and 
confusion, I was stopped at the door. 
The Syrians wanted to cut back the 
number of reporters allowed in to see 
Goodman and Jackson. Some quick 
convincing and in a matter of seconds 
I was in. 

Goodman was very shy, very re- 
served. Most of the time he kept his 
head down—he seemed a bit stunned. 
The only time his manner changed 
was when he bent down, flashed a big 
smile, and lifted up his shirt to reveal 
his squadron’s T-shirt. I snapped the 
picture. I came out of the meeting 
with several pictures and hit the street 
running until I got back to the hotel. 

Again, once I had the photos, my 
work was just beginning. By now the 
hotel was absolutely swamped: 
everyone was trying to get through on 
the phone lines which were hopeless- 
ly overloaded. The aggravation level 
was rising. 


(Continued on page 15) 
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High stakes battle in Detroit 


News and the Free Press compete for survival 
in a market that might not be big enough for both 


By Mark Fitzgerald 


Editor and vice president of the 
Detroit News, Lionel Linder, calls it 
the newspaper equivalent of The 
Thirty Years War. 

It’s the bitter, high stakes and 
apparently — for now, anyway — 
stalemated competition between the 
News and the Detroit Free Press for 
dominance or survival in an economi- 
cally hurting area that may very well 
not be big enough for both of them. 

Since 1960, when the owners of the 
News bought the city’s third paper, 
the Detroit Times, from the Hearst 
Corporation and folded it, the two 
papers have struggled in what has 
become a legendary newspaper war. 

Both have put all-out efforts into 
the battle, but the result has remained 
fairly constant over the years: the 
News leads in circulation and 
advertising linage, and the Free Press 
pulls closer and closer while failing to 
overtake. 

In recent weeks the battle between 
the morning Free Press and the News, 
which switched from an evening to an 
all-day format in 1980, has generateda 
new rash of skirmishes. 

After eight months of disappointing 
sales, the Free Press (Dec. 19) pushed 


Don Becker 
Free Press President 





David Lawrence 
Free Press Exec. Editor 


back the press start of its early eve- 
ning street-sale Bulldog edition from 
5:15 to 8 p.m., prompting the News to 
claim that the experiment ‘‘has fallen 
flat on its face.”’ 

Throughout the fall, the two papers 
exchanged a flurry of open letters 
directed to advertisers, as the Free 
Press claimed that its full and part-run 
advertising linage share of field had 
jumped to 45.1 % and the News coun- 
tered that the promotion violated 
Media Records regulations by mixing 
the full and part-run linage. 

The News has been under fire as 


| well. Several weeks ago (Nov. 23) it 


settled, for $330,000, a five-year-old 
sex discrimination suit by four 
present and former women em- 
ployees. 

And more recently (Dec. 16), its 
circulation director, Robert DeBono, 
defected te the Free Press. 

Along with these new 
developments, Free Press and the 
News executives are repeating long- 
standing criticisms of each other. The 
Free Press charges that the News has 
kept its circulation lead by holding its 
newsstand price down to 15¢ and by 
extensive sampling and discounted 
home delivery orders. 


In turn, the News says that the Free 





Scott McGehee 
Free Press M.E. 
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Press has accomplished its gains in 
advertising linage by selling way 
below its rate card. Both claim to 
reach a readership with better 
demographics, and both scoff at the 
other’s claim. 


Blunt talking execs 


In many ways the two competing 
papers are remarkably similar. Both 
have aggressive, blunt-talking, pres- 
idents heading operations backed by 
corporations with extensive financial 
resources. Each claims his corpora- 
tion is prepared to back the paper until 
it establishes a permanent domi- 
nance—or, if necessary, until it is the 
only game in town. 

The Free Press is owned by Knight- 
Ridder Newspapers. The News is the 
flagship information medium of the 
Evening News Association, which 
also owns five television stations, 
including WDVM-tv in Washington, 
D.C., two California dailies and a 
New Jersey weekly newspaper 
group. 

Not surprisingly, each character- 
izes the other as a money-loser which 
survives only because of its corpora- 
tion’s deep pockets. 

‘*What (the News) is doing is taking 
most of the profits of five strong 
television stations to support the 
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newspaper,’’ said Don C. Becker, 
president of the Free Press. 

“*T think the Free Press actions (in 
the competition) portray a certain 
arrogance—you know, ‘I have more 
money than you do,””’ said Robert C. 
Nelson, publisher and president of 
the News. 

There is little doubt that each 
corporation has invested heavily in its 
newspaper. 


The News several years ago spent 
$15 million to convert its presses to 
off-set color, gaining an 18-month 
jump on the Free Press, Nelson said. 
In 1981, it built a $12 million plant in 
Lansing to reach Michigan’s ‘‘out- 
state,”’ that is, any area a significant 
distance from Detroit. The first news- 
paper in Detroit to put CRTs in its 
newsroom, the News has purchased a 
$3 million Systems Integrator compu- 
ter system for editorial. 

For its part, the Free Press in 1978 
opened a new $50 million printing 
plant with the then-latest color 
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reproduction equipment in a new 
downtown location. It has opened 
bureaus separate from the Knight- 
Ridder chain in three foreign cities— 
Toronto, Vienna and Harare, Zim- 
babwe — and in Denver. When it 
expanded its suburban sections to 
cover nine zones operating from three 
bureaus, it hired 35 reporters and edi- 
tors. 


Neither paper will talk publicly 
about its financial standing, but it is 
widely assumed both are losing 
money. 


‘**I’ve seen some carefully con- 
structed financial pro formas on the 
News showing operating losses of up 
to $20 million in 1982,’’ Free Press 
president Becker said. ‘‘The 
indications are they will not be much 
better off in 1983. And with newsprint 
prices heading upward in 1984, I 
would expect they will have another 
very tough year.”’ 

The News’ Nelson said he would 
not comment on the paper’s finances. 

Privately, some Free Press manag- 
ers indicate their paper lost about $8 
million in 1982. 

The News and the Free Press war is 
being fought on three fronts: Edito- 
rial, advertising and circulation. The 
fighting is fierce in each theatre of 
operation. 

Traditionally, the News has been 
regarded as the more serious news- 
paper of record, but it has also been 
regarded as somewhat stodgy. In the 
same way, the Free Press has histor- 
ically been considered a livelier and 
better-written paper, but one that at 
times was seen as too light. In the 
editorial fight, each paper seems to 
want to add the other’s strength. 

‘*We feel some of the editorial 
momentum is going our way,”’ said 
editor Linder of the News. He traces 
most of what he calls the paper’s 
‘genuine editorial progress’’ to the 
editorship of William Giles, who led 





the paper’s editorial efforts from 1977 
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until early 1983. 

Under Giles, a ‘‘Page One Staff” 
was created to report on trend stories, 
and though the group itself has been 
disbanded, Linder said the News 
continues to emphasize hard news 
stories with ‘‘a quasi-magazine 
approach.’’ The News has a 
“demographics editor’’ (who wrote, 
for instance, a recent story on the 
aging of the nation’s population), a 
computer columnist and specialists in 
health, education and religion. 


Linder said the News is attempting 
to ‘‘standardize our product’’ by 
emphasizing themes wherever possi- 
ble. The lifestyle section, for 
example, each day has a different 
theme such as Family, Fitness, Style, 
Leisure or People. 

The News takes the same approach 
to breaking news, Linder added. 
‘‘Barring some very dramatic story, 
we won't change around stories just 
to change the page,” he said. ‘“‘Our 
attitude is, we give you our one best 

(Continued on next page) 
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shot for the duy. People turn to papers 
to learn more details or for stories 
they don’t see elsewhere. We have to 
see how we fit into the information 
explosion.” 


Writing quality at the News has 
improved due in part to outside 
coaches who have been brought in, 
Linder said, and the paper is covering 
more foreign news first-hand. Recent- 
ly staffers have been sent to El Salva- 
dor, Afghanistan and on a tour of 
Africa. 


The News has also added a three- 
quarter page color weather map pre- 
pared by an area meteorologist. 
Though it is similar to USA Today’s 
map in its vivid colors, it uses colored 
meteorological bands rather than the 
temperature colors of Gannett. 

‘*Color is important to us. We have 
made a commitment to run color 365 
days a year,”’ Linder said. Color qual- 
ity has improved considerably since 
its first introduction, he added, and 
the News often runs color in as many 
as eight Sunday sections. 

In their criticisms of the Free Press, 
executives at the News say that the 
afternoon Bulldog edition ‘‘dissipated 





editorial energy”’ and created identity 
problems for the Free Press with its 
requirements for front page changes. 
Their biggest criticism, however, is 
that the Free Press’ style is ‘“‘light and 
almost fluffy ,’’ as the News publisher 
Nelson put it. 

At the Free Press, editors say the 
paper has for some time been evolving 
toward more hard news, but that its 
lively features will not be abandoned. 


‘*There is a hunger for national and 
international news that simply didn’t 
exist several years ago,”’ said Scott 
McGehee, managing editor for news. 
‘‘The Free Press needs to be all things 
to all people now as never before. But 
we have seen the importance of a 
newspaper slowly evolving in a way 
that does not shock people, because 
we understand that newspaper read- 
ers are people of strong habits.”’ 

McGehee said the Free Press for- 
eign correspondents ‘‘get more depth 
and perspective in their stories than, 
to use the pejorative term, practicing 
‘parachute journalism’ by sending 
somebody on a trip.” 


Free Press managing editor for fea- 
tures, Scott Bosley said the paper’s 





lifestyle section ‘‘The Way We Live’”’ 
is ‘‘less rigid’ than the format at the 
News. 

Free Press president Becker con- 
tends his paper’s color quality is 
generally better every day because it 
is reproduced on more modern pres- 
ses. And he said that while he likes the 
weather map in the News, there are 
no plans to duplicate it. 

Duplication is, however, a charac- 
teristic of the editorial competition in 
Detroit, said the Free Press’ McGehee 

‘‘We both tend to start things at 
remarkably the same time, and drop 
them at about the same time, too,” 
she said. 

When it comes to circulation, 
however, there is at least one very big 
difference between the two papers: 
price. Since October, the newsstand 
price of the Free Press has been 20¢, 
5¢ more than the News in Detroit. 
(Out of the metro area, the News is 
also 20¢.) Regular Free Press 7-day 
home delivery is $1.65 compared to 
$1.40 for the News. Both Sunday pap- 
ers cost S50¢. 

It is a price difference which 
obviously irritates the Free Press. 

(Continued on next page) 








Competition 


While the executives at the Detroit 
News and the Detroit Free Press 
battle each other at the top, the com- 
petition is no less fierce between the 
newsrooms. 

Historically, and especially outside 
Detroit, the Free Press has had a 
reputation for better writing and more 
aggressive reporting. 

Now, reporters and editors at both 
papers agree, competition has 
improved both papers. 

‘*‘When I first came to Detroit, I 
read the Free Press,’ Richard Will- 
ing, a political reporter for the News, 
said. ‘‘It seemed to have more local 
news, it was more willing to take on 
the powers-that-be, while the News 
seemed more laid back. Now I think 
our news reporting is better, and there 
is a little too much emphasis at the 
Free Press on happy talk, soft fea- 
tures.” 

John Oppedahl, who was city editor 
at the Free Press until joining the Dal- 
las Times-Herald recently, said he 
thought the News writing has 
improved, but that the Free Press 
staffers were more aggressive. 

‘*When I was there, it seemed to me 
that the News was outspending us like 
12 to 1,”’ he said. ‘‘Now that’s certain- 
ly not true, but we always had to hus- 
tle more.” 


Some reporters trace the change in 





the News to a period in the mid-1970s 


filters down to the newsroom 


of Grenada two days before it was 
launched. In contrast, the Free Press 
often takes a liberal editorial position. 


when several locally famous col- 
umnists and writers moved from the 
Free Press to the News. The News 
hired away the city’s most prominent 
fashion reporter, a sports columnist, a 
movie critic, cartoonist Larry Wright 
and then-travel writer George Cantor. 
“‘Ten years ago, the News was 
tremendously flabby and prosper- 
ous,”’ Cantor said. ‘‘Ironically just as 
the paper committed itself to go 
upscale, the money ran out.”’ 


This period was followed by a per- 
iod in which it seemed that writers and 


editors traveled the opposite way, 


down Lafayette Boulevard, from the 
News to the Free Press. Among those 
who left the News was the co-writer 
of the paper’s first Pulitzer Prize 
winning story. (The Free Press has 
over the years won five editorial 
Pulitzers and one for photography.) 
“Our news product is a lot harder 
than it used to be,”’ said Free Press 
president Donald C. Becker. ‘A lot of 
it is the result of (executive editor) 
David Lawrence. He’s attracted 
some outstanding talent.’’ The paper 
also has added feature-oriented peo- 
ple like cartoonist Richard Guindon, 
‘‘a world-class guy who makes his 
home in Detroit,’’ Becker said. 


Politically, the two papers are poles 
apart. The News is quite con- 
servative, and in a locally famous 
editorial urged an American invasion 


feel we have to match their viewpoint, 
but I think it’s important that one of 
the papers here speaks out for the dis- 
enfranchised.”’ 


come of the Detroit competition, the 
newsrooms tend to reflect opinions in 


ble,’’ the News’ Willing said. ‘‘When 
the Free Press had their layoffs, 
though, that caused a certain amount 
of glee down here.’’ (Five people’ 


column.) 





Both papers, however, say their 
political positions have made little 
difference in the newspaper war. For 
example, while the News usually 
opposes increased welfare and social 
programs, a 1982 Simmons study 
showed it has more black readers than 
the Free Press. In the same way, Free 
Press president Becker said, ‘‘We’re 
liberal, and yet an awful lot of our 
readers are Republicans. We don’t 


When they are discussing the out- 


the executive offices. 
‘*As far as survival, there is no 
sense that people think we are in trou- 


were laid off Dec. 1 when the Free 
Press discontinued its Action Line 


‘*I’m sure that there were people on 
the News who believed in what the 
paper was doing, too,’’ former Free 
Press editor Oppedahl said, ‘‘but we 
always had the strong belief that we 
were working for the winner.”’ 
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Referring to claims by the News that it 
is attracting increasingly better 
demographics, president Becker said, 
“If their readership is so wealthy, 
why don’t they raise their price?’’ 

‘‘Why don’t we raise our price? 
Because it’s a hell of a competitive 
advantage,’’ said Nelson of the 
News. ‘‘I have absolutely no 
intention of raising our price.”’ 

Becker also claims that the News 
has kept its circulation lead by heavy 
promotion of special offers for home 
delivery at prices ranging from 70¢ to 
$1. He noted that ABC reports for the 
12 months ended Sept. 30 showed the 
News wrote 504,417 discounted 
orders; in the same period the Free 
Press wrote 186,562 discounted ord- ; 
ers at prices of $1.15 to $1.40 for 7-day 
delivery. 





“| think with proper 
positioning this area could 
support both papers,” said 
Linder of the News. “But 
one paper will have to be 
definitely the second paper 
— and it won't be us.” 


‘*That’s not a lot of discounting,”’ 
Nelson said. ‘‘Besides, you watch the 
next ABC report. I think you'll find 
they have started some heavy dis- 
counting.” 

Whether it is because newspapers 
are so cheap in Detroit (as Becker 
says) or because the city has a tradi- 
tion of newspaper reading (as Nelson 
says), the Free Press/News competi- 
tive battle is one of the few in which 
circulation on both sides is rising. The 
Motor City buys a lot of papers: the 
combined average daily circulation of 
both papers—1.3 million—compares 
favorably with the combined 1.4 mil- 
lion circulation enjoyed by Chicago’s 
two main papers. 

According to ABC publisher state- 
ments for the six months ended Sept. 
30, the News remained on top in 
circulation with an average daily 
circulation of 650,683, up 8,152 from 
the same period in 1982. That com- 
pares with a Free Press daily circula- 
tion period of 635,114, up 3,125. Sun- 
day circulation for the News was 
858,870, up 15,290, compared to 
788,203, up 17,120 for the Free Press.. 

The News circulation is about 80 % 
home delivery, accomplished by one 
of the largest carriers. Its strength has 
traditionally been in metro area, but 
with the new plant in Lansing, presi- 
dent Nelson says the News will be 
able to increase circulation and cut 
into the Free Press’ outstate sales 
lead. 

‘In about 1977 we had approx- 











imately 17,000 circulation in outsta‘e,”’ 
Nelson said. ‘“This summer it is up to 
70,000 and we are going to grow 
because we can deliver a morning 
paper with later news.”’ 

‘‘The News is growing outstate, but 
not at our expense,”’ said Free Press 
circulation vice president George 
Martin. About one-third of the pap- 
er’s circulation is outside the Detroit 
area, generally as a second buy, he 
said. 

The Free Press, which is about 60 % 
home delivered, has been growing 
inside the traditional strength area of 
the News, according to Free Press 
circulation vice president George 
Martin. 


‘*We’re growing in the Retail Trade 
Zone, and we are achieving record 
growth, while the competition is 
recapturing what it has lost,’’ Martin 
said. (The News circulation is about 
70,000 below its peak circulation of 
1973; Nelson attributed the circula- 
tion fall-off to a decision to increase 
price then from 10¢ to 15¢.) 

Martin said the Free Press circula- 
tion effort, which recently has been 
concentrating on more affluent Oak- 
land County suburbs, is more effi- 
cient, with fewer field agents and dis- 
trict offices. ‘*We are expending con- 
siderably fewer dollars and this is our 
third month (Dec.) of our fourth year 
of plus circulation,’ he said. 

USA Today, which has a Michigan 
circulation of 51,700, according to 
Gannett figures, probably has hurt the 
Free Press more than the News 
because of its cuts into the Detroit 
paper’s second-buy and street sales 
outstate, Becker said. ‘‘They are 
hurting us by I would say 5,000 to 
6,000 papers a day,”’ he said. 

The Free Press claims a larger read- 
ership, citing a 1982 Simmons Market 
Research Bureau study showing it 
had 2,129,300 daily readers to 
1,859,100. The same study showed a 
higher readership among high-income 
and better educated groups, Becker 
said. 

The News counters with the 1982 
Scarborough Report for the Detroit 
Primary Market Area, which it said 
showed the paper with significantly 
more high-income, better educated 
readers. 

Just as both papers claim the better 
demographics, so each accuses the 
other of cutting ad rates to keep linage 
up. 
The News says that much of the 
Free Press gain in classified advertis- 
ing share of field is due to its heavily 
advertised ‘‘Gold Ads”’ special, offer- 
ing 2 lines of voluntary classifieds for 
7 days at $11.99, or as little as $7.99 if 
an item is sold within three days. The 
News rate is $13.99 for 7 days with no 





allowance for a shorter run. 

Nelson also charges that the Free 
Press is charging below the rate card 
on certain retail advertising products, 
such as tires and furniture. 

‘*As far as our advertising, we hard- 
ly do any discounting at all anymore,” 
he said. 

But Becker of the Free Press says 
that in fact it was the News which 
discounted ‘‘for the last four years”’ 
while the Free Press did not attempt 
to match them. 





Their biggest criticism, 
however, is that the Free 
Press’ style is “light and 
almost fluffy,” as the News 
publisher Nelson put it. 





‘‘Everytime they thought their 
share of the field was decreasing, they 
went into discounting,’’ Becker said, 
‘It was only in the last couple years 
that we went out to match them, and 
even then we did less than the News.”’ 

Becker said the Free Press classi- 
fied special is line-for-line about the 
same price as the News, and he said 
that the paper is gaining in classified 
share of field because the ads are 
effective. 

The News leads in the share of full- 
run advertising by about 61% to 39%. 
Both papers use different standards to 
compute in-house figures for national 
or retail share of field. The Free Press 
argues that it is growing regularly, 
while the News uses statistics that 

they say contradicts that claim. 

Free Press share of part-run 
advertising has grown to more than 


. half the market, in large part because 


of the suburban sections. Jan Ryan, 
the Free Press advertising market 
manager, said the number of special 
part-run advertising sections has dou- 
bled since the inception of the sub-- 
urban sections. 

How will the vaunted Detroit news- 
paper war turn out? Will there be a 
winner and a loser? 

‘“‘I think with proper positioning 
this area could support both papers,”’ 
said Linder of the News. ‘‘But one 
paper will have to be definitely the 
second paper — and it won’t be us.”’ 

‘‘Long-term, the weakness of the 
News is the same weakness every big 
afternoon newspaper has,’’ said Free 
Press president Becker. ‘‘There is a 
certain percentage of readers which 
wants an afternoon paper, and if they 
decide to convert to morning 
operation, they would have some 
problems. Knight-Ridder feels we are 
making good progress, and I think if 
we duplicate what we’ve done in the 
last few years, we will be in a very 
strong position in this market.” 
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By Andrew Radolf 


Despite the Reagan Administra- 
tion’s decision to withdraw from the 
United Nations Educational, 
Scientific and Cultural Organization 
by the end of the year unless major 
changes are implemented, press 
organizations say they will continue 
to battle any attempts by UNESCO to 
endorse measures sanctioning gov- 
ernment control of the media. 

UNESCO’s involvement in com- 
munications issues and the organiza- 
tion’s attempts to endorse, under the 
banner of a New World Information 
Order, measures seen as legitimizing 
such things as codes of conduct for 
the media and licensing of journalists 
was a major reason for the Adminis- 
tration’s decision. 

‘*We wanted to drive that final nail 
in the coffin,’’ said a State 
Department official of UNESCO's 
New World Information Order 
initiatives. 

However, the Administration was 
also concerned about what it believed 
were mismanagement and poor 
auditing practices by the UNESCO 
secretariat, the implementation of 
geographical hiring quotas, a lack of 
budgetary restraint and the polariza- 


West lines. 

At the UNESCO General Assem- 
bly in Paris last November, the U.S. 
was the only delegation, out of 161, to 
vote against the proposed two-year 
budget of $374 million. The U.S. pays 
roughly a quarter of UNESCO’s 
budget. 

The Administration was also 
unhappy with UNESCO’s human 
rights programs, according to the 
State Department. ‘‘UNESCO 
should not get involved in endorsing 
‘people’s rights,’’’ commented the 
official. ‘‘Who knows what that 
means? It shifts the thrust away from 
individuals to governments.” 

Harold W. Andersen, president of 
the Omaha World Herald Co. and 
chairman of the Washington-based 
World Press Freedom Committee, 
said in a prepared statement that the 
Administration’s decision to with- 
draw from UNESCO will not change 
WPFC’s intention ‘‘to continue to 
monitor communication issues at 
UNESCO and to oppose vigorously 
any proposals that arise there that 
threaten press freedoms. 

‘*There have been severe problems 





tion of the organization along East-; 


What happens after the U.S. leaves UNESCO? 


American news execs say they will continue 
to battle attempts to control the media 


at UNESCO,” Andersen continued. 
‘We hope this (the Administration’s 
decision) sends a message which, if 
heeded, might make such a with- 
drawal unnecessary.”’ 

Andersen emphasized in his state- 
ment that the decision to send 
UNESCO notice of withdrawal ‘‘was 
taken by the United States Govern- 
ment, not the news media.” 

Seymour Topping, managing editor 
of the New York Times and chairman 
of the international committee of the 
American Society of Newspaper Edi- 
tors, said ASNE plans to ‘‘take a 
position’’ on how the Administra- 
tion’s UNESCO decision ‘‘will affect 
the New World Information Order 
battle’ at the society's board meeting 
in May. 

Topping pointed out that the ‘‘ques- 
tion of withdrawal will take place over 
a year’’ and said ASNE wants to 
study the situation before taking a 
stand. 





Andersen emphasized in 
his statement that the 
decision to send UNESCO 
notice of withdrawal “was 
taken by the United States 
Government, not the news 
media.” 








The American Newspaper Publish- 
ers Association also agreed that the 
‘free world press’’ will need to con- 
tinue monitoring UNESCO ‘‘even 
without the help of the U.S. State 
Department,’’ said a spokesman. He 
said ANPA plans to cooperate with 
other international press organiza- 
tions, such as WPFC, International 
Press-Telecommunications Council 
and the International Federation of 
Newspaper Publishers. 

The spokesman noted that ANPA is 
a member of these three organizations 
which themselves belong to 
UNESCO as non-governmental orga- 
nizations. He added that the Inter- 
American Press Association, 
International Press Institute and 
International Federation of Jour- 
nalists also have NGO status in 
UNESCO. 

The Associated Press and United 
Press International also say they will 
continue to be involved in press free- 
dom matters at UNESCO. 





‘The issue will remain the same, 
and we will have to continue to con- 
tend with it, whether the U.S. is in or 
out,’’ said Louis D. Boccardi, execu- 
tive vice president and chief operating 
officer of AP. ‘This is not simply an 
American issue,’’ Boccardi contin- 
ued, pointing out that other Western 
countries were also ‘‘participants’’ in 
combatting efforts to restrict press 
freedoms and that these countries 
intend to remain UNESCO members. 

However, Boccardi said it was 
‘unreasonable’ to expect the U.S. 
decision about its own membership in 
UNESCO ‘‘to turn on the press 
issue.” 

William S. Small, president of UPI, 
said his ‘‘own view’’ is that UNESCO 
‘‘has wandered from its original pur- 
pose and become highly politicized. 
My private guess is the U.S. decision 
will shake things up a bit, and maybe 
they’ll (UNESCO) reexamine their 
policies.” 

H.L. Stevenson, UPI’s executive 
vice president/editorial, believes the 
Administration’s decision will make it 
‘‘much more difficult for American 
journalists to continue to be effective 
in opposing”’ anti-free press measures 
in UNESCO. 

Although U.S. press organizations 
can still be observers at UNESCO 
meetings and submit position papers, 
Stevenson feels that ‘‘if you’re not a 
member of the body, you won't get 
the audience you were getting pre- 
viously.”’ 

The State Department is still not 
clear how a U.S. withdrawal from 
UNESCO will affect this country’s 
participation in the International Pro- 
gram for Development of Com- 
munications. 

The IPDC, an autonomous branch 
within UNESCO, was ‘‘suggested’’ 
by the U.S. and this country was the 
‘*main influence’’ in shaping it, 
according to State Department offi- 
cials. 

The department is currently ‘‘look- 
ing into legal statutes to see what sta- 
tus we have after we withdraw from 
UNESCO,” an official said. ‘‘The 
first three years (of IPDC) have been 
very good largely because of our 
leadership.” 

The main goal of the IPDC is to take 
a practical approach to the 
development of communications in 
Third World countries, including 
fostering the growth of privately own- 
ed media enternrises. 
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Damascus 


(Continued from page 9) 





In between working the lines, I'd 
managed to get the pictures ready. 
When I finally got a line, it was far 
from clean and I had to transmit four 
or five times to get one picture out. 
Some reporters had to wait four hours 
to get through to New York. That 
night I finally managed to get some 
sleep a couple hours after midnight. 

One of the frustrations at that time 
was that we couldn’t leave the hotel to 
try other outlets, and I couldn’t take 
the chance of sleeping heavily: we 
were expecting a call momentarily, 





The Syrians were very 
nervous about quick or 
rapid movement, and we 
had been instructed that if 
we looked forward to a 
long life we should on no 
account ever run. 





confirming a meeting between Jack- 
son and Syrian President Assad. 
When that call came, we’d have to 
move immediately. A lot of time was 
spent in just trying to find out what 
was going on, sitting around waiting 
for the call. There was no agenda, 
everything was ad hoc. 

Meanwhile, I kept working the 
lines, trying everything I could think 
of: hotel lobby phones, the manager’s 
phone, moving three to four pictures 
over and over when a line came 
through, wanting to get the best quali- 
ty I could. The sound of reporters 
offering tips to operators to get them a 

_line filled the air. 

I tried switching phone lines from 
Damascus-Brussels to Damascus- 
New York; I tried switching to a Brus- 
sels-Cyprus-Damascus connection. 
Tocover all fronts, I hired a courier to 
take the pictures by car to our bureau 
in Beirut. 

After a few hours, the word was 
out: Jackson would meet with Assad. 
Another rough-and-tumble rush was 
on to get in the press pool. 

Again, the Syrians were adamant 
about a limited number of reporters. 
Loud voices, everyone talking at 
once, Jackson’s peopie trying to put 
order in an increasingly confusing, 
high-pressure situation. 

The Syrians started getting 
impatient. Jackson’s aide ended the 
wrangle: ‘‘UPI will take the pictures.” 

At last, Jackson and two of his aides 








and the few of us in the press pool— 
two tv cameramen, a color photo- 
grapher and myself—were on our way 
to Assad’s villa outside Damascus. 
With no secret service attendants. 
The Syrians had forbidden them to 
accompany Jackson, a decision they 
were none too happy with. 

The situation at the villa was sur- 
prising. For one thing, there did not 
appear to be heavy security—we saw 
only a few guards with automatic 
weapons, mostly in civilian dress, and 
there was a lot of construction going 
on around the building. It seemed an 
unlikely spot to meet the President of 
Syria. On the way we'd asked whether 
Assad would come out to greet Jack- 
son and what we might expect. Our 
guide spoke little English, but we 
were led to believe that Assad would 
not come out. 

When we arrived, Assad did in fact 
come out immediately, and I had to 
move fast to get the shots. But not too 
fast. 

The Syrians were very nervous 
about quick or rapid movement, and 
we had been instructed that if we 
looked forward to a long life we 
should on no account ever run. So in 
order to get the pictures I had to 
position quickly, utilizing a fast-step 
that was something between a duck- 
walk and a dash. I got some photos. 

Afterward we went inside for a 
short photo session with Jackson and 
Assad, and stepped back outside to 
wait. After about an hour and a half 
they reemerged and I got off another 
few photos. They looked relaxed and 
in very good spirits. 

The press pool was driven back to 
the hotel, I developed the film work- 
ing under that constant pressure of an 
immediate deadline, and delivered 
the four best negatives to the others in 
the press who were waiting. Then I 
tried to send them. Total line overload 
and overly low level for picture 
transmission connection from 
Damascus to Brussels. By this time 
the excitement and frustration level at 
every phone in the hotel was at fever 
level. Eventually, the work was done. 

The Syrian officials now asked 
Jackson to stay a couple more days. 
We all felt something big was happen- 
ing. We were told to drop our bags at 
the Secret Service room at the hotel to 
be checked and taken to the airport, 
and then instructed to go to the For- 
eign Ministry. 

There, Jackson and Goodman 
appeared, and I snapped some pic- 
tures with Jackson with his arm 
around Goodman. The pilot was a free 
man. We went back to the hotel for a 
news conference, and then, suddenly, 
it was all over: a plane was coming in 
and we'd be heading back to the U.S. 





But my work wasn’t over yet. Here 
I was with film in my camera, but my 
darkroom, along with everyone else’s 
baggage, was with the Secret Service. 

I ran to the Secret Service room; 
they were in the process of loading the 
bags. I spotted my gear, and after 
some fast talking convinced them to 
load mine last. 

All I needed, I said, was 30 minutes 
and the use of their bathroom. I 
rushed in the bathroom, locked the 
door, blocked out the light, went 
through the three rolls of film, made a 
snap decision on the most important 
shots, and started printing them. 
Knocks on the door, pressing for 
time. 





Here | was with fiim in 
my camera, but my 
darkroom, along with 


everyone else’s baggage, 
was with the Secret Service. 





I finished the prints, broke down 
the darkrcom, slammed it together, 
grabbed a typewriter and knocked out 
the captions. The pictures were ready 
to go, and so was the plane. 

In looking back on the experience, 
a couple of things stand out. For any 
photographer, it seems to me, the key 
to success in a situation like that with 
a story of that magnitude, is confi- 
dence in oneself, in one’s ability to do 
the job. If you say you can handle the 
job, you’ve got to be convincing and 
be able to back up what you say. And, 
I think, you’ ve got to be willing to take 
a chance, to put yourself on the line 
and take the responsibility if that’s 
what it takes to get the job done. 

As a photographer, you’ve got to 
sense what’s best, what’s neces- 
sary—and then you’ ve got to go for it 
without worrying what's going to hap- 
pen and without second-guessing or 
looking back. 

The question one has to face is, 
‘“‘Who’s going to be responsible for 
getting these pictures out?’’ It’s a big 
responsibility being pool photo- 
grapher—any number of things can go 
wrong. But if you’re confident in your 
work, persistent and convincing; if 
you have the confidence of your peers 
and are willing to let the thing ride on 
your own shoulders, you come up 
with the big pictures that will play 
throughout the world. 

I arrived back in Washington 
exhausted and ten pounds lighter, but 
I wouldn’t have missed the 
experience for anything. And if I had 
to do it over again, I'd doit at a snap of 
the fingers—and bring a couple of gra- 
nola bars with me! 
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WITH THE OMBUDSMEN 








By Richard P. Cunningham 


A wire editor at the Seattle Times 
thought presidential counselor Edwin 
Meese got a bum rap in the press treat- 
ment of his recent comments on hun- 

er. 

: Meese was quoted (accurately) in a 
UPI story in the Times saying: He 
didn’t know any authoritative studies 
showing that there was a serious hun- 
ger problem in the United States; he 
thought some of the allegations that 
there was such a problem were poli- 
tical, and some people go to soup 
kitchens even though they have 
money. 

The Times — like other newspapers 
—- sent reporters to Skid Row and to 
food banks. The reporters came back 
with quotes saying there was indeed 
hunger in Seattle and Ed Meese didn’t 
know what he was talking about. 

Robert Cox, night wire editor, had 
read the Associated Press transcript 
of the news conference from which 
Meese’s statements had been 
extracted. He questioned whether 
Meese’s comments — taken in full — 
justified the hostile response. He sent 
the transcript over to Times 
ombudsman Lane Smith and asked 
what he thought. 

Smith too thought the 
interpretation of the transcript was 
open to debate; so he asked Times 
political reporter Dick Larsen to write 
what he considered a fair lead for a 
story based on the transcript. Larsen 
wrote: 

‘White House counselor Edwin 
Meese says he’s not seen any 
authoritative proof that there are hun- 
gry children and adults in America, 
but he is awaiting results of a pres- 
idential task force on food assistance 
to see if that’s true. 

‘‘Referring to studies outside of 
government that have indicated a 
continuing problem of hunger in the 
nation, Meese said,‘ . . . If there are 
hungry children the question is, why 
they are hungry.’ 

‘‘During the interview Meese added, 
‘The United States government is 
spending more on food assistance 
than it ever has in history, and we are 
spending it for more categories of peo- 
ple. We are spending it for higher 
levels of income than we ever have 





(Richard Cunningham is associate 
director of the National News Council 
and editor of the Council’s newsletter 
**Excerpts’’ based on the columns and 
memos of the members of the Organ- 
ization of News Ombudsmen.) 








Editor asks ombudsman: Were we fair to Meese? 


before.’ 

‘*Meese said he has seen no 
‘authenticated accounts’ of hungry 
Americans. Referring to organiza- 
tions that have pointed to hunger 
problems, Meese said, ‘I think you’d 
have to look at what those organiza- 
tions are and what their motivations 
are.’”” 

No mention of soup kitchens in 
Larsen’s rewrite, but ombudsman 
Smith also showed the transcript to 
John Saul, special projects copy edi- 
tor. Saul pounced on the soup kitch- 
ens comment: 

‘*To have the top adviser to an 
administration that is supposedly 
worried about the ‘fairness’ issue 
claiming that people go to soup kitch- 
ens for a free lunch seems worth top 
play because it flies in the face of the 
traditional view of the soup kitchen as 
a symbol of despair....”’ 

But aside from that, Saul said, the 
soup kitchen remark was one of the 
few concrete statements in what he 
called a ‘‘lousy’’ interview, an 
interview ‘‘so general as to be worth- 
less... . 

‘‘If this story had come across my 
rewrite desk, I would have seized on 
the soup kitchen remark and sent the 
reporter out to find some 
authoritative statistics on hunger in 
America to challenge Meese’s view.”’ 

The transcript shows that Meese 
made 17 answers to various reporters 
following an initial question by a 
Reuters reporter on balancing the 
need to reduce the deficit against the 
needs of hungry children. Meese 
noted at the outset that a presidential 
task force had been set up to 
determine if there is indeed a hunger 
problem. Then he said no fewer than 
eight times in one way or another, “‘If 
there are hungry people, the question 
is, why?” 

Smith published the transcript so 
his readers could judge the fairness of 
the treatment of Meese. They split in 
their interpretation. But the readers 
were grateful to see the transcript. 

As for Smith’s own view, he wrote: 
‘I think the President has grounds for 
saying that the interview was taken 
out of context. Meese’s principal 
point seemed to be that given the 
amount of money spent by govern- 
ment and other sources on food 
assistance, the real question is: ‘If 
people are hungry, if there are such 
individuals, particularly children, 
then why are they hungry?’ 

‘“‘The other reporters followed up 
on the Reuters reporter’s questions 





but the transcript indicated they 
hadn’t backgrounded themselves on 
hunger and they ‘winged’ their ques- 
tions. It read like an ambush, but 
Meese walked right into it.” 


Guzda, Fitzgerald 
join E&P news staff 


M. Kathleen Guzda and Mark Fitz- 
gerald recently joined the EDITOR & 
PUBLISHER news staff. 

Guzda was named an associate edi- 
tor and will work out of E&P’s New 
York office. Fitzgerald was named 
midwest editor and will be based in 
Chicago. 

Guzda is a graduate of the Univer- 
sity of Missouri School of Journalism 
and previously worked as a reporter 
and copy editor for the Paterson 
(N.J.) News; as a production assistant 
at Missouri Life; and as a research 
assistant at Investigative Reporters 
and Editors. 

Fitzgerald is a graduate of Kent 
State University and previously 
worked as a general assignment 
reporter for the Passaic-Clifton (N.J.) 
Herald-News. He has also been em- 
ployed as a contributing editor to 
Computer Merchandising Magazine 
and as a contributing writer to Per- 
sonal Computing Magazine. 


Cook named 
bank chairman 


Chicago Tribune publisher Stanton 
R. Cook was named chairman of the 
Federal Reserve Bank of Chicago’s 
board of directors. 

Cook, who has been a director of 
the bank since 1980, began his one- 
year term as director Jan. 1. He had 
previously served as deputy chair- 
man. 

The board of directors can change 
the reserve banks’s discount rate and 
provides information on regional 
economic conditions to help formu- 
late U.S. monetary policy. 


Houston Chronicle 
to distribute Parade 


The Houston Chronicle has 
assumed Sunday distribution of Par- 
ade magazine. Distribution becomes 
effective Feb. 19. 

The Chronicle, which distributed 
Parade prior to 1970, contracted to 
begin carrying the supplement again, 
after the Houston Post declined to 
continue distribution following a 
change in Post ownership. 
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reported $2 million. 

On January 9, the sale between 
Field Enterprises Inc. and the Mur- 
doch company was completed. 

The purchase price was announced 
as ‘‘approximately $100 million,” 
higher than the previously announced 
price of $90 million because, Field 
said, some additional pension assets 
were transferred and because the 
value of the company’s assets had 
increased. 

In addition to the Sun-Times, 
included in the sale were: the Sun- 
Times building and related real estate; 
the Independent Press Service; Field 
Graphics; the Chicago Sun-Times 
Charity Trust; the Sun-Times’ 
interests in KEYCOM Electronic 
Publishing, and the City News 
Bureau. 

Marshall Field V and Frederick W. 
‘*Ted‘‘ Field, who announced in April 
they were liquidating their family 
company, said in a message printed in 
Jan. 16’s editions: ‘‘The competitive 


News America bring new resources 
to Chicago. With the talent and dedi- 
cation of the many newspaper pro- 





experience and financial strength of 





fessionals who will remain with the 
Sun-Times, Chicago is assured of 
being at least a two-newspaper town 
for many years. to come.”’ 

Murdoch appointed Page as pub- 
lisher and president the same day. 
Page had been publisher and presi- 
dent of Murdoch’s Boston Herald 
since December, 1982, and also 
served as general manager of the Mur- 
doch-owned San Antonio Express- 
News. 

Nevertheless, Sun-!imes reporters 
and editors have expressed concern. 

‘*People are very concerned,”’ said 
columnist Roger Simon. ‘‘There are a 
lot of questions and very few 
answers.” 

Simon, whose contract with the 
Field syndicate expires in a few 
months, said, ‘‘I’m obviously going to 
be talking to people.”’ 

Wille also indicated that she may be 
leaving. 

‘“‘T’ve received anoffer from the 
Chicago Tribune that is very attrac- 
tive financially and professionally,” 
she said. ‘‘From what I’ve seen of 
Murdoch papers, I’d be much more 
comfortable with the kind of journal- 
ism that is practiced at the Tribune.” 

Wille and managing editor Gregory 
Favre were running the day-to-day 
operations in the first days after the 
sale. Roger Wood of the New York 
Post was also at the paper on an 


“‘interim basis,’’ a Sun-Times spokes- 
man said. 

Not all staff members expressed 
concern about the new owners. Col- 
umnist Irv Kupcinet, for example, 
indicated that he would not prejudge 
Murdoch. 

‘**T know he’s much more con- 
servative, and much more flashy, but 
I do think these changes can be made 
without being toc radical, and I’m just 
biding my time,’’ Kupcinet, writer of 
the locally popular Kup’s Column, 
said. 

Sun-Times staffers in general are 
wary of making any public comment 
on their future because of the sever- 
ance pay options offered under their 
Guild contract. 

Under the contract, if the paper is 
sold, employees who quit can collect 
one week’s pay for each six months 
service, said Charles Niccdemus, 
Sun-Times unit manager for the Chi- 
cago Newspaper Guild. Employees 
must make their decision within 15 
days of formal notification of the sale, 
which as of Tuesday had not yet been 
given. 

*“We’ve had several dozen inquires 
about the terms of the clause, but no 
one believes there are going to be 
several dozen departures,’ Nico- 
demus said. ‘‘No one really has 
a handle on how many people will 





leave.’ 
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Ten leading news media organiza- 
tions issued a joint statement on Jan- 
uary 10 calling on the Reagan 
Administration to recognize the right 
of the press to cover United States 
military operations. 

The news media organizations 
affirmed there is a need to maintain 
mission security and troop protec- 
tion, and that there are times when 
‘limited’? military censorship may be 
warranted, but they stated it is against 
the ‘‘vital interests’’ of the country for 
the government to deny the public an 
‘independent account”’ of troops in 
combat. 

The statement resulted from the 
organizations’ failure to get a re- 
sponse from President Reagan to two 
letters they sent him last year seeking 
a meeting to express their concern 
over the government’s decision to bar 
the press from covering the invasion 
of Grenada during the first days of the 
operation. 

Those letters were sent to the Presi- 
dent after representatives of the 
groups met in Washington to formu- 
late a united response to press ban in 
Grenada. 

The organizations which issued the 
joint statement are the American 
Newspaper Publishers Association; 
American Society of Newspaper Edi- 
tors; Associated Press Managing Edi- 
tors; the Associated Press; United 
Press International; Reporters Com- 
mittee on Freedom of the Press; Soci- 
ety of Professional Journalists,Sigma 
Delta Chi; National Association of 
Broadcasters; Radio-Television 
News Directors Association; and 
American Society of Magazine Edi- 
tors. 

The organizations, in a preamble, 
said they should not be viewed as 
‘‘monolithic’’ and that their state- 
ment cannot be considered the 
‘“‘position’’ of the press. They said 
their statement was the ‘‘carefully 
considered work’’ of ‘experienced 
individuals’? belonging to the orga- 
nizations who are serving on a special 
committee formed in response to the 
government’s denia! of media access 
to the invasion of Grenada. 

The ‘‘Statement of Principle on 
Press Access to Military Operations” 
calls on ‘‘the highest civilian and mili- 
tary officers of the government’’ to 
reaffirm the ‘historic principle that 
American journalists, print and 
broadcast, with their professional 





equipment should be present’? when 
U.S. troops go into combat. 

The statement says that news 
media, in return, recognize ‘‘the 
importance of U.S. military and troop 
security.’’ The press organizations 
stressed their belief that both the gov- 
ernment and journalists ‘‘can agree 
on coverage conditions which satisfy 
safety and security imperatives while 
permitting independent reporting to 
our citizens’’ about military 
operations. 

The statement also stated that the 
government ‘‘should reaffirm that 
planning for military operations 
should include planning for press ac- 
cess in keeping with past traditions.”’ 





The statement resulted 
from the organizations’ 
failure to get a response 
from President Reagan to 
two letters they sent him 
last year... 





Other points made by the press 
groups are that: 

eThe military study group, 
appointed by Gen. John W. Vessey 
Jr., chairman of the Joint Chiefs of 
Staff and headed by retired army Maj. 
Gen. Winant Sidle, should ‘‘consult”’ 
with military operations experts and 
make recommendations ‘‘on how to 
assure both mission security/troop 
safety and prompt media access;”’ 

e@Congressional hearings should be 





A text of the Statement of Principle 
appears on page 40. 








held to ‘‘develop the historic record of 
military-media relations more fully, 
including the accumulation of rele- 
vant documents’’ and ‘‘develop the 
facts’’ of the government’s handling 
of press access during the invasion of 
Grenada: 

eThe statement asks Congress, 
through the proposed hearings, to 
“demonstrate how wisé leaders can 
satisfy always the joint imperatives of 
effective military operations and of a 
timely flow to a free citizenry by a free 
press of independently obtained 
information.”’ 

The press statement noted that 
since the Revolutionary War Amer- 
ican journalists have been allowed to 





Media organizations take a stand 


Top execs send President Reagan a statement calling for 
‘prompt media access’ to U.S. military operations 


cover U.S. troops in action and that 
‘‘mission security and troop protec- 
tion’’ was achieved, ‘‘when essential, 
by limiting the number of journalists 
accompanying the troops, by volun- 
tary reporting restraints, by limited 
censorship of information that might 
aid the enemy, or by delay in filing 
dispatches; but not by exclusion of all 
journalists. 

‘*Exclusion of journalists has never 
been deemed appropriate,’’ the state- 
ment continued, ‘‘except in small, 
clearly covert, intelligence or com- 
mamdo-type hit-and-run 
operations.” 

The government ‘‘neither sought 
nor achieved’’ any accommodation to 
give the media access during the first 
two days of the Grenada invasion, the 
statement said, but instead chose to 
exclude all news media. 

The result was that in the ‘‘crucial, 
early days of the invasion, when publ- 
1c concern and interest were most 
intense,’’ the American people were 
‘‘denied an independent source of 
information,’’ the news media orga- 
nizations stated. 

They said, ‘‘The government’s 
shifting justifications for this 
unprecedented exclusion—the need 
for surprise, the safety of journalists, 
too many journalists, or danger to the 
troops—either were unfounded or 
could have been met by proper plann- 
ing and execution of traditional news- 
coverage practices.”’ 

Creed Black, president of ASNE 
and president and chairman of Lex- 
ington (Ky.) Herald-Leader, said the 
‘*next step’’ after the statement is for 
the press organizations to renew their 
efforts to meet with the President. 

‘‘We’ve written him a couple of 
times,’’ Black said, ‘‘and he hasn’t 
replied. We want to be able to impress 
upon him the feelings of the press 
organizations that participated in the 
statement.” 

Black said that although the Presi- 
dent has not responded to the letters, 
the press organizations ‘‘think we’re 
getting close’’ to having the desired 
meeting. 

Peter Roussel, a White House 
spokesman, said he is working on 
scheduling a meeting between press 
representatives and senior 
Administration officials, most likely 


(Continued on page 19) 
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chief of staff James Baker and deputy 
chief of staff Michael Deaver. He said 
there ‘‘are no plans’’ for President 
Reagan to attend the meeting. 


Maj. Gen. Winant Sidle, who is cur- 
renlty corporatate spokesman for 
Martin Marietta Corp., is the only 
member to be named so far to the 
military study group announced by 
Gen. John Vessey. 

One of the reasons the group is slow 
in being formed, according to Maj. 
Gen. Sidle, is that press organizations 
would not agree to be part of the study 
group. 

The press organizations contend 
that it would not be appropriate for 
them to be members of a government 
panel. 

‘**They don’t want to be part of the 
government decision making process, 
but they will talk to the committee,” 
said Robert L. Burke, vice president 
of industry and public affairs of 
ANPA. 

Burke said that copies of the press 
statement were also sent to Gen. Ves- 
sey and Maj. Gen. Sidle. 

Gen. Vessey sent about 80 news 
media organizations and individuals, 








including those involved in the state- 
ment, a letter addressed to their con- 
cerns. The letter included nine ques- 
tions about news coverage of military 
operations that he requested they 
answer. Gen. Vessey said in the letter 
that he hopes the recommendations of 
the study group ‘‘will be at least the 
first step in establishing some general 
guidelines” for coverage of military 
operations. 

The questions were formulated by 
Maj. Gen. Sidle to be used by the 
study group. 

The questions ask media organiza- 
tions their views on such things as 
their rights under the First Amend- 
ment to cover combat, how they feel 
about censorship, how they would 
define ‘‘sensitive’’ military 
operations, what types of access 
should be provided, who should make 
up press pools, and the types of com- 
munications the media requires. 

The questions also sought the news 
media’s views on whether the 
Department of Defense should 
institute an accreditation system, 
what the DoD’s responsibilities 
should be regarding foreign jour- 
nalists covering U.S. operations, and 
what should be done when the U.S. 
military goes to the assistance of a 
foreign country which will not permit 
American journalists to be involved. 








St. Louis 
(Continued from page 7) 





Justice Department’s antitrust 
division. 

Newhouse officials were closed 
mouthed about plans for the 
unprofitable morning paper after Jan- 
uary 16. 

As the Newhouse lawyers met with 
the antitrust officials, Missouri state 
attorney general John Ashcroft joined 
a suit filed (Jan. 6) by St. Louis Mayor 
Vincent C. Schoemehl Jr. against the 
owners of the Globe-Democrat and 
the St. Louis Post-Dispatch. That suit 
was also joined by the St. Louis 
Newspaper Guild Local 407. 

The suit charges the Herald Co., 
the Newhouse company which owns 
the Globe-Democrat, and Pulitzer, 
conspired to block the sale of the 
Globe-Democrat. The purpose, the 
suit charges, is to allow the Post- 
Dispatch to move to morning publica- 
tion without competition. 

After the announcement from 
Washington, Ashcroft said he 
planned to go to federal court asking 
for a preliminary injunction forbidd- 
ing Newhouse from closing the 
Globe-Democrat after the agreed 
extension to Jan. 16. 
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NEWSPEOPLE IN THE NEWS 








Appointed to the staff of Calendar, 
the Los Angeles Times daily 
entertainment section, are: 

BARBARA SALTZMAN, formerly a 
Calendar copy editor, promoted to 
assistant daily Calendar editor. She 
joined the Times in 1974 as a copy 
editor in the View section after being 
founding editor of Marriage and 
Divorce magazine and working at the 
Los Angeles Herald Examiner. 

FRED CRAFTS, appointed assistant 
Calendar editor, fine arts. He joins the 
Times after eight years as arts editor 
of the Eugene (Ore.) Register-Guard, 
where he also was chief music and 
drama critic. 


MARSHA MILLS, formerly motor 
route supervisor of the Gloucester 
County Times, Woodbury, N.J., was 
named circulation director of the 
North Wildwood (N.J.) Gazette- 
Leader; and JEAN BARRACLOUGH, 
production manager of the Housaton- 
ic Valley Publishing Co. of New Mil- 
ford, Conn., was appointed compos- 
ing room supervisor. 

Pe uae 


DENNIS MCDOUGAL, appointed 
Calendar radio writer. He moved 
from the Long Beach Press- 
Telegram, where he most recently 
served as special projects reporter. 

JAY SHARBUTT, joined the staff as 
television writer. He has been with 
the Associated Press since 1966, in 
various posts including tv critic in 
New York and Los Angeles and New 
York theater critic and feature writer. 

ELIZABETH VENANT, appointed 
Calendar writer, specializing in the 
visual and performing arts. She has 
been working in Paris, writing on cul- 
ture and life styles in Europe and con- 
tributing feature articles to the Times 
and being a stringer for several news- 
papers and magazines. 


CHARLES J. LEWIS, has been 
appointed Washington bureau chief 
for Associated Press. The former assis- 
tant chief of the same bureau assumed 
his new position Jan. 4. Lewis succeeds 
Walter Mears, whose appointment as 
vice president and executive director 
was announced earlier. Lewis, a native 
of Bozeman, Mont., who grew up in 
Peoria, Ill., was an assistant city editor 
for the Chicago Sun-Times before join- 
ing the AP at Washington in 1974. Sub- 
sequently, he was AP’s assistant news 
editor there. 

In 1978, Lewis was appointed assis- 
tant bureau chief in Los Angeles. In 
1980, he became Hartford bureau chief 
before transferring to New York, 
where he served as AP’s personnel 
manager until his most recent promo- 
tion. 





CYNTHIA A. BOAL, was promoted 
to North Plant production editor of 
the Detroit News effective January 3. 
She will be in charge of editorial 
operations at the Sterling Heights 
main printing facility, succeeding 
PAUL J. DOE, who became editor for 
Times Graphics, Inc., Vineland, N.J. 


Boal, an assistant feature editor, 
specialized in travel news for the past 
three years and earlier was entertain- 
ment editor. 


Also on January 3, ANN POLAN is 
being promoted from TV magazine 
editor, a post she held for 12 years, to 
an assistant feature editor, supervis- 
ing the weekly and daily television 
listings and assuming other duties in 
the Lively Arts department. 


CLAUDIA R. CAPOS, staff writer on 
the national desk, will become the 
travel writer. She earlier was an editor 
on the Sunday magazine staff. 
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CHARLES C. REYNOLDS editor and 
publisher of the Atlantic City Press, 
was elected president of the New 
Jersey Press Association at the 
annual meeting and convention in 
Absecon. WALTER WORRAL, pub- 
lisher, Suburban Publishing Corp., 
Union, stepped down as president 
and was elected chairman of the board 
of directors. 

ANNE M. THOMAS, corporate vice 
president and food editor of the Hun- 
terdon County Democrat, Fleming- 
ton, is the new executive vice presi- 
dent. ARTHUR Z. KAMIN was elected 
vice president representing the dail- 
ies, and CORLANDT PARKER JR., vice 
president, weeklies. Kamin is editor 
of the Shrewsbury Daily Register and 
Parker heads the Recorder Publishing 
Company, Bernardsville. 

Association general manager 
EDWIN W. TUCKER was reappointed 
executive secretary and GEORGE 
Rose, New Brunswick Home News, 
treasurer. 

age Sat 


At Lerner Newspapers, Chicago, 
EARLE ZATT has been named vice 
president and general manager of the 
Voice Division, and DONALD SMITH 
was named associate publisher of Life 
Division. 

Zatt previously worked in the same 
capacity for the Life Division, which 
circulates eight midweek community 
newspapers in Chicago’s north sub- 
urbs. The Voice Division circulates 
22 midweek newspapers in the 
northwest suburban area. Zatt earlier 
worked 27 years at the Chicago Daily 
News and the Chicago Sun-Times. 
Smith was marketing director for Gulf 
States, Inc., the past three years. 
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DAVID G. ILIFF and MICHAEL LEVY 
of Territorial Publishers Inc. of Tuc- 
son, Ariz., were appointed as general 
manager and assistant general mana- 
ger, respectively. The 18-year-old 
company publishes The Daily Ter- 
ritorial, The Weekly Territorial and 
The Desert Airman. WALT NETT re- 
places Iliff as managing editor of the 
daily and BONNIE HENRY moves to 
managing editor of the weekly. 

Se mos 


SAMUEL J. KEKER, 66, chairman of 
U.S. News and World Report retired 
Dec. 31, 1983. Keker began with the 
magazine in 1946. He was elected a 
board member in 1967 and chairman 
in 1982. 

et oe 


The St. Louis Post-Dispatch 
announced the following promotions: 
CAROLYN G. KINGCADE to News Edi- 
tor, RICHARD T. RICHMOND to editor 
of Calendar, the paper’s weekly 
entertainment directory, WILLIAM R. 
LAMBRECHT to the Washington 
bureau, and, TIMOTHY C. BROSS to 
Illinois Editor. 


* * * 


The News and Sun-Sentinel Co. of 
Fort Lauderdale, Fla., announced the 
following promotions: HUMBERTO 
Cruz to News/Sun-Sentinel suburban 
editor, DICK JONES to editor of West, 
ROBIN BRANCH to Palm Beach col- 
umnist for the Sun-Sentinel, and, 
STEVE KRAMER to editor of North. 


* * * 


ROBERT LINDSAY was appointed as 
circulation sales manager and WANDA 
MACKLIN was named circulation pro- 
motion manager for The Fresno Bee. 


* * * 


The Edmonton Sun in Alberta 
announced the following promotions: 
CALVIN JAMES to circulation director 
at the Sun, formerly of the Winnipeg 
Sun, LES TRENDALL to promotion and 
marketing manager for circulation, 
and, DANA BUSSE succeeding Trendall 
as promotions manager for the daily 
and Sunday newspaper. 


John A. Park Jr. 
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29 Years Nation-Wide Personal Service 


JAY BURZON, has been appointed 
senior vice president of Parade Pub- 
lications, Inc. Burzon, formerly vice- 
president, associate publisher/ 
advertising of Woman’s Day, is a 20- 
year veteran in magazine publishing. 


* * * 


ROBERT HIGDON has been named 
vice president of Human Resources 
for the San Francisco Newspaper 
Agency, the corporate agent of the 
San Francisco Chronicle and the San 
Francisco Examiner, conducting 
sales, marketing and operational 
functions for the two, separately own- 
ed newspapers. Higdon, 43, comes 
from the Chicago Sun Times where he 
had held the same post. 


* * * 


GEORGE H. VAN WAGNER, was 
appointed as vice president and 


director of advertising and marketing 
of the Arkansas Gazette. He was 
formerly vice president and advertis- 
ing director of the Chicago Tribune. 


* * * 


WILLIAM P. HALL, retired Jan. | as 
classified manager of the Greenville 
News-Piedmont Co., after a career 
that spanned 36 years. Hall entered 
the newspaper field in 1947 in the 
retail advertising department of the 
Herald-Sun in Durham, N.C. He 
moved to the News-Piedmont in 1953. 
He has served on the board of 
directors of the Southern Classified 
Advertising Managers Association. 

LouisA MCBRAYER and JOHN Hic- 
GINS were named national advertising 
manager and assistant retail advertis- 
ing manager, respectively, of the 
same company. 
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DANNY R. Gaybou and ROGER C. 
SCHOEMAKER were appointed as vice 
presidents of the Booth Newspapers 
Co., which publishes eight daily 
newspapers in Michigan. Gaydou will 
direct financial, marketing and sales 
activities, and Schoemaker will su- 
pervise human resources and labor 
relations. Gaydou, 32, and 
Schoemaker, 45, joined Booth, a part 
of the Newhouse group, in 1975 and 
1971, respectively. 

eae Xe 


ANN KREBS LAW was promoted to 
assistant to the publisher — business, 
of The Progress, Clearfield, Pa. 


* * * 


Philadelphia Newspapers Inc., 
which publishes The Inquirer and 
Daily News has named STUART 
ANMUTH to the newly created post of 
employee relations director. 


* * * 


PHILLIP J. MEEK, publisher of the 
Fort Worth Star-Telegram is the 1984 
president of the Texas Daily News- 
paper Association. JOHN M. ROBERTS 
president of the Victoria Advocate 
becomes vice president, JAMES M. 


MORONEY JR., president of A.H. Belo 
Corp., becomes treasurer and 
CHARLES O. KILPATRICK, publisher 
of the San Antonio Express-News 
becomes chairman of the executive 
committee. 


* 
‘ 
ral 


Gaydou Schoemaker 


A.H. Belo Corp., the Dallas-based 
media company, announced the 
following promotions: ROBERT W. 
DECHERD to chief operating officer, 
JAMES P. SHEEHAN to executive vice 
president, ROBERT NORVELL to com- 
pany secretary, and, MICHAEL D. 
PERRY to vice president/controller. 


PADUCAH 
NEWSPAPERS, INC. 


Has Sold The Assets Of 


WEST BOCA 
CABLEVISION, INCORPORATED 


W.B. CABLE ASSOCIATES, LTD. 


Monroe M. Rifkin, General Partner 


The undersigned initiated this transaction and assisted 
in the negotiations on behalf of the parties. 


EDWIN TORNBERG 
& COMPANY, INC. 


P.O. BOX 8698 


December 8,1983 


Washington, D.C. 20011 


(202) 291-8700 


STEVE DEEBLE of the San Gabriel 
Valley Daily Tribune was appointed 
to classified advertising manager. 


* * * 


JEFF HAAG has been named retail 
advertising manager for The Arizona 
Republic/The Phoenix Gazette. Pre- 
viously, he was ad director for the Las 
Vegas Review-Journal. ARTHUR L. 
THROCKMORTON III, was named dis- 
play advertising manager for the 
Gazette, having formerly been an 
account executive. JO RICKER- 
ROBBINS was appointed ad sales man- 
ager for CityLife, a weekly entertain- 
ment publication owned by the two 
papers. She had been display ad man- 
ager at the Business Gazette. 


* * * 


CHARLES S. VENETIAN was 
appointed general manager of 
Trademark Press Inc. in Corpus 
Christi, Tex., a Newspaper 
Operations division of Harte-Hanks 
Communications Inc., effective Jan. 
2. DoROTHY H. ALLYN accepted the 
position of corporate controller and 
chief accounting officer of Harte- 
Hanks. 


* * * 


DENNIS DIBLE will become the new 
managing editor of The Columbian of 
Vancouver, Wash., effective Jan. 23. 


* * * 


James E. Roper, Washington 
editor for Eptror & PUBLISHER, and 
ELLEN WADLEY, Washington television 
producer for CBS News, were mar- 
ried Dec. 6 in Alexandria, Va. E&P 
extends its best wishes to the Ropers. 


Kay Fanning 
is married 


Kay Fanning, editor of the Chris- 
tian Science Monitor, was married 
Jan. 6 in Boston, Mass. to Amos 
Mathews. Until last summer, she had 
been editor and publisher of the 
Anchorage Daily News. 

Mathews is a former colonel in the 
Army Corps of Engineers, having 
served in Germany, Vietnam and at 
West Point, and for 10 years was an 
Seguaaal in building the Alaskan pipe- 
ine. 

Presently on a two-week hon- 
eymoon trip to Morocco and Egypt 
followed by a two-week tour of the 
Middle East for the Monitor, the cou- 
ple will be at home after Feb. 6 at 330 
Beacon St., Boston. 
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the enlisted men who ‘“‘are often not, 
the most articulate people and not 
used to dealing with the press,”’ but 
also, through his own tactical train- 
ing, in understanding the military 
situation. 

He also got a lucky break when the 
Marines first arrived. The 
information officer, Capt. Dale Dye, 
was Anderson’s ‘‘direct boss’ in 
Vietnam. ‘‘He was a staff sergeant 
and I was a sergeant.” 

Anderson said that when the airport 
bombing occurred last October, 
‘‘what really helped’’ him in covering 
the story was the ‘‘access’’ he had 
gained ‘‘because of my background. I 
knew what was going on.” 

That bombing, which claimed 241 
U.S. military dead, Anderson called 
‘‘one of the worst days of my life. I 
knew many of those people.”’ 

AP policy forbids Anderson from 
expressing a personal opinion or 
critiquing government policy in his 
stories. He did say, however, that 
when the Marines first arrived in 
Lebanon, the airport ‘‘was the safest 
place. It was easy to screen people, 
and there was not a lot of traffic.” 

Anderson was already in Damascus 
on an assigment when Rev. Jackson 
arrived. Covering Syria is ‘‘pretty 
much of a scramble,’ he said, 
because “‘it’s not an open society and 
not an open government.”’ 

He related that none of the corre- 
spondents expected Jackson to suc- 
ceed in his mission, and remarked: *‘I 
would’ve taken 100-to-one against 
it. 

The AP bureau in Beirut is staffed 
18 hours a day, from 6 a.m. to mid- 
night. Although the 8 p.m. curfew 
does not apply to correspondents, 
Anderson said there is little sense in 
staffing the bureau round the clock 
“because it’s difficult to travel and get 
any information at night.”’ 

Wnile the bureau has several peo- 
ple out on assignment each day, ‘‘we 
always keep a reserve of street report- 
ers in the office,’’ Anderson said. 
‘**You can’t get caught short.’’ 

The staff tries to keep a constant 
stream of backgrounders and 
analyses moving on the wire, but 
Anderson said the spot news can get 
‘*so hot and heavy”’ they have to put 
all their efforts into reporting. And 
sometimes, he added, the situation is 
“*so confusing’’ that it’s impossible to 
do an immediate analysis. 

The first lead for morning newspap- 
ers on the day’s major story is written 
| about 5 p.m., Anderson said, which 





often is an advantage because it gives 
the bureau all day to get information. 
The first lead for the evening cycle is 
filed around 8 or 9 a.m. 

‘*Normally we do two or three stor- 
ies for a cycle, a main lead, a back- 
grounder and a secondary story,’ 
Anderson said. On some days the 
staff will file 14 or 15 leads ona story, 
but on average the bureau is on its 
fourth lead when the a.m. cycle 
begins. He said the photo staff moves 
15 to 20 pictures a day. 

AP recently installed a color lab in 
Beirut as well as a 9600 baud voice 
grade, lease line to London. The 





bureau will also be getting VDTs. 


AP is ‘‘generally building up its 
coverage and hardware”’ in the Mid- 
dle East, Anderson said, noting that 
the ‘‘one man’’ bureaus in Amman 
and Baghdad were just added. 


Lebanon will be a front page story 
for some time, Anderson believes, 
but he doesn’t think AP will ever have 
problems recruiting people for such a 
perilous place. 


After all, he said with a broad smile, 
‘‘What kind of reporter could turn 
down the world’s top news stcry?”’ 








Editor & Publisher 
1983 Promotion 
Awards Competition 


For 49 years, newspaper promotion, public relations 
and research executives have submitted their 
outstanding efforts to E&P’s annual promotion 
contest. The awards have added to the prestige and 
importance of promotion and the promotion 
executive within the newspaper community. The 
exhibit of winners and other entries at the INPA 
conference provides an interchange of promotion 


ideas and techniques. 


First prize and certificates of merit will be awarded in 
14 classifications, and in five circulation categories. 
Judging will be held in Phoenix, Arizona for print 
and electronics. Winners and other entries will be 
exhibited at the INPA Conference at the Camelback 
Inn, Scottsdale, Arizona on May 20-23, 1984. Entries 
must carry official entry blanks, available from Editor 
& Publisher, 575 Lexington Ave., New York, N.Y. 
10022, or from INPA, P.O. Box 17422, Dulles 
International Airport, The Newspaper Center, 


Washington, D.C. 20041. 


Deadline for Entries: 
February 5, 1984 
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Boston Globe debuts in Billerica 


Globe dedicates new satellite production plant with 
the latest in newspaper production technology 


By Rick Friedman 


Dubbing it a new era in the II1- 
year-old history of the newspaper, the 
Boston (Mass.) Globe has opened its 
22-acre state-of-the-art satellite print- 
ing plant in Billerica, Mass. 

The computerized facility, 21 miles 
north of the Globe’s Boston plant at 
135 Morrissey Boulevard, was called 
by William B. Taylor, chairman of the 
board and publisher, ‘‘a symbol of our 
company’s belief in the fact the news- 
paper business has never been 
stronger .. . that it has never had a 
brighter future.” 

Speaking at the dedication in 
December, Taylor said, ‘‘The Boston 
Globe believes in the value and vital- 
ity of print journalism — and if there’s 
any doubt about it in anybody’s mind 
I hope they’ll come and take a tour of 
this new biuilding.”’ 

Taylor was extolling a facility that 
contains 240,000 square feet of floor 
space; a warehouse that can hold 
9,500 rolls of newsprint (approx- 
imately the same as in the Morrissey 
Boulevard warehouse); and has NO 
composing room or camera gallery. It 
doesn’t need one. 

When software is developed for 
data transmission in early 1984, 
engraving will receive the pressplate 
images in a digital format over a high 
speed data communications wire 
from the Morrissey Boulevard plant. 

John P. Giuggio, Globe president, 
said the $42 million satellite facility 
will print approximately 25 percent of 
the Globe’s circulation by mid-1984. 
At that time, an extensive program to 
modernize the aging press equipment 
in the Boston plant is scheduled to 
start. 

Billerica was chosen as the site 
because of its proximity to the supply 
of newsprint and its suitability for dis- 
tribution of newspapers to the north 
and west. Located at 72 Salem Road, 
the land was purchased from the Balt- 
imore and Maine Railroad. High 
ground in the railyard in a region of 
marked circulation expansion for the 
Globe made it a logical place to build a 
printing facility and newspaper ware- 





house, Globe officials said. 

The rail siding in Billerica will 
accommodate six railroad cars at any 
one time. Billerica newsprint con- 
sumption will require about 10 cars 
per week, or two a day for five days. 
More will be required when filling or 
emptying the warehouse with news- 
print bound for Morrissey Boulevard. 
Live storage in the laydown area, plus 
the carts on the towveyor and around 
the reels, will accommodate enough 
paper for a combined daily and Sun- 
day run. 


Much of the equipment in the Bil- 
lerica plant will be computer-driven. 
Computers are involved in everything 
from monitoring the inventory of the 
newsprint in the warehouse to dis- 
tributing the newspaper bundles on 
the loading platform. 

The workflow follows a straight 
path from the train tracks to the 
delivery dock, automated wherever 
possible. The rail sidings for the six 
50-foot boxcars in a line enter the 
warehouse, where a computer con- 
trolled conveyor system brings the 
paper into the reelroom. The system 
is capable of delivering the right size 
roll to the correct press unit auto- 
matically. 

Upstairs in the engraving room, 
once the data communications wire is 
on-line, the operation will reach 








space-age ‘‘Dial a Page”’ efficiency. 
Photo negatives of the pages will be 
made at Morrissey Boulevard, using 
Atex terminals and the composing 
room. 

The plates will then be scanned in 
the Boston engraving room using 
Crosfield’s Datrax reader devices. 
The scanning process will break up 
the page into dots that are maintained 
digitally and then sent to Billerica 
over the data lines. 

Two high-speed data lines (one for 
backup) called TI carriers will be 


leased from the telephone company. 
Each line will carry 1.544 million bits 
(aone and a zero) per second. The two 
pagereaders operate at 512 thousand 
bits per second (BPS), or 1,024,000 
total. 

If one TI line fails, the multiplexers 
in both plants can be switched to the 
back-up line by a computer operator 
giving a VDT command from the Bos- 
ton plant. If both the lines and the 
switch fail, operators or repair people 
in each plant can physically throw 
switches to force the back-up line into 
operation. 

Back-up services follow an entirely 
different physical route in and out of 
each plant and go through different 
telephone and electric company 
switching stations. This minimizes 
the possibility of a double- 
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transmission failure. 

Billerica engravers will monitor 
Datrax writers while the page images 
are written on a carbon mask similar 
to a film negative. Press plates are 
made in the usual fashion. 

In the event of a bad page image, 
engravers in Billerica will request a 
re-transmission of the particular page 
and a new mask will be written. In the 
event of a small data error during nor- 
mal transmission, the scanner-writing 
machinery is capable of automatically 
re-transmitting the last black and 
white dots up to a total of 16 scan lines 
with no interruption. 








The laser writers in both plants are 
capable of making carbon masks. 
Instead of photo-engraving silver, as 
is customary in present platemaking, 
the laser etches carbon particles off a 
piece of plastic. The masks can then 
be used as negatives to expose press 
plates photographically in either 
plant. 

The transmission lines that connect 
with the Boston plant will carry two 
newspaper page images, four tele- 
phone voice communications and 
four computer connections sim- 
ultaneously. This eliminates the leas- 
ne of additional special lines for reg- 

ular telephone con- 
nections to Billerica or for 
other functions such as 
VDT newsprint inventory 

» control and printing of 
delivery galleys for Biller- 
ica drivers. 

Until the data lines are 
installed, page negatives 
are being trucked in from 
Boston. 

Adjacent to the two 
new Goss Metroliner pre- 
sses is what Billerica per- 
sonnel call the Quiet 
Room, It is here that pre- 
ssmen work at automated 
controls, adjusting the 
settings, roll tension and 
the folders. In the next 
few months the inking 
process will be further 
simplified by a Page Area 
Reader/Press Control 
System (PAR/PCS). 

With this system in 

| place, ink can be pre-set, 
' using PAR/PCS readings 
that will scan dot-pattern 
densities for each page 
during pre-press 


The building's central pe tallied and the pressroom (bottom). 





operations. 

The presses are serviced by two 
7,000-gallon offset black ink tanks 
and five 250-gallon color tanks. Waste 
ink is stored in separate 5,000-gallon 
tanks. 

The new press equipment in Biller- 
ica will handle 42°’ diameter rolls; 
there are 40°’ rolls in the Morrissey 
Boulevard plant. Use of the larger 
rolls, Globe officials say, is an advan- 
tage in that there are less pasters to 
fly. Plans call for only 42°’ rolls in 
Billerica; 40°’ rolls will also be stored 
there for use at Morrissey Boulevard 
when the need arises. 

Certain mills will ship their paper 
directly to Billerica. The two ware- 
houses will hold almost seven weeks 
of newsprint (at 1983 levels). 

One inserting machine is being 
installed at Billerica on a needs re- 
quired basis. Both it and the two press 
lines will feed directly into a bundle 


delivery system similar to but simpler 
than the one installed at Morrissey 
Boulevard. 

An important feature of the new 
plant’s design is the layout of the 
newspaper stream coming off the 
presses toward the dock. The paper 
moves essentially horizontally from 
the press folders straight through the 
mailroom and out to delivery. A Ferag 
Single Gripper conveyor has been 
installed to bring papers to the stack- 
ers, from which they move short dis- 
tances through the tie-up machines 
and into the distribution system for 
delivery in the trucks. 

The delivery area is enclosed, out 
of the weather, and around a dozen 
trips leave the Billerica plant nightly. 
There are two 10,000-gallon gasoline 
tanks to service the trucks. One tank 
holds unleaded and the other leaded. 

The Billerica facility is equipped 
with a nurse’s station, locker rooms, 
automated cafeteria, office space for 
management and repair shops for 
electricians, machinists and compu- 
ter technicians, the latter is part of a 
new Technical Services Group. 

The Billerica plant, which took four 
years to complete, grew out of a pro- 
posal made by David Stanger, senior 
vice president of operations, at a 
planning session on Cape Cod in 1979. 

Globe officials call the Billerica 
plant ‘‘the most modern facility of its 
kind in New England and second-to- 
none in the nation in its state-of-the- 
art equipment.’’ They say that it has 
been built to accommodate all of the 
Globe’s needs for the forseeable fu- 
ture. 

The Globe’s current circulation, 
514,817 daily and 781,502 Sunday, 
had been taxing the Morrissey Boule- 
vard facility ‘‘to its limits and 
beyond,’’ according to the Globe. 
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On the supply side . 


HCM GRAPHIC SYSTEMS, Happauge, N.Y., has 
announced the first U.S. orders for its Pressfax® 
facsimilie transmission system and its Chromacom® 
electronic color pagination system. 

The Dallas Morning News has ordered the Pressfax 
P100 full page facsimilie transmission and recording 
system for its new Plano, Texas, production facility. 
The laser scanning and transmission/recording system 
will link the News’ downtown Dallas plant with the 
new production plant through an optical fiber 
transmission line. The system will allow scanning 
resolution up to 800 lines/cm to produce negative films 
at the satellite plant. 

The Chromacom system was sold to Designers Color 
System, Ltd., St. Louis, Missouri. The $1.3 million 
order will include a Combiskop® page make-up and 
retouching system, a Chromagraph® CP340 laser color 
scanner, a Chromaprint® 4074 press proof system, nine 
disk drives and a magnetic tape drive for archival 
storage. 

Designers Color Systems plans a move to a new, 
10,000 square-foot facility in June in Westport Plaza. 
The firm serves the gravure and offset markets, 
specializing in retail catalogs. 

The system allows a user to compose entire page 
layouts with regard to page geometry picture 
imposition, color correction and creative manipulation. 

ee 

NEWSPAPER DEALER SUPPLY, St. Louis, 
Missouri, has been purchased by STEEL CITY 
CORPORATION, Youngstown, Ohio. 

Newspaper Dealer Supply markets polyethylene 
newspaper bags and polycotton carrier bags, as well as 
a full line of newspaper circulation supplies. Steel City 
manufactures the RoadRunner® motor route tube, 
mounting posts, U-bolts and post drivers. 

Newspaper Dealer Supply will remain at its present 
address, which the new ownership plans to remodel 
and expand. 

* * 

DOW JONES & CO., INC., has recently announced 
new software products and the purchase of interests in 
two software companies. 

Dow Jones introduced Dow Jones Spreadsheet 
Link®, a new micro-computer based product that 
provides an interface between Dow Jones 
News/Retrieval and the popular VisiCalc®, Multiplan® 
and Lotus /-2-3® spreadsheet analysis programs. The 
software will be available this quarter for the IBM PC 
for $249. 

In a separate but related move, Dow Jones also 
announced that the Dow Jones Market Analyzer®, a 
technical stock market analysis product, is now 
available for the Texas Instruments Professional! 
Computer. And it announced that the Dow Jones 
Market Microscope®, a fundamental stock market 
analysis product, is now available for the IBM PC at a 
suggested retail price of $699. 

Dow Jones has also purchased interests in Software 
Ventures, Inc., and Planning Economics Software. 

Software Ventures is engaged in research, 
development and distribution of micro-computer 
software for the business market. Planning Economics 
was established to develop software specifically tailored 
for the business marketplace. 


a ae 

Dow Jones & Co., Inc., recently ordered an 
eight-unit Goss Urbanite® web offset press from the 
GRAPHIC SYSTEMS DIVISION of ROCKWELL 
INTERNATIONAL, for production of the Asian Wall 
Street Journal in Hong Kong. 

The 50,000-cph press has six floor-mounted and two 
stacked printing units, a three-color unit and an 
Urbanite folder with an upper former. It is also 
equipped with a quarter-folder. The press will give Dow 
Jones the capability to print the Asian Wall Street 
Journal as well as commercial non-heatset work. 

The press will be shipped overseas late this year 
from the Goss plant in Reading, Pennsylvania. 

a ee 

E.A.M. INDUSTRIES, Happauge, N.Y., has 
introduced a new line of semi- or fully-automatic 
strapping machines suitable for use in both printing and 
mailing operations. 

Since strapping needs of companies vary widely — 
from large newspaper bundles to ZIP sorted magazines 
— the Mosca® strappers take into consideration 
product size, stability and speed in narrow strapping 
requirements. The line includes models, some with 
several arch sizes, for each need. E.A.M. is also 
offering an automated system for cross-strapping on a 
high speed basis. All models are caster mounted. 

For plants with off-line strapping requirements, 
E.A.M. offers the RO-M unit, with features such as 
rapid reel change, easy strap threading and a large, 
fixed foot pedal. There are five arch sizes to choose 
from and a strap width ranging from five to ten 
millimeters. The model makes from 30 to 40 ties per 
minute. 

On-line inserting can be handled by the 
RO-M-Transit, a fully automatic machine that positions, 
ties and delivers bundles automatically — at speeds up 
to 40 bundles per minute. 

And the cross-strapper, the RO-TA-P, takes bundles 
off the conveyor, detects their height, squares up the 
material, applies a strap, turns the bundle around, 
applies the cross strap and then discharges the bundle 
— in the 30 to 40 bundle-per-minute range. 

The RO-TA-P can be easily changed for strap widths 
in a range of five to 10 millimeters, with strap and bar 
pressure adjustable. 


The automatic cross-strapper from E.A.M. 
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TECHNICAL BRIEFS 








PAGE to begin 
supply negotiations 


Publishers Associated to Gain Eco- 
nomy (PAGE), the newly-formed 
purchasing cooperative for 
independent daily newspapers and 
small, privately-owned newspaper 
groups, has announced it will close its 
Northeast supply base January 19 and 
begin negotiations with suppliers. 

PAGE’s Northeast region includes 
New England, New York, New 
Jersey and Pennsylvania. At press 
time, PAGE counted 19 members in 
the Northeast region, with more 
members expected before the supply 
base is officially closed at a PAGE 
board meeting on the 19th. 

According to H. Charles Berky, 
secretary and spokesman for PAGE, 
the first round of supply negotiations 
will cover newsprint, ink, film, photo 
paper, press plates and chemicals. 

‘‘We are confident that our mem- 
bers will start seeing substantial sav- 
ings by the end of the first quarter of 
this year,’’ Berky said. 

At the same time PAGE begins 
negotiations, it will begin concentrat- 
ing its membership development 
efforts in the Midwest region, starting 
in Ohio, Illinois and Indiana. 

Papers in the Northeast region that 
miss the January 19th deadline will be 
able to join PAGE, but will not be 
included in the first round of supply 
negotiations. 

PAGE is also establishing a quality 
monitoring effort, drawing on mem- 
ber’s personnel to establish quality 
standards and to review each contract 
before final approval. 

PAGE has established offices at 900 
East Eighth Avenue, Suite 300, King 
of Prussia, Pa., 19406, telephone 215- 
337-8888. 


Help in the rush to 
digitize everything 


The National Association of Print- 
ers and Lithographers has published a 
new book, ‘‘What Printers Need to 
Know About Digitization,’ a 36-page 
guide for the uninitiated printer 
through the maze of terms and tech- 
nologies related to the capture of 
information (both text and images) for 
use in the latest computerized image 
assembly systems. 

The book begins with an 
explanation of the principles of 
digitization in general and then pro- 
ceeds to show several examples of 
how these principles are applied in 
systems designed by Scitex, Cros- 





field, Hell, Eikonix and Imagitex. In 
the final chapter, NAPL wrestles with 
the issue of the impact the digitization 
of the pre-press function is likely to 
have on printers and trade shops. 

The book is not technical. It uses 
conversational English and a concise 
format to debunk digitization and to 
stress the significance of the new 
digital technologies that are expected 
to revolutionize the printing and 
publishing businesses. The NAPL is 
located in Teaneck, N.J. 


N.Y. printing plant 
planned by Quad 


Quad/Graphics Inc. of Pewaukee, 
Wis., will build a satellite printing 
plant in Saratoga Springs, N.Y., com- 
pany president Harry V. Quadracci 
announced. 

The $18 million plant will be known 
as Quad/East and will serve publica- 
tions in the eastern United States. 
Construction will begin in March, 
with operations scheduled to begin by 
January, 1985. 

Intial plans are for a 75,000-square- 
foot building with two high speed web 
offset presses and two magazine bind- 
ers, Quadracci said. About 180 em- 
ployees will staff the plant, he added. 

Each press will print more than 1.5 
million pages of four-color material 
per hour. The plant will be designed to 
allow expansion to 760,000 square 
feet, Quadracci said. 

Quad/Graphics, with about 1,000 
employees, now prints more than 1.2 





million magazines daily, Quadracci 
said. Magazines printed include 
Newsweek, Atlantic Monthly and 
Harper's. 


Bakersfield daily 
to unveil new plant 


The $21 million Harrell-Fritts 
Publishing Center, the Bakersfield 
Californian’s new circulation/ 
production facility, is slated to be 
unveiled before a host of dignitaries 
and the public January 28. 

The new plant is built around anew, 
$10 million double-width offset news- 
paper press from Tokyo Kikai Seisa- 
kusho, fitted with a computerized 
press control system. 

The plant is fitted with a Ferag Sing- 
le Gripper conveyor system and 
Rotosert on-line inserting system. 

The Californian’s Chief Executive 
Officer, J.K. Stanners, describes the 
facility as the newest, most sophisti- 
cated newspaper plant in the nation. 

Explained Stanners, ‘‘Editorial and 
advertising pages will be created elec- 
tronically at the newspaper's down- 
town facility and then transmitted via 
a fiber optic communication link-up 
to the remote facility. The new plant 
will include the most modern news- 
paper packaging and processing 
equipment available, including auto- 
matic insertion of preprinted supple- 
ments. The circulation 
division . . . will be equipped with a 
computerized subscriber service and 
automatic load manifests.” 


~ WE ARE 
ABOUT TO SET 
ARECORD. - 


A record that indicates the growth of 


our company 


and the 
Tareleiiay 
FTorer-) 0) flalet-) 
of our 

fe} gele tt lea 


Hall Systems,. Inc 
24400 Sperry_Dr 
Westlake, OH 44145 
(216) 835-0700 
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SYNDICATES 





By David Astor 


When the autobiography of Joan 
Collins is released in America later 
this year, fans of the tempestuous 
Dynasty star will have George Christy 
to thank. 

Christy, whose twice-weekly 
‘*Hollywood, Etc.’ column recently 
began distribution with Copley News 
Service, had read the book after it was 
published in England under the title of 
Past Imperfect. He loved the book 
(Collins, among other things, dis- 
cusses her affairs with the likes of 
Warren Beatty), and talked to Simon 
& Schuster executive Dan Green 
about getting it published in the U.S. 

‘‘T’ve been a big booster of Joan 
Collins from the start,’ said Christy, 
who once wrote the television page 
for Cosmopolitan. ‘‘l always believed 
in Joan. There’s a great star quality 
there. She’s wonderful. And she’s a 
very good writer.”’ 

Christy doesn’t always get quite so 
involved with the celebrities he cov- 
ers, but he is a great believer in finding 
news and anecdotes about the Holly- 
wood scene through personal 
interaction rather than press releases. 

‘‘I’m ‘out on the town’ every 
night,’’ said Christy, who also does 
the thrice-weekly ‘‘Great Life’’ col- 
umn for The Hollywood Reporter 
(where he has worked nine years) and 
a monthly column for Andy Warhol’s 
Interview magazine. ‘‘Because I’m 
there experiencing it and getting 
involved with what the stars are 
doing, I can give anecdotes or per- 
sonal moments that are my own.”’ 

Christy estimated that about 20% of 
the information he receives is off-the- 
record (such as things he was told by 
his friend Joanna Carson about her 
breakup with husband Johnny). By 
withholding this information from 
publication, Christy noted that 
sources trust him enough to come 
back later with news he can use. 








Star-gazing columnist 


Copley’s George Christy provides news and anecdotes 
rather than rewritten press releases about celebrities 
like Joan Collins and Streisand in ‘Hollywood, Etc.’ 


George Christy 


All of Christy’s interactions are not 
on a one-to-one basis, of course. The 
columnist, for instance, attended a re- 
cent benefit for the Women’s Guild of 
Cedars-Sinai Hospital that featured a 
screening of Yentl. Christy described 
to readers how Barbra Streisand, the 
film’s director, had fun ‘‘directing”’ 
the photographers trying to snap pic- 
tures of her at the fund-raising event. 

There was also a recent party at 
comedienne Phyllis Diller’s Brent- 
wood, Calif., mansion, where a 
seemingly naked woman ran through 
the house followed by what Christy 
believes was a make-believe cop. The 
columnist noted that Diller gives 
names to each room in her house. A 
room with a soda fountain is called the 
‘Doris Day Room’”’ after the teetotal- 
er actress, and the bedroom is called 

. . well, Christy described it for 
publication as the ‘‘Sex Room,”’ but 
Diller’s actual word before ‘‘Room”’ 
is a good deal more graphic. 

In another column, Christy dis- 
cussed the now-recalled book that 
tells the ‘‘shocking and scandalous’’ 





story of Barbara Hutton’s life. 
Christy wrote that the Woolworth 
heiress’ aunt ‘‘admonished her that to 
be dull is a cardinal sin: ‘Be mean, be 
stupid, but never be dull.’ Aunt Jessie 
wouldn’t be disappointed in Bar- 
bara’s memoirs.’’ 

Still other columns talked about Re- 
gent Air’s new luxury planes, 
described by Carol Burnett as 
‘*deliciously decadent’’; and how Pri- 
vate Lives was not videotaped for 
Home Box Office because Elizabeth 
Taylor insisted on the use of costlier 
film, which would have made her look 
less heavy than tape. 

And what do various celebrities 
dine on at West Hollywood's Ivy res- 
taurant? Christy said Dolly Parton 
loves the chili and Kenny Rogers the 
chicken salad. Ivy’s ‘‘L.A. Dessert”’ 
bakery provided the cake for the 
wedding of Paul Simon and Carrie 
Fisher, according to the columnist. 

Christy also uses his columns to 
occasionally relate anecdotes about 
Hollywood’s past stars. One pro- 
ducer told him, for instance, that the 
late Gloria Swanson, when told she 
would be provided with ten furs to 
wear during a five-day stay in Alaska 
for the premiere of Airport 75, replied 
with something like, ‘*‘Don’t bother, I 
have 40 already.” 

Speaking of late Hollywood super- 
stars, Christy was friendly with 
Alfred Hitchcock, who he profiled for 
Town & Country magazine (where the 
columnist worked before joining The 
Hollywood Reporter). Christy said 
that the rotund director—‘‘a 
delightful man’’—was such a lover of 
good food that he would have 
delicacies flown in from various parts 
of the world. ‘‘His refrigerator was as 
large as a room,’’ remembered 
Christy. ‘‘You could walk in and play 
volleyball.’’ 

Touching on why the current movie 
house revivals of Rear Window and 
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Vertigo have been doing so well, 
Christy said, ‘‘People love the genre 
of Hitchcock—the romantic thriller.”’ 
His personal opinion of Vertigo? ‘‘I 
loved every minute of it.” 

As for more recently-made movies, 


| Christy said he enjoyed Fanny and 


Alexander (‘‘sensational’’), The Big 
Chill, The Right Stuff, Heat and Dust, 


and the aforementioned Yentl, among 
others. 


Christy, when asked to explain 
Hollywood’s never-ending fascina- 
tion for millions of fans, replied, *‘It’s 
escapism. It’s people living vicarious- 
ly. People are starved for glamour. 
The word Hollywood is magic.” 





With the advent of the new year, 
many people have observed that 
things are not as awful as George 
Orwell predicted they would be in 
1984. But humor columnist Russell 
Baker believes that the world is ‘‘far 
more weird than Orwell was able to 
imagine’ when he wrote his book 36 
years ago. 

‘‘Orwell didn’t foresee the hot 
tub,’ said Baker by way of example. 
‘‘No one dreamed there’d be a day 
when Californians would boil them- 
selves to death like so many over- 
cooked cabbages.”’ 

Speaking at a Newspaper Advertis- 
ing Bureau dinner for the National 
Retail Merchants Association’s board 
of directors in New York City January 
9, Baker also said Orwell couldn’t 
have predicted people ‘‘getting in 
touch with their own feelings without 
the aid of a telephone.”’ 

‘‘Orwell failed to visualize feminist 
changes,’ added Baker, who stated 
that ‘‘Big Brother’’ would have to be 
called ‘‘Big Sibling’’ these days. 

And the New York Times ‘‘Obser- 
ver’’ columnist (whose work is dis- 
tributed by the New York Times News 
Service) said Orwell would have been 
appalled at the ‘‘utter destruction of 
sensible discourse by people like 
former Secretary of State Alexander 
Haig who give a new non-meaning to 
the language’’-—one example being, 
‘*There is a conscious castration of 
America’s eyes and ears around the 
world.” 

Television is thought of very 
differently today as well, said Baker 
in his tongue-in-cheek yet serious 
speech. The two-time Pulitzer Prize 
winner noted that Orwell wrote of tv 
as ‘‘a weapon to terrorize the public. 
Now, American business uses tv to 
terrorize the public. 

‘‘Day after day, week after week, 
month after month, year after year 
people fear that their perspiration 
glands will offend their 
neighbors... , that their packages 
will not arrive at 10 o’clock tomorrow 
morning . . . , that their beer will not 
pass mustard with famous 
athletes . . . , that their underwear is 
poorly stitched.”’ 








Russell Baker 

Alluding to the Reagan administra- 
tion’s feelings about the press, Baker 
added, ‘‘Tv also terrifies the govern- 
ment, which is a complete reversal of 
Orwell.”’ 2 

He said the success of the ‘‘gov- 
ernment’s long campaign to discredit 
the news industry’’ has been illus- 
trated by polls in which ‘‘the public 
ranks the media just slightly below 
convicted felons’’-—Baker paused— 
‘‘and just slightly higher than lawy- 
ers.” 

Baker said the government seems 
to be less worried about newspapers 
than tv. ‘“‘It’s not bad having tv up 
front taking all the heat,’’ declared 
Baker. But he said papers are still so 
important that even tv newspeople 
are ‘‘smart enough’’ to read them to 
get a more in-depth look at current 
events. 

‘*And who can afford to pay tv ad 
rates?’’ Baker asked rhetorically. 
‘‘(Besides), when the pitch hits the 
screen, half the audience is in the 
kitchen getting beer and the other half 
is flushing the toilet.”’ 

Earlier in the speech, Baker 
observed that the audience was ‘‘at 
ease in the world of commerce’’—a 
state the columnist said he aspired to 
as a youngster. 

‘‘When I was a dewy-eyed boy— 
too old for short pants and too young 
for acne, peddling the Saturday Eve- 
ning Post door-to-door—I dreamed of 
glory,’’ he said. ‘I saw myself in the 
distant future wearing a three-piece 
suit, sitting behind an immense desk 
on the 40th floor of a great corpora- 





Russell Baker: 1984 is ‘weirder’ than Orwell foresaw 


Pulitzer Prize-winning humor columnist notes, for example, 
that ‘Big Brother’ would be called ‘Big Sibling’ these days 


tion. I wanted to be a business execu- 
tive, a captain of industry, a wizard of 
finance—summoning lesser men to 
my office; scowling at them, sneer- 
ing . . . .ldreamed of barking orders. 

‘*Tycoons never just issued orders, 
they barked them. (To prepare), I 
would lock myself into the bathroom 
and practice barking into the 
mirror... 3" 

Baker said he even fantasized about 
flying into Rome to ‘‘buy a 51% con- 
trolling interest in Italy.” 

If his dreams had been fulfilled, 
Baker told the audience, there would 
have been ‘‘not one but two Rupert 
Murdochs”’ in the world. 

‘*But life didn’t work out that 
way,’ said Baker. ‘‘What went 
wrong, I don’t know. Maybe I never 
learned to bark persuasively. 
(Instead), I became a writer.”’ 

Baker said the nation’s tax laws 
illustrate just how low a writer's 
standing is. ‘‘A writer can’t deduct for 
depreciation of the brain, which is the 
only plant equipment he (or she) 
owns,”’ noted the columnist. ‘*A writ- 
er, unlike a corporate farmer, can’t 
collect huge sums for not writing.” 
(Baker said he could cite a few writers 
who he wished would receive just 
such a subsidy.) 

But Baker did note that he has at 
least reached the position where he 
could give speeches to ‘‘people who 
talk about the bottom line.’’ He 
added, ‘‘And the bottom line is that 

(Continued on page 30) _ 


SUNNY SIDE UP 


Is it an egg? 
Is it a song? 


It's a hilarious, zany, weekly column by 
Marie Prestom, a funny lady and free- 
lance columnist. Designed to fight frown 
marks, her tongue-in-cheek revelations 
about coping with the insanity of life, will 
both amuse and enlighten you. Never a 
dull moment. 








Contact: 
Patmar Syndicate 
2282 East 71st Street 
Brooklyn, N.Y. 11234 
(212) 241-8425 
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you make them feel superior. 

‘*It’s the same reason I like to 
watch President Reagan’s news con- 
ferences. It makes (me) feel great all 
over to see one man who knows less 
about what’s going on in the world 
than I do.”’ 

Speaking of Reagan, Baker said the 
current President has affected his 
opinion about Dwight Eisenhower, 





whose White House residence was 
once called the ‘‘Tomb of the Well- 
known Soldier.’’ 

‘*‘Those of us who covered the 
White House ranked Eisenhower 
very low as a President—somewhere 


between Millard Fillmore and James 
Buchanan,’’ said Baker. ‘‘What a 
difference 30 years makes. With each 


successive President, Eisenhower 
has risen in the standings. With 
Reagan, I rank Ike right up there with 
Lincoln and Washington.”’ 

But Baker did note that Reagan is 
ideal for 1984, given the fact that it 
took the President ‘‘three weeks to 
figure out ketchup is not a vegetable.’’ 


—David Astor 





Andrews, McMeel & Parker 
(AMP)—the book arm of Universal 
Press Syndicate—has released 1984 
calendars featuring the characters of 
Cathy Guisewite’s ‘‘Cathy,’’ Tom 
Wilson’s ‘‘Ziggy,’’ Jim Unger’s 
‘*Herman,’’ and Bil Keane’s ‘‘Family 
Circus.”’ The last comic is distributed 
by the Register and Tribune Syn- 
dicate. 

There is a Richard Simmons calen- 
dar and Sylvia Porter’s Financial 
Almanac for 1984, too. 

AMP also reported the release of 
three Sunday comics collections: 
Climb Every Mountain, Bounce 
Every Check by Guisewite, More 





AMP offers calendars and books 


Than a Month of Sundays by Lynn 
Johnston (‘‘For Better or For 
Worse’’), and A Collection of Her- 
man Color Comics by Unger—who 
will be featured on the Today show 
early next month. 

Also in February, Scholastic will 
offer ‘‘Ziggy’s Valentine Poster 
Cards.”’ (Ziggy’s Gift won an Emmy 
last year for ‘Outstanding Animated 
Program.’’) 

AMP announced. that four ‘‘Her- 
man’’ books now have respective 
copies in print of 360,000, 322,500, 
227,500, and 107,500. Beyond The Far 
Side by Gary Larson (Chronicle Fea- 
tures) has 175,000 copies in print. 





Roberta D. Miller has been named 
vice president/director of literary 
properties for United Media Enter- 
prises. 


Prior to joining UME as managing 
editor of comic features in 1978, Mil- 
ler was publisher of Children’s 
Television Workshop’s Sesame 


Street and Electric Company maga- 
zines. The New York City resident 
also worked in editorial positions at 
Western Publishing and Marvel Com- 
ics. 





Miller appointed to United v.p. post 


In another personnel development, 
Marc Goldstein has joined UME’s TV 
Watch in Atlanta as eastern regional 
manager. The University of lowa 
graduate had been area sales manager 
for the Denver-based General Cable 
Company. 

And Jane D. Flatt, vice president 
and.publisher of UME’s World Alma- 
nac, has been elected to the board of 
trustees of the Scripps Howard 
Foundation. The foundation provides 
journalism scholarships, grants and 
awards. 





An editorial in last month’s issue of 
NEMO: The Classic Comics Library 
magazine stated that there needs to be 
a return to ‘‘fundamentals’’ if Sunday 
comics section readership is to 
improve. 

The Stamford, Conn.-based 
magazine wrote that there should be 
more ‘“‘quality control over writing 
and artwork,”’ better continuity strips 
(including humorous ones), improved 
color, bigger comics, and increased 
promotion. 

Written by editor Richard Mars- 
chall partially in response to the work 
of the 21st Century Comics project 








Future of comics addressed in editorial 


(E&P, October 8, 1983), the editorial 
said, ‘‘The truth is that the overall 
level of strip quality in the 1980s is 
lower; on the creative side the forgo- 
ing is a contention rather than a fact, 
but in terms of production values, the 
statement is inarguable.”’ 


‘Rudy’ is a year old 


**Rudy,’”’ William Overgard’s 
United Feature Syndicate-distributed 
comic featuring a talking chimp, is 
celebrating its first anniversary this 
month. 





(Above) ‘Prince Valiant’ cartoonist 
John Cullen Murphy receiving the Segar 
Award from King Features Syndicate 
president Joseph D’Angelo at the Nation- 
al Cartoonists Society's annual Christmas 
party in New York City. The award, 
named after ‘Popeye’ creator E.C. 
Segar, recognizes ‘exceptional and 
unusual ability in cartoon art.’ (Below) 
Phyllis Hughes, editor of the Crawley 
News, poses with what is reportedly the 
first full-color comics wraparound in the 
United Kingdom. The weekly, based in a 
London suburb, attributes a 10% weekly 
increase in circulation to the display. 
Another paper, the Notts Free Press, 
attributes a 4% increase to a similar wra- 
paround. Harry Pease, who represents 

King in the U.K., originated the idea. 
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BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 








Classified Advertising 


FEATURES 


AVAILABLE 





ANNOUNCEMENTS 
NEWSPAPER BROKERS 


ANNOUNCEMENTS 
NEWSPAPER BROKERS 








COMPUTERS 


MONEY 





PLUGGING IN is all about electronic 
mail, on-line services, networking—the 
areas of greatest growth for computer 
users. Tom Mennillo, 4823 Big Pine 
oa Coiumbus OH 43230; (614) 475- 


“MORE FOR YOUR MONEY"'—Proven 
weekly column and fillers of money sav- 
Hy | consumer news. Mike LeFan, 1802 
S$ 13th, Temple TX 76501. 





MOVIE REVIEWS 


Brokers You Can Trust 
Nationwide Service 
WAYNE CHANCEY 
CONSULTANTS/INVESTORS 
PO Box 86, Headland AL 36345 Phone (309) 932-2270 
Wayne Chancey (205) 693-2619 | Roy Holdin Dave Kramer 
Jim Hall (205) 566-7198 | (309) 879-2412 (217) 784-4736 


ROY HOLDING & ASSOCIATES 
Newspapers Our Only Business 
*Brokers * 


ppraisers 
PO Box 212, Galva, iL 61434 








CURRENT AFFAIRS 


THE EIGHTIES attracts readers. Let Bill 
Wallace's current affairs column prove 
itself to you. Box 15, Fraser NY 13753 








ENTERTAINMENT 


CELEBRITY INTERVIEWS, movie re- 
views, ‘‘Around Entertainment’ with 
oom Our 12th year. International 
hoto News, Box 2405, West Palm 
Beach FL 33402. 








GENERAL 


A UNIQUE new advice column dealing 
with questions from parents and teenag- 
ers on dealing with each other. This col- 
umn is written by a team of parents and 
two teenagers with very unusual quali- 
fications to advise others. For 
information contact Dealing with 
Parents & Teens, 946 South Concourse, 
Aberdeen NJ 07735; (201) 583-1659. 








DAILY color comic strips. Dickson- 
Bennett, 1324 North 3rd St, St Joseph 
MO 64501; (816) 279-9315. 





“HELPFUL HINTS About Newspaper 
Advertising” will give your retaii custom- 
er quick, easy to read suggestions on how 
to make their ad more effective. 14 


and two column format. You'll receive 
the entire set to use when you need, as 
often as you like. This is one editorial 
column that helps your local advertiser. 
Send $35 check or money order payable 
to: Print Media Inc., PO Box 322, Tulsa 
OK 74101 





HOME 


CRACKERJACK new column—a real 
prize. ‘Your Home Decorator.'’ Sam- 
ples. Milligan Syndicate, Box 14, Dun- 
dee IL 60118; (312) 428-8902. 








HUMOR 


WEEKLY COLUMN. Skoglund Features, 
1600 Oceanside Dr, Ste 400, St George 
ME 04857; (207) 372-8052. 








MINI REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain- 
ment pages. Camera ready. Star photos. 
Our 10th year. Cineman Syndicate, 
Charles Court, Middletown NY 10940; 
(914) 692-4572. 








| HAVE BUYERS | TEXAS NEWSPAPERS from $40,000 to 
for established profitable Mid-Atlantic | $750,000. Some low down payment, 
newspapers 200 thousand gross or bet- | owner financed. Bill Berger, Associated 
ter. Edwin O Meyer, Broker, 7200 Her- | Texas Newspapers, Inc, 1801 
mitage Rd, Richmond VA 23228; (804) | Exposition, Austin TX 78703; (512) 


| 266-1522. 476-3950 





REAL ESTATE 





HOUSE CALLS-Houston Post, Miami 
Herald, 90 others. 4 national awards; 
one said ‘‘concise, entertaining, wealth 
of real estate knowledge, solid writing 
skills."’ 8th year. Edith Lank, Box 
18447, Rochester NY 14618; (716) 
271-6230. 





RELIGION 





COMPLETE RELIGIOUS news service, 
optional columns and cartoon. Rates 
and samples, Publishers’ News Service, 
1215 E. Missouri, Suite C, Phoenix AZ 
85014; (602) 246-9600. 


SCIENCE 


BIOLOGICAL INTERPRETIVE FEA- 
TURES Company (BIFco) offers factual, 
interesting columns twice monthly for 
lay readers. Editor has 25 years 
experience in science writing for news- 
papers, magazines. Test BIFco service. 
Write for two free trial columns and 
brochure. Send $2 for postage, handling 
to R.E. Enlow, BIFco, c/o Your Office 
Inc., 2000 W Pioneer Pkwy, Peoria IL 








camera ready columns, set in both one | 61615 








Atlantic Publications, Inc. Buys Marylander 
and Herald 


“We are pleased with your handling of the sale of The 
Herald to Atlantic Publications inc.” 
ylander and Heraid 

Thanks for your assistance in working out the arrangements for our 
purchase of The Marylander and Heraid. It has been good to work with 
you." —George N. McMath, president, Atlantic Publications, inc 


ond 
J. Bryan Byrd. President, Mar- 


EDWIN O. MEYER, Broker 
(804) 266-1522 
7200 Hermitage Rd. Richmond, Va 23228 























SPORTS 


EXPERIENCED sports feature writer, 
based in active San Francisco-Oakland 
Bay area, will file in-depth pro & coilege 
interviews & columns. Box 6788, Editor 
& Publisher. 








SPORTS columns for your weekly or 
small daily are now offered by former 
Inside Sports writer. For details and free 
sample, write: Sportstyle, PO Box 2261, 
Glenbrook CT 06906. 





WINE 





“WINE ON THE TABLE,” weekly, 425 
words, now in 16th year. William Clif- 
ford, PO Box 295, Morris CT 06763; 
(203) 567-5336. 











ANNOUNCEMENTS 


ANNOUNCEMENTS 





NEWSPAPER APPRAISERS 


NEWSPAPER BROKERS 





NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, 
depreciation, insurance, corporate and 
personal worth. Sensible fees. Brochure. 
Krehbiel-Bolitho, Inc., Robert N. 
Bolitho, PO Box 7133, Shawnee Mission 
KS 66207. 





NEWSPAPER BROKERS 


To Purchase or Sell a Newspaper 
JAMES A. MARTIN ASSOCIATES 
Call Day or Night; (614) 889-9747 
PO Box 20533, Columbus OH 43220 





Appraisals, Mergers, Sales. 
No Charge for Consultation. 
WHITE NEWSPAPER SERVICE 
James W.R. White 
Box 109, McMinnville TN 37110 
(615) 473-2104 or 473-3715. 





for the purchase and sale of 
WEEKLY AND DAILY NEWSPAPERS 
W B GRIMES & CO, INC 
1511 K St, NW 
Washington DC 20005 


| 
| 
| 
| 
BROKERS and CONSULTANTS 
| (202) NAtional 8-1133 
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| BILL MATTHEW COMPANY conducts 
| professional, confidential negotiations 
| for sale and purchase of highest quality 
daily and weekly newspapers in the 
| country. Before you consider sale or pur- 
| Chase of a property, you should call 
(813) 733-8053 daytime; (813) 446- 
| 0871 nights: or write Box 3364, 
Clearwater Beach FL 33515. No obliga- 
| 
| 


JIMMY CROWE 


CONFIDENTIAL NEGOTIATIONS 
Specializing in the best Southern mar- 
kets. 114 Wickersham Dr, Savannah GA 
31411; (912) 598-0931, day or night. 





KREHBIEL-BOLITHO, INC 
Brokers-Appraisers-Consultants 
Over 550 Newspaper Sales 
ROBERT N. BOL!ITHO 
PO Box 7133, Shawnee Mission KS 
66207. Office: (913) 381-8280 


tion, of course. 





Pacific NW oy oo Associates 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver WA 98662 





Above Average 
PERFORMANCE 
SYD S. GOULD ASSOCIATES, Inc. 
Rte 1, Box 146, Theodore AL 36582 
(205) 973-1653 


| 
| 





MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair CA 91763 
(714) 626-6440 


"s NEWSPAPERS FOR SALE 


SUCCESSFUL TV Magazine Zone 3. 
Unlimited growth potential. $50,000. 
Reason for selling; We own another TV 
Magazine (same name) in neighboring 
city. Only serious inquiries from those 
who love publishing. (919) 471-0378. 














NOTICE 


Keeping our readers’ 
interests in mind, for 
clarity we advise our 
advertisers of our 
abbreviation policy. 
The following abbreviations will 
be accepted: 
Titles 
(CAM, GM, etc.) 
States 
(FL, MA, etc.) 
Common Area Designations 
(E, W, SW, NE, etc.) 








| SOUTHEAST ALASKA weekly, perfect 
|for husband-wife team. Well 
| established, wel! equipped, financially 
| healthy. Superior editorial product, 
| 1982 and 1983 NNA first. place for 
7 —- exceiience. New Compugraphic 
| MCS system, new apartment above 
| shop. Owner will carry contract. Write 

Wrangell Sentinel, PO Box 798, 
| Wrangell AK 99929, or phone evenings; 
| (907) 874-2301. 





| SMALL ZONE 7 county seat weekly, offi- 
| cial county, village, in 98th year. Good 
| equipment, printed central plant. 
| Opportunity for beginner, ideal for re- 
| tiree who wants to keep busy. Call; (402) 
| 497-2392 evenings. 


geet er ae Attractive- 
| ly priced. Profitable. Community enjoys 
E&P CLASSIFIEDS “exceptional | sag Modern ~ A and 
(21 2) 752-7050 — ox 6743, Editor & Pub- 
| lisner. 


Abbreviations for common 
nouns, adjectives and verbs 
will not be accepted (dept., 
Circ., tab., yrs., etc.) 
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PUBLICATIONS FOR SALE 





CENTRAL CALIFORNIA coast twice a 
week 20,000 free community news- 
paper. Carries legals and major advertis- 
ers. $250,000 gross. Profitable, 
$200,000 down. Reply Box 6747, Edi- 
tor & Publisher. 


COLORADO mountain weekly. 3200 
circulation. Progressive area. VDTs. 
1982 gross: $140,000. Price: 
$97,000. Down: $25,000. This is a 
winner. James J. Brodell, Broker, 712 
N. Seventh St., Grand Junction CO 
81501; (303) 242-5035. 





2 TABLOID business/feature publica- 
tions for sale in metro city Zone 5. 
50,000 circulation. Gross sales approx- 
imately $500,000. Great potential. 
Send all replies to Box 6812, Editor & 
Publisher. 





NEWSLETTER AGENCY—established 
23 years, exciting, growing market with 
dynamic potential-live and work in 
southern New England-$25,000 cash 
necessary, owner will finance-Box 
6752, Editor & Publisher. 


PUBLISHERS CONSULTANTS 








QUALITY 
ae 


Rural weekly doing $110, 000 with 
excellent net. $135,000 includes build- 
ing. Terms negotiable. 
Profitable weekly in outstanding com- 
munity, not far from metro area. 
$85, 060 gross. Price $65,000, terms 
negotiable. 

Illinois 
Twin weeklies in center part of state. 
$190,000 gross. Price $150,000 ter- 
ms. Two other weeklies, both rural, price 
at $150,000 -", $145,000. 


owa 
Small daily in city of 6000. $550,000. 
Excellent weekly, major publication in 
county. Grossing $150,000 
Wisconsin 

County seat publication, good net, prize 
winner. Excellent opportunity. 
$200,000 includes building. We have 
other = opportunity in Kentucky 
and Kansa 

ROY HOLDING & ASSOCIATES 

PO Box 212, Galva IL 61434 

Phone (309) 932-2270 

Roy Holding Dave Kramer 
(309) 879- S412 (217) 784-4736 


NEWSPAPERS WANTED 


DAILY: 9000 + circulation in non-metro 
area, sought . financially sound news- 
paper owner. Box 6333, Editor & Pub- 
lisher. 


RETIRED daily newspaperman, with 
capital, wishes to buy weekly grossing 
$200,000-$600, 008 in Connecticut, 
New Jersey or NY state within commut- 
ing distance of NYC. Box 6792, Editor & 
Publisher. 


WEEKLY daily and monthly publications 
are wanted by qualified groups and 
individuals. Please contact James A. 
Martin Associates; (614) 889-9747, PO 
Box 20533, Columbus OH 43220. 


PUBLICATIONS AVAILABLE 


“HOW TO MAKE $100,000 A Year 
publishing Newsletters.’ Free details. 
Box 34312, Betheseda MD 20817. 























PUBLICATIONS FOR SALE 


ANNUAL MAGAZINE for sale, South 
Maine coast. 80 pages, 65,000 circula- 
tion, cover price 50 cents. 1983 adver- 
tiser sales $80,000. 37% compounded 
ares Price: $85,000. Contact: Bill 

ee Country Business, Inc.; (207) 








SUNBELT (SE) bimonthly community 
features and events magazine, slick. 
$500,000 price is 5.5x net. 
SUNBELT (SW) weekly shopper grossing 
$1-million, very profitable. Terms. 
SUNBELT (SE) profitable urban shopper 
group, gross over $6-million, growth 


area. 
FLORIDA weekly paid publication gross- 
ing $400m, profitable. 
SNOWBELT (NE) weekly newspaper 
group, press, RE, price below $1-million 
ross. 
eckerman, broker; (305) 495-3747, 
Box 9782, Ft. Lauderdale FL 33310. 
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FRED L. JACK ROBINSON 
New publication (start-up), specialist. 
(804) 481-4232. PO Box 4532, Virgi- 
nia Beach VA 23454. 


SHOPPING GUIDES 


FREE COFFEE! 

and get-acquainted consultation, to 
publishers visiting the bsg Bay area. 
Or, if you can't get away '/2 hour free 
telephone consultation. (813) 733- 
1678. Estil Cradick, 950 Parkwood Dr., 

Dunedin FL 33528. 











INDUSTRY SERVICES 
CIRCULATION SERVICES 


LEVIS SALES SELLS! The finest quality 
new home delivery customers via tele- 
phone sales and boy crews, national re- 
ferences, for action call; (201) 966- 











MARKETING PAPERS for the 80's to 
survive through the 90's and beyond. 
From carrier to mail with expertise 
in . . .Renewal systems in advance 
Carrier and mail programs . . .Phone 
and crew solicitations . . . Voluntary 
paid and other conversion pro- 
grams . . .Promotions, single copy 
sales, MBO and financial man- 
agement . . .Personnel development 
and specialized training . . . and 
much, much more. 

Call Kevin S. Pappert, (313) 683-2963 
Circulation Consultant for Newspapers 


MARKETING & 
READERSHIP RESEARCH 








WE'RE IMPROVING AD REVENUE 
THROUGH MARKET RESEARCH 


The first goal of a market research com- 
pany is to provide its clients with 
accurate readership research. OMNI- 
RESEARCH believes the role of a news- 
paper research firm doesn't end there. 
For each of our clients, we create a 
unique competitive edge that results in 
improved ad lineage from their advertis- 
ing base. 

We aim to become part of your manage- 
ment team. From our presentations to 
top management, to our sales seminars 
with your sales force, we work to make 
your research data a useful and profit- 
able tool. 

We welcome the opportunity to show you 
just how profitable, productive and 
affordable research can be. Call our 
Director of Newspaper Research, Jack 
Brodbeck collect, at (305) 746-3335. 


OMNI-RESEARCH 





CONSULTANTS 


MANAGEMENT CONSULTANT 
Specializing in Shoppers Guides, over 
10 years hands on experience as Vice 
President and General Manager in all 
departments. A. Bellefond, 220 US 1, 
Lake Park FL 33403; (305) 848-2805. 








EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 





CAMERA & DARKROOM 


COMPUTERS 





FOR SALE: (Camera) 
NuArc 1418 Camera with portable dar- 
kroom. Excellent condition. Call Bill 
Schoepke; (312) 870-3760. 





LOG E PROCESSOR 
Like new. Parts guaranteed for 6 
months. Phone; (614) 267-4252. 





SQUeeze Lenses, new and trade 
ins. 
Manufacturer/Cpecialists since 1968 
New, super designs surpass all 
VARIABLE OR FIXED, 2 to 25% 
CK Optical (213) 372-0372 
Box 1067, Redondo Seach CA 90278 


COMPUTER SOFTWARE 


ADMANAGER 

(formerly ADmaster) 
Established, powerful, versatile, user 
friendly, ADmanager is a newspaper 
advertising scheduling, billing, and 
sales reporting software system for 
microcomputers. It runs on Apple or CP/ 
M. Complete hardware/software package 
available. Write or call for brochure and 
report package. Sunlight Software, PO 
Box 100, Forestville CA 95436; (707) 
887-7141. 











AD/SYSTEM 390 

The professional system for advertising 
scheduling, billing and reporting for 
dailies and weeklies. Third generation 
software; runs on most microcomputers. 
Software available alone or with com- 
plete installed system. Free sample re- 
Box Pacific Sun Computer Systems, 

OX = Mill Valley CA 94942; (415) 





BILLING SOFTWARE 
Designed by a publisher for ease of 
operation by non-computer users. Prints 
Journals, Bills, Aging and many unique 
Sales Reports. Single or Multi-Zone ver- 
sions available to run on Tandy/Radio- 
Shack computers. Call or write for sam- 
ple reports. Publisher Control Systems, 
223 West Fifth Street, Shawano WI 
54166. Jim Sutton or Steve Kuckuck; 
(715) 526-6547. 





CIRCULATION-$1195 
Software for TRS8OIII & 4. Does it all. 
Demo disk, $50, refundable. 500 to 
30,000 circulation. 1 or more papers, 
sub-non-sub. For information write: 
BURCO Systems, Inc., PO Box 68, Grid- 
ley CA 95948. (AMICO software dis- 
tributors); (916) 846-3661. 





ELECTRONIC LIBRARY 
Establish our own computerized library. 
a full-text data base in which every word 
is indexed. Reporters can access 
information in seconds, from their desks 
or from the field. Storage and retrieval 
support provided without capital 
expenditures. Keep your data base pri- 
vate or earn royalties as part of a growing 
regional and national information serv- 
ice. For details, call or write: VU/TEXT 
Information Services, Inc, 1211 Chest- 
nut St, Philadelphia PA 19107; 800- 
— PA; (215) 854-8297. VU/ 





NEWSPAPER MANAGEMENT SYSTEM 
With our software and your microcompu- 
ter you can have big computer results. 
Unique COBOL system, designed for 
accounting and circulation. Now used by 
many dailies and weeklies. Ad order en- 
try. on-line inquiry, earned rate support, 
mailing at lowest rates, audit stats, 
newscarrier functions, gift sub- 
scriptions, temporary addresses and 
more. We can make hardware recom- 
mendations. Hennessey Associates, 
2370 Turnpike St., North Andover MA 
01845; (617) 687-2818. 





COMPUTEK VDT's and controllers from 
SDC TEXT II system. All operational now 
and available about April of 1984. 
Includes cabinets and spares. 15 con- 
trollers and 50 terminals, plus mis- 
cellaneous othr components pecuiiar to 
TEXT Il. Gainesville, Florida. Ken Duf- 
field; (904) 378-1411. 





FOR SALE: Publish-ER7 system, 
includes Advertise-ER, Mail-ER, and 
Edit-ER plus Commodore model 8032 
terminal, 8050 dual drive floppy sidk. 
Also desk system, adapter, cable set and 
manuals. Never been used. Call (208) 
939-0789. 


You May Take One Giant 
Step... 
toward a better job 
by placing your ad in E&P’s 
Positions Wanted section! 














MISCELLANEOUS 


AVAILABILITY OF NEWSRACK SPACES 
IN THE LANDSIDE BUILDING 
BAGGAGE CLAIM AREA 
TAMPA INTERNATIONAL AIRPORT 





Any distributor of a daily newspaper of 
general circulation, outside of the Tam- 
pa Bay area, is invited to submit its pro- 
posal for inclusion in a !ottery to select 
those news vendors which will be per- 


‘mitted to distribute newspapers from 


ps tb newsrack spaces in the bag- 
gage e Claim area of the Landside Building 
ampa International Airport. 


The conditions of the lottery are as fol- 
lows: 


1. The baggage claim areas of the Airport 
are in two separate and distinct locations 
designated red side and blue side. Each 
side will have eight (8) newsracks avail- 
able for this lottery. A maximum of eight 
(8) participants shall be selected and 
e ch selected participant shall be 
av arded one newsrack location in each 
of the two sides. If there are less than 
eight (8) participants, those who wish to 
have more than one newsrack in each of 
the two sides shall advise the Authority 
of such desire and the balance of news- 
rack locations wil! be alloted equally or 
by lottery where equal allocation is not 
possible. No more than two newsracks 
will be allocated to any one participant 
on each side. 


2. The successful lottery participants 
will execute a standard agreement for 
Operation Newspaper Vending Conces- 
sion, which will be in effect until April 
30,1985, and will agree to pay the 
Authority thirteen percent (13%) of its 
Bross receipts from its newspaper sales 
rom the newsracks awarded in the lott- 
ery. Successful participants will be re- 
quired to service the newsracks 24 hours 
a day, seven days a week, to re-stock 
promptly when supply is depleted, and 
remove all unsold newspapers after su- 
perseded by a current edition. 


3. The agreement and other explanatory 
information concerning the operation of 
this lottery is available at the Authority's 
offices at Tampa International Airport, 
Tampa, Florida. 


4. All distributors interested in partici- 
pating in this lottery must indicate their 
interest to the Authority no later than 
January 25, 1984. 


For Further Information Contact: 
Hillsborough County Aviation Authority 
Tampa International Airport 

Box 22287 
Tampa, Florida 33622 
Phone: (813) 883-3400 
Attn: Edward Cooley 


EDITOR & PUBLISHER for January 14, 1984 








EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 





MAILROOM 


PHOTOTYPESETTING 


PRESSES 


PRESSES 





GOOD RECONDITIONED Cheshire and 
Magnacraft labeling machines with sing- 
le and multiwide labe! heads and quarter 
folders. Call Scott or Ed Helsley; (800) 
527-1668 or (214) 357-0196. 


COMPUGRAPHIC EDITWRITER 7500, 
3 years old with 36 typefaces. Good con- 
dition. About $8000 in Miami. If 
oo call Mr. Citron at (305) 374- 





KANSA INSERTER with 6 stations, full 
warranty, installation and training also 
provided. Reply to Graphic Management 
Associates, Inc; (617) 481-8562. 





LEMISH INSTALLATIONS 

AND REPAIR COMPANY 
Newspaper mailroom machinery 
installed, repaired or rebuilt, experts on 
Sheridan Inserters, Sta-Hi stackers, all 
types of conveyors. Write for low quotes. 
Lemish Installations Company, 22606 
56th Av, Bayside NY 11364; (212) 
428-0954. 





MULLER 227 and Muller EM10 
Inserters with 5 stations in excellent 
condition, available immediately with 
full warranty. Installation and training 
also provided. Reply to Graphic Manage- 
ment Associates, Inc; (617) 481-8562. 





SHERIDAN 72-P inserter, factory re- 
built, guaranteed, available 
immediately. Reply to Box 6776, Editor 
& Publisher. 





2 SHERIDAN 24P 4 into 1 inserting 
machines. Available in June. Call Tom 
sar or Dick Paskiet; (219) 233- 





CUTLER-HAMMER conveyors and spare 

parts. Also new Crabtree conveyors and 

Spare parts. 

Rollertop conveyors, all sizes 

Bottom wrappers 

Sta-Hi 251 stackers 

Cutler Hammer, |, II, ill Stackers 

Baldwin Count-O-Veyors 104A's 

Truck Loaders 

Sheridan 48P 

45° and 90° Floor Curves 

Fly table for Muller inserter 
NORTHEAST INDUSTRIES 

(213) 256-4791 


COMP IV B LR, (Moder 88), Kwik Il PRO- 
CESSOR, 2 strips, $5090; COMP IV B 
HR, (Model 48), reconditioned, $4250; 
COMP II JR, 12 strips, supported, 
$2000. Bob Weber; (216) 831-0480. 





3 COMPUTEK pub/4 Terminals. Dual 
disk units, networking system. Less than 
1 year old. Plant liquidation. Call Graph- 
X; (215) 867-2002. 


COMPEDIT 5900, 2 years, $12,000; 
COMPEDIT 5810, 2 years, $11,750; 
COMPSET 5310, Dual Disk, 2 years, 
3 a Bob Weber; (216) 831- 








CASH FOR 
MARK I, IV, V PACESETTERS 
LINOTRON 202-CG8600 
(614) 846-7025 





CCI 400-NOVA 3 with 4 terminals, has 
34 Meg HD plus redundant CPU and HD, 
extensive software, 11 years, includes 
APS 5 with 10 Meg and 200 Fonts, 
ano Bob Weber; (216) 831- 





CG EQUIPMENT FOR SALE 
Editwriter 7500 HR, Rev D, 10 fonts, | 
spare parts kit, $8800; Editwriter 7770 | 
Il HR with Preview, 10 strips, $13,800; | 
7200 TG visual display, 30 strips, | 
| (913) 492- $080 


$2700; Unisetter HR, with DEK, 
pike (216) 562-3750 or (216) 562- 








FOR SALE: 2 Cutler-Hammer Stackpack 
stackers; 1 programmer; 1 90 degree 
conveyor switch. Some spare parts. 
Available now. Gene Carter, Piedmont 
Publishing Co, PO Box 3159, Winston- 
Salem NC 27102; (919) 727-7258. 





NEWSPRINT 


NATIONAL GRAPHIC ARTS 
EQUIPMENT BROKERS 
THE DAVID JOHN COMPANY 
AM Varityper, Autologic, 
Compugraphic, EEText, IBM, 
Itek, Mergenthaler, VGC 
“Sell for the most, buy for the least” 

7% Selling Commission... 
Financing Available 
All Equipment Guaranteed 
(216) 562-3750 





USED TYPESETTING EQUIPMENT 
Platemakers 
Nationwide Brokers-10% Sales Com- 
mission. We remove the risk when buy- 
ing or selling between individuals. 
Bob Weber, (216) 831-0480 





30 LB NEWSPRINT ROLLS all sizes 
BEHRENS Pulp & Paper Corp 
3305 W Warner, Santa Ana CA 92704 
(714) 556-7130 


80 ROLLS 1414" 30-pound green offset 
newsprint. Contact Jim Fall, Box 912, El 
Dorado AR 71730; (501) 862-6611. 








PHOTOTYPESETTING 


TRENDSETTER 812 HR, 8” and 5%" 
floppy, $8500; TRENDSETTER 812 
HR, 2 strips, $7500; UNISETTER HR, 
with DEK, $9000. Bob Weber; (216) 
831-0480. 








RAYTHEON AD SET. Never in produc- 
tion. Used in demo environment. 1 com- 
plete ad set including: 1 CPUX, 1 Hawk 
Strive, 1 work station, 1 monitor, 1 a 
board, 1 sis tablet, 1 desk, 1 
Silent 7 1 CPUX control AB 
diagnostics, manuals and output drivers 
for APS-5 and Merg 303. $25,000 or 
best offer. (313) 642-1018. 





CG MDT/350, $3300. With conmunica- 
tion interface-$3550. Terminals are re- 
conditioned with warranty. or Sys- 
tems Exchange Inc; (716) 385-3027. 








AM, CG TYPESETTERS. Reconditioned. 
Trades OK. Strips, Parts Kits. All 
Guaranteed. WSI; (216) 729-2858. 


NEW—Best Optical Scanner 
made DY 3M 
(305) 665-8214 











USED COMPUGRAPHIC FONTS 
Comp IV, Editwriter, Trendsetter, 
Unisetter, (choose from library of over 
400 strips), $125, add $20 per ITC 
track (1000 series K/B layout, $100 
plus $15 for ITC track); also, 300 Comp 
!| strips and width devices, 150 CG 
HEADLINER and 70 ACM 9000 strips, 
all at comparable prices. Bob Weber; 
(216) 831-0480. 


FOR SALE 

CG Videosetter Universal with RLO, 
Dataports, rules and boxes, grids, 
$14,500 or best offer. 

CG Advantage I! with MDR and Dataport, 
$15,950 or best offer. 

Both under CG service agreement. 

(313) 642-1018 








USED AM VARITYPER DISCS 
Choose from library of over 400 discs. 
$95 each; add 215 per ITC track. 
— Bob Weber; (216) 831- 
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CONVERSION PRESSES 
Offset-Flexo 
Two complete Presses 
1-8 unit Hoe Colormatic with pump 
and rai! 

3-Color humps 

1-Single 3:2 folder-22% cutoff 

i oy: automatic reels 

8-50 HP motors 

(removed in storage) 

1-7 unit Goss Mark | A82 

1-Double color deck 

1-Single color deck 

1-Double 3:2 folder-239/16 cutoff 
7-Goss digital reels, tensions and 
sters 
our Unit Press: 

21% Cutoff-1975 

4 Units, 6 plate wide 

Two 3:2 folders (one Hoe, one Goss) 
— Reels 


3-double 3:2 folders-239/16 cutoff 
1-Double 2:1 folder-22% cutoff 
Skip slitter-22% (Goss) 

2-Mark | add-on units, A-80, 22% 
\ as | add-on half decks, A-80, 


‘4 
3-Mark | add-on units with automatic 
pster, 239/16 cutoff 
1-Mark | double deck, 239/16 
1-Mark | single deck, 239/16 
Pm bar sections, Goss A-80 and A- 


Goss portable ink fountains, single 
and double 


INLAND NEWSPAPER 
MACHINERY CORP. 
105th & — Fe Dr, PO Box 15999 
a KS 66215 
Telex 4-2362 





GOSS COMMUNITY 
RECONDITIONED AND GUARANTEED 
5-74 with SC folder 
3-'74 units, ¥2-Y web folder 
1-'77 3-color Universal unit 
4-'71 V15A-JF folder 4-74 
5-74 Newsking, KJ6 folder 
Will sell individual components. Call for 
installed prices. 

WE TAKE TRADE-INS 
OFFSET WEB SALES, !NC 
73 N SUNSET DRIVE 
CAMARO iSLAND WA 98292 
(206) 387-0097 





offset or letter press. 
1 Hoe colormatic folder 
3 to 2-22% cutoff 
12 unit Goss Mark | press 
Goss Mark | add on units 
Goss reels and pasters 
Goss Mark | halfdecks 
1 double Goss 2:1 folder-22% cutoff 
Goss Skip Slitter 
Portable ink fountains 
Cline reels and pasters 
Goss single width bailoons 
104A counter stackers 
Hoe Skip Slitters 
6 units of Urbanite, folder and balloon 


12 Goss digital pasters 
Napp manual platemaking systems 
each platemaking systems 
Capito! roll-handling equipment, new & 
sed 


u 
Heister fork lift, 4000 pounds 
Datsun 4000 pounds, paper clamp truck 
Goss Urbanite quarter folder 
Cole quarter folder 
Paper rol! dollies 
We have or can get what you need 
for your pressroom or mailroom. 
We do machinery moving and erecting 
We buy ae . uipment 
NORTHEAST INDUSTRIES, INC. 
(213) 256-4791 


8 UNIT GEMINI WEB OFFSET PRESS 
4 stacked units, brush dampeners 
21%" cut-off x 36” 

Two collecting jaw folders 

one Gemini ¥ page folder 

Three automatic autopasters 

Call H. Rosenberg; (716) 876-6410 


WOOD LITHOFLEX DOUBLE WIDTH 
offset newspaper press, 22%" cutoff, 
72 inch web width, 5 printing units, 2 
foiders, 5 RTP'’s. Optional oven and 
chills for coated paper. Ideal for daily 
newspaper with hi 8 pagination. Priced 
—~ Box 6263, Editor & Pub- 
isher. 








GOSS METROLINER 
New, never installed, still in factory 
boxes. Available immediately, 22’’ cut- 
off, 6 units, 2 half color decks, 2:1 twin 
delivery, 6 Goss automatic RTP’s. 
BELL-CAMP INC. 
(201) 796-8442 Telex 130326 





REBUILT URBANITE UNITS 


1. Individual components or complete 
presses. 

2. Units are stripped down to the side 
frames and restored to like new condi- 
tion. 

3. Cost is approximately half of replace- 
ment price. 

4. Exchange program available to 
minimize down time. 

5. Inquire for pictures and brochures. 
IPEC, INC, 97 Marquardt Drive, Whee!- 
mene iL 60090; (312) 459-9700, Telex 








COLOR HUMP for Goss Universal Press 
Call Bill Schoepke 
(312) 870-3760 





| (201) 796-8442 








We move mach 
E&P CLASSIFIED 
(212) 752-7053 








| 4 UNIT NEWSKING KJ-6. $125,000. 
| Like new. 20 “7 i GE controls. In 


use now. CNI, 1777, Spartanburg 


| SC 29304; (803) "585- 3678. 





GOSS URBANITE, 3 units, 1 color unit, 
folder, 3 Butlers, 1980, Idab Conveyor 
and C/Stacker. 


| Goss Suburban, 4 units, 1000 series. 
| Harris M-1000, 6 units, 1972. 

| Goss, Mark |, 21%", 
| Goss, Mark |, 22%" 
WE HAVE IN STORAGE: Spare parts for | 
Hoe, Scott, Goss and Wood presses, | 


4 units. 
, 4 units. 
Goss, Mark |, add on 22%. 
Newsking, 3 units, KJ 4. 
BELL-CAMP INC 
465 Boulevard 


PO Box 97 
Elmwood Park NJ 07407 
Telex 130326 





3 unit Goss Community folder, manufac 
tured 1968 

9 unit/3 folder (1-SC) Community. Now 
a manufactured 1965- 


2 unit 900 series Suburban 

2 unit 1000 series Suburban 

4 unit 1100 series Suburban 

4 unit Goss Urbanite, fully reconditioned 

6 unit Urbanite (1 tri-color), Ye and 

Ys page folder with upper former 

S$U/Suburban Folder 

Urbanite tri-color unit 

Urbanite add-on units and folders 

Harris V15A add-on units, 1975/76 

4 unit News King with KJ6 

6 unit/2 KJ6 folder, manufactured 1974 

8 unit Daily = with KJ6 folder, 

manufactured 1 

Kj6 Heavy duty folder, reconditioned 

KJ8 with upper former 1976 folder 

News King add-on units 

Ferag counter/stacker, reconditioned 
Offered Exclusive + by 

INLAND en 2 ACHINERY 


105th . Santa ce ~ PO Box 15999 
Lenexa, Kansas 66215 
(913) 492-9050 Telex 4-2362 
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HELP WANTED 


HELP WANTED 





PRESSES 


WANTED TO BUY 


ACADEMIC 


ACADEMIC 





GOSS 
Goss Urbanite 5 units, 1972, 3 Cary 
Pasters 
Goss Urbanite 4 units 
Goss Urbanite 6-1000 series units for 
add-on 
Goss Urbanite 10 units new 1980 
Goss Urbanite 1000 series % folder 
Gregg Flying Imprinters (for Urbanite) 
Goss Urbanite folders, roll stands, drives 
& accessories 
Goss Community 5 units 1976 
Goss Community 12 units with SC fold- 
ers 
Goss Community folders, drives & 
accessories 
Goss Suburban 1500 & 1600 series, 10 
unit 2 foiders 
Goss Suburban add-on units (1000 
series) 
Goss HV 8 units 
Goss HV 4 units 
Goss Cosmo units for add-on 


Harris 1650 add-on unit 
Harris 1650 6 unit press 
Harris 845 4 units, folder 
Harris 845 8 units, 2 folders 
Harris V-25 5 units 1973 with folders 
Harris V-25 8 units 1982 
Harris V-15A add-on unit 1976 
Harris V-22 4 units, folder 
Harris folders, roll stands, upper balloon 
formers & drives 
KING 
3 Colorking units 1969 
2 Newsking units 1979 
2 KJ-6 foiders 1979 
MISCELLANEOUS 
2 Martin Flying Pasters rated at 1400 
FPM 1979 
2 Cary Silicon Applicators 
a =" Flying Pasters (running on Urba- 
nite 
1 Web Specialities 3 Web Angle Bar Nest 
Baldwin Count-O-Veyors 104, 105, 


2 106 Count-0-Veyors 
Complete presses or components sold 
my pes 
WANTED: Newspaper presses and 
accessories 
IPEC INCORPORATED 

97 Marquardt Drive 

Wheeling (Chicago) IL 60090 

(312) 459-9700 Telex 206766 





GOSS METRO, 22", 6 units, 1982 
Metro, 223%", 4 units, 1972 
Urbanite, 6 units, 3-color unit 
Urbanite, 5 units and 4 units 
Urbanite add on units, 3-color unit 
Urbanite folders, upper formers 

Suburban 1500, 4 units, 1975-80 
SSC Community, 4 units, 1980 
SC Community, 4 units, 1976 
SC Community, 5 units, 1968-69 
SC folders, 3 in stock 

Harris 1650, 6 units and 4 units 
845, 7 units and 4 units 
V25, 8 units and 4 units 
V15A, 4 units, 1975 

Soina-King Newsking, 5 units, 1976 
Colorking, 5 units, 1978 
Colorking, 4 units, 1980 

Auto Splicers: Cary, Goss, MEG 

Counterstackers: Baldwin, Muller 

Custom Bilt 3 knife trimmers, 2 

ONE Corporation 
3400 Malone Drive 
tlanta GA 30341 
(404) 458-9351 Telex 700563 





WANTED TO BUY 





WE NEEDanew press. Could it be yours? 
We are looking for a 6-unit, single-width, 
offset press with folder and balloon form- 
er from another newspaper. We want a 
press that has been well maintained and 
in good condition. Between what we can 





afford to pay and what we want, we | 


expect your press to be about 10 years 
old. We will meet the right price for the 
right press. Bob Palmer; (214) 572- 
3607. (Please, no brokers or 3 shift 
commercial shops). 
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CHESHIRE and Phillipsburg any condi- 
tion. Call collect Herb (201) 289-7900. 
AMS, 1290 Central Av, Hillside NJ 
07205. 





eiDAB 448 counter stacker, 

@Muller 227 Inserter, 

eSignode MLN2 or MLN2A Tying 
Machines. Reply to Graphic Manage- 
ment Associates; (617) 481-8562. 





SHERIDAN 48-P inserter, in operational 
condition. Reply to Box 6777, Editor & 
Publisher. 





HELP 
WANTED 








ACADEMIC 


ASSISTANT PROFESSOR, academic 
year appointment, starting fall semester 
1984. Person will teach and conduct 
research in some combination of report- 
ing, editing, magazines, news organiza- 
tion management, and news/information 
issues. Applicants should have 
extensive, recent professional 
experience in a news/information 
industry, have potential to teach and 
advise undergraduate and graduate stu- 
dents, hold the master’s or doctoral 
degree, and be committed to conducting 
research and publishing in academic 
and/or industry publications. Send let- 
ter, vita, and three letters of 
recommendation to: Dr. Charles Self, 
Chair, Department of Journalism, 
School of Communication, University of 
Alabama, Box 1482, University AL 
35486. The University of Alabama is an 
Equal Opportunity, Affirmative Action 
Employer. 








THE UNIVERSITY of Wisconsin Oshkosh 
Department of Journalism seeks to fill 
three positions to teach undergraduate 
courses in its accredited program to re- 
place retirements and accomodate 
increased growth. 

One position involves teaching courses 
in the news-editorial sequence. Course 
responsibilities include news writing, 
editing and reporting, and other courses 
based upon applicant's interest and 
experience. A doctorate is preferred, but 
a master’s with recent and significant 
newsroom or related experience, is re- 
quired. 

A second position involves teaching 
courses in public relations. Course 
responsibilities include principles, 
publicity, and a practicum. A master's 
and recent professional experience in 
public relations is required; a doctorate, 
with recent professional experience, 
would be a significant plus. 

A third position would carry primary 
responsibility in the advertising position 
of the Ad-PR sequence, although some 
experience and the desire to help out in 
public relations would be helpful. A 
master's and recent professional 
experience in advertising is required. 
Both advertising and public relations 
positions offer opportunities for curricu- 
lum development. 

Depending on credentials of applicants, 


| two of the positions may be filled as te- 


nure-track; the other would be filled as a 
lecturer/non-faculty staff member. Rank 
and salaries are negotiable. Please send 
a letter of application indicating position 
sought, and vitae to Gary Coll, Chairman, 
Department of Journalism, UW 
Oshkosh, Oshkosh W! 54901. 

os date for applications is February 
17, 1984. The University of Wisconsin 


Oshkosh is an Equal Opportunity 
Institution. | 


BAYLOR UNIVERSITY has a faculty 
position in the Division of Radio- 
Television, Department of Communica- 
tion Studies. Tenure track; Assistant or 
Associate Professor. Emphasis is on 


Broadcast Writing, and/or television stu- | 


dio production. Should also be able to 
teach in one of the following areas: 
broadcast management, news and publ- 
ic affairs, regulation. Must have PhD in 
hand or assured. Experience in the com- 
munications industry highly desirable. 
Send letter of application, complete 
vita, and three letters of recommenda- 
tion by February 15, 1984 to: 
Lee R. Polk 

Department of Communication Studies 

Baylor era | 

Waco TX 7679 
Baylor University is an Affirmative Ac- 
tion/Equal Opportunity Employer. 





THE UNIVERSITY OF SOUTHERN CALI- 


FORNIA School of Journalism anti- | 
cipates up to three tenure-track Assis- | 


tant/Associate Professor appointments 
for the 1984-85 academic year: one in 
Broadcasting, requiring ten years’ 
experience with major national and 
international broadcasting organiza- 
tions, background in news and public 
affairs with emphases in writing and pro- 
duction, substantial electronic publica- 
tions, and thorough knowledge of his- 
tory, ethics, and law; one in Public Rela- 
tions, requiring significant professional 
experience combined with research abil- 
ities leading to publication in scholarly 
and professional journals; and one in 
History, Law, and Freedom of the Press, 
requiring highest level professional and 
scholarly engagement with issues of 
press, law, and the political process. 
Advanced degree preferred for the 
Broadcasting — required for the 
other two. Salary and rank com- 
mensurate with qualifications. Send 
letters of application, resumes, refer- 
ences and sample publications 
immediately to: New Appointments 
Committee, School of Journalism, Uni- 
versity of Southern California, Los 
Angeles CA 90089-1695. An Equal 
Opportunity/Affirmative Action 
Empioyer. Women and ethnic minorities 
are particularly encouraged to apply. 





THE SCHOOL OF JOURNALISM at 
Michigan State University is accepting 
applications for a tenure track assistant 
professor (academic year appointment, 
beginning September 1984). PhD in 
journalism or mass communication and 
professional media experience required. 
Candidates should be prepared to con- 
duct scholarly research in journalism 
and to teach reporting courses in com- 
bination with one of the following areas: 
law, management, magazines, design or 
electronic publishing. Salary competi- 
tive. Application deadline: March 1, 
1984. Send credentials to Professor 
Mary A. Gardner, Chair, Search Com- 
mittee, School of Journalism, Michigan 
State University, East Lansing MI 
48824-1212. MSU is an equal opportu- 
nity affirmative action employer. 
Minorities and women are encouraged to 
apply. 








IT'S A CLASSIFIED 
SECRET! 

We'll never reveal the identity of 
an E&P box holder. However, if 
you don't want your reply to go to 
certain newspapers (or compan- 
ies), seal your reply in an en- 
velope addressed to the box hol- 
der. Attach a note listing news- 
papers, groups or companies you 
don't want the reply to reach; put 
the reply and note in an envelope 
addressed to E&P Classifieds. If 
the Box Number you're 
answering is on your list, we'll 
discard your reply. 





NEWS EDITORIAL—Assistant or associ- 


| ate professor to teach newswriting, 


reporting and editing, advise campus 


| Newspaper. Program with 40-50 majors | 


is one of six majors in 12-member com- 
munication department. Substantial 
professional news experience and MA re- 
quired. PhD in communication or related 
field preferred. Salary range $17,000- 
$25,000 for nine-month appointment. 
Some summer teaching possible. 
Position available August 15, 1984. 
Contact Personnel Office, Box 24070A, 
East Tennessee State University, John- 
son City TN 37614. ETSU is an affirma- 
tive action equal opportunity employer. 





ASSISTANT/Associate professor of jour- 
nalism interested in public relations 
teaching and research but able to teach 
other courses as needed. PhD preferred; 
strong professional experience at high 
level may be considered in lieu of ter- 
minal ee Position to begin in Sep- 
tember 1984. Salary commensurate 
with experience and qualifications. Offi- 
cial university application, three letters 
of reference and transcripts required. 
Closing date: 2-20-84. Write Dr. Ran- 
dall L. Murray, Head, Journalism 
Department, California Polytechnic 
State University, San Luis Obispo CA 
93407. Affirmative Action/Equal 
Opportunity/Title IX/Rehabilitation Act 


| of 1973 Employer. 








| Opportunity in 
| Employment. 


SAN JOSE STATE UNIVERSITY offering 
three tenure-track positions (two in 
Advertising, one in Public Relations) for 
Fall 1984. Assistant to associate pro- 
fessor, with salary dependent upon qual- 
ifications. Substantial professional 
experience required. PhD preferred, 
master's minimum. Candidates should 
be prepared to handle basic and adv- 
anced subjects offered within com- 
prehensive, accredited BA programs. 
Potential for teaching at the graduate 
level desirable. Deadline, March 2, 
1984. Write to: Dr. Dennis E. Brown, 
Chairman, Department of Journalism & 
Mass Communications, San Jose State 
University, San Jose CA 95192-0055. 
EO/AA Employer. 





ASSOCIATE DEAN, GRADUATE STUD- 
IES. Twelve-month appointment, 
beginning fall semester 1984. Position 
carries faculty rank in Advertising/Public 
Relations, Broadcast/Film, Journalism, 
or Speech Communication. individual 
will teach, conduct research, provide 
leadership, administration, and 
coordination for growing graduate pro- 
rams in the School of Communication. 
pplicants should have doctorate and 
strong record of teaching and research. 
Send letter, vita, and three letters of 
recommendation to: Dr. Ed Mullins, 
Dean, School of Communication, Uni- 
versity of Alabama, Box 1482, Univer- 
sity AL 35486. The University of Ala- 
bama is an Equal Opportunity, Affirma- 
tive Action Employer. 





JOURNALISM—-One regular full-time 
tenure track position with specialty in 
public relations available September 
1984. Applicants are expected to pur- 
sue scholarly research and publication 
and lend research expertise to Jour- 
nalism/Public Relations Research Cen- 
ter. Research time is available and 
negotiable as part of the contract. 
Earned doctorate preferred but ABDs are 
invited to apply. Teaching experience 
helpful. Rank and salary dependent 
upon qualifications. Send resume, lett- 
ers of recommendation and transcripts 
to Dr. Mark Popovich, Chairman, 
Department of Journalism, Ball State 
University, Muncie IN 47306. Applica- 
bro must be postmarked by March 1, 


Ball State University Practices Equal 
i ducation and 
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HELP WANTED 


HELP WANTED 





ACADEMIC 


ADMINISTRATIVE 


ADVERTISING 


ADVERTISING 





ASSISTANT PROFESSOR—tenure 
track, starting 15 August 1984. Primary 
teaching duties: Journalism, pro- 
fessional/Business Writing, and Fresh- 
man Composition. PhD or MA in Jour- 
nalism; evidence of academic training in 
Freshman Composition is desirabie. This 
is not a literature position. Application 
and complete dossier to: Mike Rowland, 
Humanities Chair, Lander College, 
Greenwood SC 29646. All inquiries will 
be acknowledged. Preference given to 
applications received by 10 February 
1984. Equal Opportunity Empioyer. 


FACULTY POSITION to teach news 
editoria! courses beginning February 
semester 1984. Excellent opportunity to 
work with program that has good media 
contact. One year appointment. Mast- 
er's degree and experience required. 
Application deadline: February 20, 
1984, Send resume and list of refer- 
ences to Joel Gambill, Department of 
Journalism and Printing, Arkansas State 
University, State University AR 72467 
Equal Opportunity/Affirmative Action 
Employer, M/F. 


ADMINISTRATIVE 


ASSISTANT publisher for New York City 
weekly group, strong in sales manage- 
ment with 3-5 years minimum 
administrative experience. Paid and free 
distribution. Good spot for right person 
= way up. Box 6780, Editor & Pub- 
isher. 














THE BULLETIN in Bend, Oregon, a 
growing 19,500 daily and Sunday with 
an excellent TMC product, has a career 
opportunity for a hands-on marketing/ 
advertising director. We are seeking 
strong leadership and training qualities, 
as well as planning, budgeting, organiza- 
tional and promotional skills. You will be 
responsible for a 20-person staff. If you 
are a true professional, have pride in 
yourself and your work, accept and solve 
challenges, are results oriented, can 
motivate people, know TMC, are a team 





player, appreciate quality of life in a 
unique recreational environment, relate | 
to the future, and expect nothing less 
than being the best.. then please apply. 
Excellent salary, incentive plan, fringes, | 
profit sharing, and growth potential. | 
Send your resurne and references to 
Gregory F. Cushman, President and Pub- 
lisher, c/o The Bulletin, 1526 NW Hill 
St, Bend OR 97701. 


GENERAL MANAGER for (Zone 5) 
15,000-30,000 circulation shopping 
guide. part of a progressive daily news- 
paper and weekly shopping guide group 
with over 140,000 circulation. This is a 
training position to prepare you to pub- 
lish larger properties in the future. An 
exceptional opportunity to advance for 
an aggressive individual with experience 
in advertising sales and/or newspaper 
management. Other related daily or 
shopper experience helpful. This is a 
challenging position requiring bottom 
line responsibility, as well as future 
relocation. Proven achievers may reply in 
confidence with resume and salary re- 
— to Box 6790, Editor & Pub- 
isher. 








GENERAL MANAGER needed fora small 
community daily in upstate New York. 
Also responsible for a shopper, weekly | 
and TV publication. Opportunity for | 
advancement. Experience necessary. 
Send resume to Box 6803, Editor & Pub- | 
lisher. | 
MANAGER, NEWS PHOTO ARCHIVE | 
New York City picture agency, opening | 
new division, seeks manager for day-to- 
day operations. Mangerial experience 
and wide knowledge of modern history 
required. Journalism background 
desirable. Send resume with salary his- 
tory to Box 6772, Editor & Publisher. 








CIRCULATION AUDITOR—Large news- 
paper group has position on Corporate 
Accounting Staff. Applicant should have 
an accounting or auditing background 
with a good understanding of Circulation 
Accounting Systems. Position requires 
extensive travel to the company’s news- 
papers to audit their Circulation and Cir- 
culation’s Accounting Systems. Ability 
to communicate with all levels of man- 
agement, including preparation of writ- 
ten reports, required. Please send 
resume, complete with salary ca to 
V.P.-CONTROLLER, PARK COM- 
MUNICATIONS, INC., PO Box 550, 
ithaca NY 14851. 








E & P CLASSIFIEDS 
The Industry's Marketplace 
(212) 752-7050 








ADVERTISING 


ADVERTISING MANAGER—for 
18,000+ New York State daily (1% 





; hours from New York City). Mailed TMC 
| program. Experienced manager pre- 


ferred although a number two person 
with strong leadership, training and 
organizational qualities wil! be consid- 
ered. Position offers exceptional oppor- 
tunity for advancement with a major 
national group. Send resume and sala 
requirements to Box 6737, Editor 
Publisher. 





ADVERTISING SALES—The Journal- 
World is a growing newspaper and we are 
looking for EXPERIENCED professionals 
to join our advertising sales team. If you 
have proven abilities and want to grow 
with us, then mail your resume today. 
This SALES position offers a base pay, 
commission, fixed mileage expense, and 
a compiete benefit package. Layout 
experience is required and a degree is 
preferred. Write and explain why you are 
the best candidate for this position. 
Include a complete salary history since 
we want to reward you for your 
experience and talent. Mail replies to 
Grady a. Advertising Sales 
Manager, The Journal-World, PO Box 
888, Lawrence KS 66044. 





ADVERTISING MANAGER 
Strong 300,000 Zone 2 daily seeks 
advertising manager with proven sales 
management background. Must have 
ability to motivate, train and lead a pro- 
fessional sales force. Communication 
and  sen-ps skills important. Solid mar- 
ket. Good salary and benefit package. An 
equal opportunity employer. Send 
resume in confidence to Box 6757, Edi- 
tor & Publisher. 





AD MANAGER 
For two upscale weeklies, one communi- 
ty oriented, the other downtown com- 
mercial and business community. Seek 
dynamic sales manager to lead and sell. 
Excellent compensation package plus 
benefits. Ground floor opportunity with 
WELL financed media company. Ideal 
candidate will have successful track rec- 
ord in capturing ad revenues for weekly 
from entrenched daily. Must provide pro- 
ven results. Call Ed Matys; (213) 794- 
7178. Resumes to Pasadena Media, 
oe Box 90515, Pasadena CA 





CLASSIFIED AD MANAGER 
80,000 civ culation newspaper in beauti- 
ful, fast growing, competitive market 
needs an experienced trainer, motivator, 
problem solver, creative sales person to 
lead a classified staff of 25 great people. 
Excellent salary, working conditions, 
location, advancement opportunities 
with Gannett. Ail replies confidential. 
Send resume to Robert Bruce, Fort Mey- 
ers News-Press, PO Box 10, Fort Meyers 
Fl 33902. 
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| 
ADVERTISING SALES PERSON— 


experience necessary, 15,500 daily with 
TMC in beautiful northern Minnesota. 
Incentive, commission and salary. Send 


| resume to S.L. Asbach, Mesabi Daily 


News, PO Box 956, Virginia MN 55792. 


ADVERTISING/BUSINESS MANAGER 
for leading California Jewish weekly. 
proerigp opportunity. Must have 
strong publications experience. Send 
resume to: Mr. Kiein-4, Suite 954, 870 
Market St, San Francisco CA 94102. 


CLASSIFIED ADVERTISING MANAGER 
Experienced classified advertising man- 
ager needed for twice a week newspaper 
shopper group serving Florida's fast 
growing North Sun Coast, Zone 4. Salary 
pius bonus and benefits commensurate 
with experience. Send resume to Box 
6763, Editor & Publisher. 











CLASSIFIED PHONEROOM 
SUPERVISOR 


The Winston-Salem (North Carolina) 
Journal/Sentinel needs an experienced 
classified phoneroom supervisor to re- 
place a retiring 30-year veteran. We offer 
— challenge, excellent salary/ 

nefit pian and real growth opportunity 
in a mature market that has been judged 
one of the best places to live in the 
United States. The successful candidate 
will be a people-oriented leader and 


CLASSIFIED MANAGER 
San Francisco/Bay area metropolitan 


| newspaper seeks Classified Manager 


| with a proven track record. Must be 


strong in sales, promotion, staff 
rs and planning. If you are a 
Classified Ad Manager at a medium 
sized newspaper or number two or three 
at a metropolitan newspaper and you're 
ready to take on the chalienge of manag- 
ing a growing staff of 50, we'd like to talk 
to you now. Excellent salary and 
benefits. Send resume to Oakland Tri- 
bune, Personnel, PO Box 24304, Oak- 
land CA 94623. EOE. 





ADVERTISING DIRECTOR 
Golden opportunity for aggressive, 
career-oriented person to work on fast- 
growing weekly in booming Southwest 
city. Management and sales experience 
necessary. Possible equity position 
available within time. Call Steve at; 
(505) 988-8022 or write: PO Box 637, 
Las Cruces NM 88004. 





CLASSIFIED INSIDE SALES MANAGER 
The Corpus Christi Caller-Times has an 
opening for classified inside sales mana- 
ger. This position is responsible for the 
_ sales effort of a telephone saies 
staff. 


| The successful applicant will have man- 


motivator with strong background in | 


telephone sales training and creative 


sales motivation. Respond in writing (no | 
phone calls) with resume and salary his- | 


tory to: Dave Tyler, Winston-Salem Jour- 
nal/Sentinel, PO Box 3159, Winston- 
Salem NC 27102. 





CLASSIFIED MANAGER—If you are 


motional paper or shopper and are ready 
to be number 1, we'd like to hear from 
ou. Excellent salary and benefits plus 


agement experience and 3-5 years teie- 
phone sales experience, as well as prev- 
lous experience with video display ter- 
minals. We offer: 

@A competitive salary 

eExcellent fringe benefit package 


| @The opportunity to grow with the largest 
| newspaper in Harte-Hanks 

| @ The chance to live and work on the 
| beautiful South Texas Gulf Coast 
number 2 or 3 in an aggressive pro- | 
| resume and salary history in confidence 
| to Larry Effingham, CAM, Corpus Christi 


nus. Send resume to CAM, PO Box | 


490, Fremont CA 94537. 


For immediate consideration, send 


Caller-Times, PO Box 9136, C.C. TX 
78469. 











DISPLAY AD MANAGER 
in a competitive Zone 4 market. Must be 
a motivator with good field management 


abilities to work well with staff. A sucess- | 
ful newspaper advertising management | 
track record is helpful. Send resume | 
immediately to Box 6806, Editor & Pub- | 


lisher so we can talk at INAME. 





FAST-GROWING dail 
tropical climate on the Gulf of Mexico 


located in semi- 


offers earnings potential in the low $20s | 


plus full benefits to experienced 
advertising salesperson. Send resume to 
J. Patrick Berling, Naples So) News, 
PO Box 7009, Naples FL 33940. 





LIVE AND WORK on Florida's Suncoast. | 


Major accounts representative needed 
for 43,000 circulation daily newspaper. 
An experienced newspaper sales pro- 


fessional is needed. Send resume with | 


salary history to Box 6817, Editor & Pub- 
lisher. 





RETAIL SALES PERSON 


Dominate 11,000 circulation, family- | 
owned, county seat paper needs aggres- | 
sive, energetic, self-starting retail sales | 
people. Chance to earn as much as you | 
please with open-ended commission | 


structure with 


Excellent benefits. Nice community with 


uaranteed base. | 


sound retail base. Great place to raise a | 


family. Send resumes to Phil 8urris, 
Advertisin 
PO Box 791, Mt Vernon OH 43050. 





“SHOPPER” CAREERS 


Director, Mt Vernon News, | 


Please send resume with $ history to: 


Multi-Media, 7616 Lindley Av, Reseda 


CA 91335. Or leave day and night #s at | 


(213) 344-7177. 


MARKETING 
MANAGER 
Southern California 


The Daily Breeze, a 100,000+ 
daily in highly competitive mar- 
ket, has immediate opening for a 
seasoned professional to head a 
growing 3-person department. 
Must be able to initiate and 
analyze primary and secondary 
research, and produce creative, 
effective sales presentations and 
collateral material to support 
retail, classified and national ad 
departments. Also responsible 
for promotion and community 
service activities. Report to 
Advertising Director. This is a 
rare opportunity for a hands-on 
manager that offers competitive 
salary, outstanding benefits and 
the chance to become an 
important member of a pro- 
fessional newspaper manage- 
ment team. Position requires 
minimum 5 years experience in 
marketing or related field, to 
appropriate degree. Send 
resume and salary requirements 
in confidence to: Personnel 
Department, Daily Breeze, 5215 
Torrance Blvd., Torrance CA 
90509. No teiephone calls. 
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CIRCULATION 


CIRCULATION 


EDITORIAL 





SALES MANAGER for 10,500+ sub- 
urban tri-weekly with shopper. Competi- 
tive, exciting market. Great living, 
exciting challenge for aggressive enthu- 
siast who can sell and train. Competitive 
salary plus bonus plan. Send resume to: 
Publisher, The Springfield News, PO 
Box 139, Springfield OR 97477-0151. 





TELEMARKETING MANAGER 
Northern Illinois based media group 
needs an experienced, peopie-oriented 
supervisor who can motivate and train a 
staff of 10. Person must be creative and 
energetic with a strong background in 
telephone sales training. Piease send 
resume and salary needs to Box 6797, 
Editor & Publisher. 








ART/GRAPHICS 


EDITORIAL CARTOONIST 
The Lexington Herald-Leader, a paper | 
rapidly growing in circulation and quali- | 
ty, is seeking an editorial cartoonist who 
can also help out with news graphics. 
Send resume, references and samples of 
cartoons and news graphics by January | 
31 to David Holwerk, Editorial Page Edi- | 
tor, The Lexington Herald-Leader, Main | 
& Midland, Lexington KY 40507. No | 
phone cails please. 








NEWSPAPER ARTIST for morning daily, 
circulation 310,000. Emphasis on 
informational graphics and illustration. | 
Send resume and samples to: Wendy | 
Govier, Art Director, The Arizona | 
Republic, Box 1950, Phoenix AZ 
85001. 





SOUTHERN CALIFORNIA 
Graphic designer/iilustrator needed for 
editorial department of 7-day morning 
paper, 115,000 and growing. Demon- 
Strated ability a requisite; newspaper 
experience preferred. Send full resume, 
samples or artwork and design to Nor- 
man A. Cherniss, Executive Editor, Press 
Enterprise, Box 792, Riverside CA 
92502. 





CIRCULATION 


CIRCULATION MANAGER 
Dynamic motivator with proven sales 
background who would meet the chal- 
lenges of a competing dailies market. 
Full responsibility for district manager | 
training, carrier promotion design and 
implementation and maintenance of | 
high level of customer service. | 
Experience in single copy sales and a 
compietely computerized circulation | 
system is desired. Send resume and let- 
ter explaining how you would meet 
aggressive goals in these areas. We area | 
40,000 circulation AM daily in Zone 2. | 
We demand excellence. No ‘‘desk fly- 
ers,'’ please. competitive salary, | 
incentive and benefit package. Ted DuV- 
al, York Daily Record, 1750 Industrial | 
Hwy, York PA.17402. 








MIDWEST metro newspaper seeking | 
aggressive leader to run our city circula- | 
tion department. Applicants must be 
knowledgeable in all phases of circula- 
tion work and have the ability to moti- 
vate. In return for your hard work we can | 
offer a competitive package, pleasant 
working conditions and an opportunity to 
become part of a young, dynamic man- 
agement team. Send us a detailed 
resume including salary history. Any | 
replies will be held confidential. Box 
6783, Editor & Publisher. 





EXPERIENCED assistant circulation 
manager needed. Chance to become 
manager. 17,000 circulation 7-day dai- 
ly with TMC. Good pay and benefits. 
Southwest city with access to many out- | 
door recreational areas. Zone 8. Send | 
resume to Box 6744, Editor & Publisher. 
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| tor & Publisher. 


STATE CIRCULATION MANAGER 
46,000 Southeast daily seeks aggres- 
sive, high energy, promotion minded, 
state circulation manager. 
Responsibilities include home delivery, 
managing and training of district mana- 
ger staff, and single copy operations. A 
team worker, the successful candidate 
must be able to motivate district mana- 
ger staff to maximize sales and distribu- 
tion efforts and be strong in leadership 
and communication skills. Experience 
dealing with an adult carrier force and 
rural delivery a must. Measurement of 
success will be a well trained and pro- 
motable district manager staff, timely 
delivery, carrier retention and service. 
Department is fully computerized with 
an on line system. Competitive salary 
and MBO bonus. Send resume and sal- 


| ary requirements to: Dennis E. Francis, 


Circulation Director, Anderson 
Independent-Mail, PO Box 2507, 
Anderson SC 29622. 





HOME DELIVERY MANAGER 


‘ We are a growing metropolitan daily | 
| newspaper in a vibrant growing metro | 
market. We are looking for a home | 
delivery manager who already has | 
extensive management experience in | 
| recruiting, teaching and supervising 


independent adult agents, as well as 


| youth carriers, in the basics of sales, 

| delivery and collection. This person | 
must have good communications skills, | 
be results-oriented goal driven. We are | 


looking for a team player who can back 
up the circulation director and can 


| organize their time, set priorities. iden- | 
tify problems and follow through to | 
achieve sound solutions. Reply in confi- | 
| dence with a current resume and a letter 
| Stating your most recent circulation 
| accomplishments and salary require- 
; ments to Box 6785, Editor & Publisher. 





CIRCULATION MANAGER for pre- 
stigious national publication. 
Involvement in fulfillment and promo- | 
tion. Growth opportunity-experience re- | 
quired. Send resumes to Box 6791, Edi- 





CIRCULATION 
AREA MANAGERS 


| Il Progresso, the first and greatest italian | 


language daily newspaper in the US, is | 
seeking experienced circulation pro- 
fessionals in the single copy sales and | 


| home delivery areas. Positions will be | 
| Seeking intelligent, creative and 


based in metro New York areas. 


Salary commensurate with experience. 
To apply submit a resume with salary 
requirements to: 
\| Progresso 
15 Bland St 
Emerson NJ 07630 
No phone calls. 





CIRCULATION MANAGER 


' Small but spunky Southern California 
| daily with TMC seeks the best available | 


circulation fireball. Our present CM just | 
got promoted to one of our group's larger | 
papers. If you're good—really good—we 
offer a !ot. Starting base salary of 


| $23,000 plus a bonus potential of | 


$6000. In addition, there's a liberal car | 
allowance and fringes. Not to mention | 
location in sunny Southern California, 
less than one hour from great skiing and | 
fantastic beaches. Enough of the sizzle, 

now for the steak. We're located in a! 
brutally competitive market and the | 
other guys are all bigger. This is a hands- 


| on job in every sense. You have to be | 


able—and willing—to do it all, from 
throwing an occasional down route or | 
hiring and contracting carriers to putting | 
together operating budgets and monthly | 
reports. Sure, it’s tough, but the rewards | 
and future are commensurate. Send | 
resume to: Publisher, The Herald News, | 
PO Box 549, Fontana CA 92335. 





CIRCULATION DIRECTOR for small dai- 


ly in lower Michigan. Beautiful commu- | 
nity. 3 years’ experience as district man- | 


ager preferred. Requires skills in people 
management, budgeting, carrier train- 
ing arid recruitment, and sales promo- 
tion. Apply by resume to Box 6758, Edi- 


tor & Publisher. All replies confidential. | 
; Clarity and consistency. 





CIRCULATION SPECIALIST 
Weekly circulation management consul- 


paign experience a must! Excellent com- 


pensation package. Call Ed Matys; (213) | 


794-7178. 





COPY EDITOR 

We have an opening in our editorial 
department for someone who hasat least 
two to three years editing experience ona 
daily newspaper, and with some report- 
ing background. 

Responsibilities will include reading 
local copy for accuracy, and editing for 


Must possess layout skills and ability to 


} a | Create page designs. Bachelor's degree 
tant needed immediately for upscale | 
weekly. Direct mail, subscription cam- | 


required, preferably in journalism. 
Please send your resume to Personnel 
Director, The Times Herald-Record, 40 
Mulberry St, Middletown NY 10940. 


i We are an equal opportunity employer. 








To answer box number ads in 


EDITOR 
& PUBLISHER 


Address your reply to the box 
number in the ad, c/o Editor & 
Publisher, 575 Lexington Av, 
New York, NY 10022. Please 
be selective in the number of 
clips submitted in response to 
an ad. Include only material 
which can be forwarded in a 
large manilla envelope. 








EDITORIAL 


AGGRESSIVE NEWS REPORTERS— 
Medium-size Florida metro daily will be 





hiring seasoned, thorough news report- | 
| ers early '84. Don't apply unless you've | 
| had two years’ daily newspaper news 
| writing experience, know you're good, : 
| fast and could develop even greater | 
! potential in a fast-paced, competitive 
market. Send resume, clips, references, | 
| explanation of interest to Box 6751, Edi- 


tor & Publisher. 





3 seeks executive editor. Supervise staff 


| Of 35, report to and work with publisher. | 
| Management experience required. Send 


resume, salary history, examples of writ- 
ing and layout to Box 6761, Editor & 
Publisher. 





ASSISTANT FEATURES EDITOR 


experienced editor to help manage fea- 


| tures department for a 67,000 PM daily 


in Knight-Ridder group. Send resume 


102, Fort Wayne iN 46801. 





| AGGRESSIVE Florida PM seeks 


enterprising reporter for medical beat/ 


general assignment, about evenly split. | 
Want self-starter with at least 3 years | 
experience, including hard news and fe- | 
ature writing. Medical writing back- | 


ground helpful. Send resume with salary 


history, clips, to Suzanne Miller, Manag- | 
ing Editor, The Evening Times, PO Draw- | 


er T, West Palm Beach FL 33402. 





COPY EDITOR with 2 years desk or 


| eaeerine experiences aby neal ca 
tion Connecticut AM daily. Reporter with | ‘ 
eae | and salary requirements to Box 6773, 


es degree or 2 years experience. 


end resume to Box 6807, Editor & Pub- ! 


lisher. 





AGGRESSIVE REPORTERS and copy 
editor needed for 36,000 morning daily 
in Northeast Texas. Entry level positions, 
regional candidates preferred. Self- 
starters with professiona! attitudes and 
skills may apply to Managing Editor Bob 
Lutgen, Texarkana Gazette, PO Box 
621, Texarkana TX 75504. 


; AREA EDITOR for 14,000 PM daily. 
| Ideal applicant from Midwest, 1 year 
experience. Write Paul Carpenter, Daily 


Times, 110 W Jefferson St, Ottawa IL 


61350 





COPY EDITOR 
| Accepting applications with 3 refer- 
| ences, for experienced, talented copy 
| editor. Must try out. Send resumes to 
| Clair Cobb, News Editor, Arizona 
1 poe Box 1950, Phoenix AZ 
; 85001. 





ASSISTANT EDITOR 


| We currently have an opportunity for an 
| Assistant Editor to write for our national 
| trade publication, Golf Shop Operations. 


The ideal candidate will have a degree in 


| journalism with one year of experience 


writing sports feature stories. Knowledge 
of golf is a necessity. Excellent company 
paid benefits. Salary commensurate 
with experience. Please send resume to: 

Personnel Department 

GOLF DIGEST/TENNIS, INC. 
495 Westport Avenue 
Norwalk CT 06856 
EOE 





COPY EDITOR 
SAN JUAN, PUERTO RICO 


Largest English language newspaper in 
' the Caribbean. 47,500 weekly circula- 


| 40,000 circulation AM and PM in Zone | . ” 
' person with excellence in news 


tion. Business and finance. Seeking a 


judgment, language usage, attention to 


| detail and ability to write informative 
| headlines that are not cute but tell the 


story directly and concisely. Must have 


| Strong reporter writing skills and be 
; imaginative. Will be involved with lay- 


out. The person we seek must be 


| resourceful, hard working, have rewrite 


skills and an eye for accuracy and clarity. 


; Attention to detail a must to work with 


Editorial Department of ten reporters ina 


: ! Challenging environment in which noth- 
and work samples to Joe Weiler, Manag- | thd 
ing Editor, The News Sentinel, PO Box | Fairly fluent Spanish as a second lan- 
| guage is a must. Minimum five years 
| experience in journalism required. 


ing less than the best will be accepted. 


Send cover letter explaining you're fit 


; with these requirements, a resume and 


clippings to: Editor-in-Chief, Caribbean 
Business, Box 6253, Loiza Sta, San 
Juan, Puerto Rico 00914. 





CITY EDITOR 
We need a top-notch journalist with good 
management skills to lead a young, 
talented staff cf nine reporters. It is an 
excellent opportunity for a person who is 
ready to take complete charge of a news- 
paper's local report. We are a 34,000 
AM in Zone 3. Send resume, references 


Editor & Publisher. 





EXPERIENCED editorial writer to major 


| in local and regional affairs and play key 


role on five-person staff on state's largest 


‘ daily, which serves first, second, sixth 


and seventh largest cities in Virginia. 


| Send resume and sample editorials to: 


William H. Wood, Editor, The Virginian- 
Pilot, 150 W. Brambleton Avenue, Nor- 
folk Virginia 23510. 


EDITOR & PUBLISHER for January 14, 1984 











HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


| 
| 
| 
| 
| 
| 
| 


EDITORIAL 





CITY EDITOR 
Experienced, top-notch journalist with 
good management skills to motivate, 
lead small reporting staff. Requires 
excellent planning ability and copy edit- 
ing skills. We're a 7 day AM in Zone 3. 
Send resume, references and salary re- 
Sesonns to Box 6816, Editor & Pub- 
isner. 





DOWN BY THE SEA 

Sick of snow chains and shovels? Happy 
with the weather but eager to move on to 
a paper that values accurate, aggressive 
reporting and fine writing? Either way, 
we may offer just the climate you are 
looking for. The Virginian-Pilot and The 
Ledger-Star, with a 140,000 pius AM, 
90,000 PM and 220,000 Sunday 
paper, has several openings for resource- 
ful reporters and polished writers with a 
minimum of 3 years’ experience. If 
you're a pro with proof of your talent, 
send clips, resumes and references to 
Jim Raper, Deputy Managing Editor, The 
Ho gg ne and The Ledger-Star, 
150 W Brambleton Av, Norfolk VA 
23510. 





COPY EDITOR—makeup editor for 
editorial page of major West Coast daily. 
Experience required. Position includes 
opportunities for editorial writing. Box 
6811, Editor & Publisher. 


EDITOR for 7-day 13,000 morning 
newspaper and related products. Key 
member of the marketing planning 
team. Strong management skills and 
ability to project positive community 
“image’’ are musts. Award-winning 
newspaper located in Greenville, TX 
approximately 40 miles northeast of Dai- 
las. Subsidiary of Harte-Hanks Com- 
munications Inc. Send resume and sal- 
7 history to Box 1047, Greenville TX 
75401. 





GOOD OPPORTUNITY for versatile 
sports reporter at the Freeport Journal- 
Standard, a 19,000 circulation PM daily 
in northwest Illinois. Job involves news 
and feature writing, page design and 
headline writing, copy editing and travel 
around the area. Requirements: clear 
writing style, outgoing personality, 
attention to detail and knowledge of all 
major sports. Send resume, clips and 
tearsheets to Warren Wilson, Editor, 
Journal-Standard, 27 South State Av, 
Freeport IL 61032. 








GRAPHICS DIRECTOR 
57,000 AM daily in the Northwest needs 
an experienced newsroom artist to direct 
its graphics program. Background in 
both illustration and informational 
graphics required. Apply to: Rod San- 
deen, Managing Editor, The Idaho 
Statesman, Box 40, Boise ID 83707. 


IF YOU THINK the score and game story 
is all there is to sports writing, this 
position isn’t for you. We'll provide the 
chance to cover Penn State football and 
the world champion Baltimore Orioles, 
plus a load of prep sports. You’ il be join- 
ing a 5-person sports department that 
covers everything from the pee wees to 
the pros. We're looking for a person who 
knows how to make the reacer feel like 
he's been part of a sporting event even 
though he hasn't left the comfort of his 
morning coffee. Resume, work samples 
and salary requirements to: Sam Fos- 
dick, Executive Editor, York Daily Rec- 
ord, 1750 Industrial Hwy, York PA 
17402. 





EXPERIENCED EDITOR wanted for 
15,000 twice weekly and 21,000 TMC 
weekly circulation papers in District of 
Columbia area. Looking for editor with 
daily experience to lead news staff and 
transition to daily product. The right per- 
son will have total responsibility for the 
editorial products, management of staff, 
budget responsibilities, and will answer 
directly to the publisher. Send replies to 
South Maryland Newspaper Group, 3 
Post Office Rd, Waldorf MO 20601, 
attention Chuck Evers. 





GOVERNMENT REPORTERS 
19,000 PM daily in Zone 7 university 
town seeks 2 aggressive local govern- 
ment reporters. Looking for indepth 
coverage of city hall and courthouse. 1 
year experience preferred. Send clips, 
resume, Salary history to Box 6774, Edi- 
tor & Publisher. 





EXCITING CAREER opportunity for man- 
aging editor of a new small town weekly 
newspaper in Zone 1. 

Position requires educational back- 
ground with degree in Journalism, Eng- 
lish or Communications; and direct 
experience with newspaper or other 
publication. 

For information submit resume, writing 
samples and salary requirement to Box 
6755, Editor & Publisher. 





GENERAL ASSIGNMENT reporter/ 
photographer for 5000 afternoon daily. 


Must enjoy small town living. Send | 


resume and clips to Louise Beyea, Boone 
News-Republican, Box 100, Boone IA 
10036. 





EDITORIAL WRITER—100,000 Califor- 
nia daily seeks experienced editorial 
writer. We want someone who can write 
punchy, conservative editorials with 
emphasis on local subjects. Some edit- 
ing responsibility. Send resume and 
samples of work to Box 6768, Editor & 
Publisher. 





IF YOU CAN write lively heads and be 
tough on copy under deadline pressure, 
there’s a spot for you on our copy desk. 
And there’s further opportunity for 


talented copy editors at The Daily Rec- | 
ord, a paper on the cutting edge of the | 


color graphics revolution. Desk 
experience required. Contact Tom Bag- 
ley, News Editor, The Daily Record, 55 
Park Place, Morristown NJ 07960; 
(201) 538-3030. 





KENTUCKY DAILY seeks applicants for 
news desk slot, reporter, Living Editor, 
photographer positions. You must have a 
track record. We're small, but good, and 
we are regrouping to get even better. 
Send resumes to Box 6804, Editor & 
Publisher. 





LAYOUT SPECIALISTS. Want to run 
our own show? This small-to-medium 
one 2 daily is looking for someone with 
the ability to organize a newspaper and 
the motivation to accomplish it. Send 
resume and tearsheets to Box 6815, 
Editor & Publisher. 





“HOW TO GET HIRED IN JOURNAL- 
ISM" For information, write: Northwest 


na Box 3658-J, Lacey | 


WA 985 





LIFESTYLE SECTION EDITOR—We are 
looking for an experienced editor with 
innovative, exciting ideas and the ability 
to put them into words and graphics. The 
job on this six-day newspaper in Central 
New Jersey will go to a hard-working, 
creative person who has already demon- 
strated the ability to handle all aspects of 
such a job, including planning story 
assignments for staff members and free- 
lancers, copy editing and layout. Teil us 
your ideas about the content and appear- 
ance of the ideal daily feature section. 
Include resume, salary history and tear- 
sheets. Send to: Executive Editor, The 


Courier-News, PO Box 6600, Bridgewa- 
| ter NJ 08807. 


EDITOR & PUBLISHER for January 14, 1984 





GLOUCESTER DAILY TIMES, a 12,000 
PM daily on the Massachusetts coast. 
Three times in 10 years winner top 
investigative series in New England UPI 
contest. Top editorial job supervising 13 
reporters and editors. Must have proven 
leadership and possess enthusiasm for 
commitment to the community. Apply to 
Peter Watson, Gloucester Daily Times, 
Whittemore Street, Gloucester MA 





GRADUATE ASSISTANTS: Available for 
persons with at least three years full- 
time experience in reporting, writing, 
editing, ready for mid-career opportunity 
to earn a master's degree in a 12-month 


program. Stipends of $5600 plus full | 
out-of-state tuition for best qualified | 


teaching and research assistants. Write: 
Chairman, Graduate Studies, School of 
Journalism, 215 voor Building, 
University Park PA 16802. 





Immediate opening for 
MANAGING EDITOR 


For a six day a week daily and one weekly 
publication. 


We are looking for an ye ee } 


individual with a minimum of three to 
five years editorial management 
experience. Must have a good local news 


judgment, strong writing ability and lay- | 


out skills to manage an 8 person news 


staff. This paper is located in Central | 


Illinois and is part of a very professionally 
a and growing group of papers. 
Call The Canton Daily Ledger; (309) 
647-5100. Ask for Dave Smith. 





REPORTER—maior national newsletter | 


publisher is expanding. We need 
experienced reporter willing and able to 
learn and report on the real estate 
financing market. No real estate knowl- 
edge needed. You must be a self-starter, 
capable of discovering stories, following 
leads, and researching the facts by tele- 
phone. You should be able to learn to 
write business newsletter style. San 
Francisco Bay area. Send resume to: 
Personnel Department E, Crittenden 
Publishing, Inc, Box 1150, Novato CA 
94948. 





SPORTS 
EDITOR 


for Erie 


Daily Times 
(46,000 PM) 


Sunday 
Times-News 


(99,000 Sunday) 


We need a professional with 
experience and talent in man- 
aging and developing people, 
editing, and producing and 
teaching writing. We want 
someone who will produce a 
distinctive, high quality PM 
sports section in competition 
with our AM daily 

Send resume, salary 
experience, and clips to Mike 
Mead, Times Publishinc Com- 
pany, 205 W 12th St., Erie PA 
16534. 


| 

| REPORTER: 42,000-circulation AM 
; daily in southeastern New York seeks 
reporter with 3-5 ay daily experience 
and proven ability to write award- 
winning stories. Send resume to: City 
Editor, PJ, PO Box 1231, Poughkeepsie 
NY 12602. 





REPORTER/EDITOR—For two small, 
| well-established eastern North Carolina 
weeklies. Experience including photo, 
darkroom and editing a plus. MDT 
equipped. $200-$250/week. Send 
resume to: News Leader, Personnel 
— PO Box 1107, Fremont NC 





REPORTER—Middle Georgia daily 
seeks reporter with at least one year 
experience. General assignments. Must 
work fast and accurately. Will be 
expected to produce large quantity of 
; copy. Send resume to Doug Hall, The 
| Courier Herald, Drawer B, Court Square 
Station, Dublin GA 31040. 





| PUBLISHING GROUP located in Col- 
| Orado’s developing front range seeking a 
| managing editor for the Longmont 
Times-Call, a six-day a week 18,500 
paper. We need someone with the 
experience to manage and inspire 25 
competent and exciting news staffers. 
We have up to date equipment and an 
| excellent plant. Good salary and 
benefits. Please send your resume, re- 
| ferences and samples of writing and 
newspapers you have edited to Ed Leh- 
; man, Publisher, PO Box 1033, Long- 
mont CO 80501. 








MANAGING EDITOR for a Santa Cruz 
area weekly. Leadership, editing and 
good writing skills, prolific writer, create 
crisp, bright headings. Pro property 
rights, pro growth philosophy. Able to 
| write logical editorials on local issues. 
| Send resume and samples of your writing 
to PO Box 187, Saratoga CA 95071. 





| MAKE-UP PERSON and sports writer 
| wanted for 25,000-circulation AM daily. 
| Send resume and clips to: George Ham- 
| mond, Sports Editor, Delaware State 
News, PO Box 737, Dover DE 19901. 





‘ MANAGING EDITOR—imagination, a 
good graphic eye and a desire to execute 
an uncompromising journalistic product 
are the skills we are looking for. 
Excellent career opportunity with young, 
fast growing community weekly in Sili- 
con Valley area. Send resume, salary his- 
tory and samples to Box 6808, Editor & 
Publisher. 





ZONE 4 AM daily is seeking a person 
experienced in page design. Editing 
skills a must; J-school grads preferred. 
Applicants should be experienced, pro- 
ficient in grammar/AP Style-book, and 
be able to work nights, weekends. Sal- 
ary: $200 per week. Send clips, resume, 
— letter. Box 6760, Editor & Pub- 
isher. 





WIRE/COPY EDITOR needed for 18,000 
circulation AM daily in western Maryland 
city located 70 miles from Baltimore and 
Washington DC. Competitive salary and 
benefits. All replies confidential. Send 
resume and salary requirements to Per- 
sonnel Department, Herald-Mail Co, PO 
Box 439, Hagerstown MD 21740. 


MAGAZINE FEATURES 
Writer with snappy style needed for fash- 
ion, food, lifestyle, real estate section of 
successful, profitable upscale alterna- 
tive weekly with magazine-like format in 
Zone 6. You'll work with experienced art 
director, staff, making pieces you can be 
proud of, good pay, benefits; lots of sun- 
shine and good food. Send clips and 
resume to Box 6720, Editor & Publisher. 
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EDITORIAL 


EDITORIAL 


PRODUCTION 





MAGAZINE EDITOR 
We're looking for a person with sub- 
stantial magazine staff experience, a 
flair for creative layout, strong writing 
and interviewing talents, excited about 
the industry, and anxious to take over the 
writing and production of a fast-growing, 
established group of career guidance 
specialty magazines. $20-25,000 
range. Contact Linn Brown, Townsend 
Communications Inc, 7007 NE Parvin 
Rd, Kansas City MO 64117. 


| 
| EDITORIAL 
| 


WE SEEK a family man or woman to 
| manage our bureau in a nearby town. 
| Mostly editorial, but some responsibility 
| for circulation, promotion, and advertis- 
| ing. Management ability required. Good 

salary, company profit sharing, personal 
bonus. !f you like to be involved in your 
community and are ready to settle down, 
call Jim Kroemer; (219) 347-0400, or 


send resume to Kendallville Publishing 
Co, 112 N Main St, Kendallville IN 
46755. 





PROGRESSIVE Weeklies have opening 
for editor in eastern New York State 
(capitol area). Editing, administrative 
and layout experience required. Must be 
able to train, direct and motivate staff. 
Send resume and salary requirements 
to: 


Publisher 
Ad One Media Consultants 
PO Box 5391 
Roessleville Station 
Albany NY 12205. 





WIRE EDITOR and COPY EDITOR: We | 
are looking for two editors who want to | 


contribute to the 

copy. We're a P 
circulation, we're growing and we're 
looking for skilled editors who can be an 
asset in that growth. We're locking for 
editors who want to improve copy, not 
simply change it; people who care about 
the final product, but don’t fee! that it’s 
necessary to spend ail morning working 
on one story. What we're looking for are 
people who love the English language 
and who want to apply that love in com- 
municating with our readers. Candidates 
must also be able to write a crisp head- 
line that pulls the reader into the story it 
flags. Layout knowledge is essential. 
One year or more of desk experience at a 
daily newspaper is a must. Full 
information, including headline and lay- 
out samples and salary requirement in 
first communication to Box 6813, Editor 
& Publisher. 


— of quality 





SPORTS EDITOR 
Daily 40 miles north of New Orleans. 
Contact Dave Sims, Picayune Item, PO 
Box 580, Picayune MS 39466; (601) 
798-4766. 


daily of 30,000 | 


| 
| 
j ZONE EDITOR 

| The Syracuse Newspapers Regional 
| Desk is accepting applications for future 
| opening for aggressive editor with an 
| interest in features as well as hard news. 
| Position requires sound news judgment, 
| flair for layout, ability to write snappy 
| headlines and a willingness to work 
| nights and some weekends. Must have 
| experience directing reporters and 
| photographers. The Syracuse Newspap- 
| ers is an aggressive and growing upstate 
,; New York operation that publishes five 
AM, three PM and six Sunday regional 
editions. Salary commensurate with 
experience. Send resume, salary history 
and references to: Deborah J. Abbott, 


Box 4915, Syracuse NY 13221. NO 
TELEPHONE CALLS. 





Regional Editor, Syracuse Newspapers, | 





METRO DAILY seeks veteran copy edi- 
| tor. Must be flexible self-starter with 
solid editing skills, a flair for page 
design, able to accept the challenge of 
an electronic copy desk. Duties rotate; 
wire experience a plus. Send resume, 
clips and references to Box 6770, Editor 
& Publisher. 








| SPORTS WRITER 
| Sports opportunity for the right person. 
| Versatile writer to do features and col- 

umns and cover sports events for 
| 71,000 daily. Qualified candidates 
| must have a wide knowledge of sports 
| and should have 3 more years sports 
| writing experience. Send resume and 
| writing samples by January 21 to Mary 


| Collins, The Gazette, 500 3rd Av SE, 


| Cedar Rapids 1A 52401. 
| An Equal Opportunity Employer. 





COPY EDITORS 


Leading business and financial news wire is 
interested in receiving applications for 
openings that develop from time to time. 

Work entails copy editing, headline writing 
and taking stories by phone from reporters in 
the field. Speed precision and ability to work 
under pressure on VDT’s essential. Applicants 
should have a minimum of one years’ wire 
service or daily editing and reporting 


experience. Pays top 


competitive rates. New 


York City location. Our Staff knows of this ad. 


Please send resume 
and salary history to: 


PO BOX 226-DEPT. 17 
CHURCH STREET STATION 
NEW YORK, NY 10008 
An Equa! Opportunity Employer M/F 





SUCCESSFUL and well-regarded 
medium sized California daily seeks 
flashy writer as daily sports columnist. 
Should have solid experience covering 
big-time sports. Send five sample col- 
umns to Box 6732, Editor & Publisher. 
Salary negotiable. 





SPORTS WRITER/ 

SPORTS COPY EDITOR 
Decatur, IL, Herald & Review, a 53,000 
AM daily has an immediate opening for a 
sports writer-copy editor who has the 
ability to turn out crisp, readable copy 
covering prep and college sports events. 
Applicant must have the ability to be 
primary sports copy editor twice a week. 
Handling deadlines a must. Bachelors 
degree or equivalent and experience on 
daily preferred. VDT experience bene- 
ficial. Excellent benefits and growth 
potentials. Send writing and iayout sam- 
ples with resume to Terri Buckley, 
Herald & Review, PO Box 311, Decatur 
IL 62525. An Equal Opportunity 
Employer M/F. 


LIBRARY 


ASSISTANT LIBRARIAN 
Metro newspaper, Zone 4, has an 
opening for an assistant librarian. Per- 
son should have expeience in a news- 
paper library with leadership ability to 
help lead the staff in traditional library 
functions with an emphasis on electro- 
nics. Send resume and salary require- 
ments to Box 6662, Editor & Publisher. 


MARKETING RESEARCH 


ASSISTANT CONTROLLER 

Major group of daily newspapers seeks 
an assistant controller and director of 
corporate accounting at headquarters in 
New York State. Must have accounting 
degree, at least 5 years experience and a 
proven record of success. CPA preferred. 
In addition to advancement opportuni- 
ties we offer top benefits and an 
excellent salary. Send resume and salar 
requirements to Box 6805, Editor & 
Publisher. 

















PRESSROOM 


PRESSROOM FOREMAN—for 10,500 
daily. 6-unit King. Should be good on 
maintenance, high on quality. Don Hall, 
Herald, Roanoki Rapids NC 27870. 








PRODUCTION 
PRESSROOM FOREMAN 





Daily AM newspaper/central printing | 


plant is seeking a mature take-charge 
individual to run the second shift. Urba- 
nite experience and ability to train and 
motivate others is essential. Excellent 
opportunity for career growth. Competi- 
tive salary, major company benefits. 
Contact Bob Peyton or John Ledbetter; 
(615) 552-1808 or write The Leaf 
Chronicle, PO Box 829, Clarksville TN 
37041. 





PRODUCTION DIRECTOR 
Production Director for North San Diego 
daily newspaper; 35,000 circulation. 
Responsibilities include production 
planning and budgeting; press, camera, 
composing and distribution. Experience 
with Goss Urbanite press preferred. 
Minimum 5 years newspaper production 
experience required. Box 6793, Editor & 
Publisher. 





TECHNICAL SERVICES SUPERVISOR 
for joint operating facility. Requires TAL- 
STAR/GA maintenance experience. 
Opportunity for advancement in great 
working environment. Send resume to: 
Personnel Department, Hawaii News- 
paper gency, PO Box 3350, Honolulu 
HI 96801. 








COMPOSING ROOM MANAGER for 
large weekly California shopper. Ideal 
position for assistant ready to move up, 
excellent salary and benefits. Write and 
tell us about yourself. PO Box 490, Fre- 
mont CA 94537. 





WANTED: Production Manager for fast 
growing group of weeklies and shoppers 
on the west coast of Florida. Looking for 
aggressive well rounded person suited to 
fast change. Must like good weather and 
the Gulf. Send resume to Bob Vedder, 
200 E Miami, Venice FL 33595. 





ZONE 6 10,500 daily has opening for 
production manager. Candidate must 
have strong press and composition 
experience. Excellent position, first line 
equipment. $25,000 to start. Box 
6809, Editor & Publisher. 


PRODUCTION DIRECTOR 
San Francisco Bay area publishing com- 





| pany is seeking top-notch production 


director with strong production/ 


| management background. Candidates 


should have some college or degree, 
previous knowledge/experience in all 


| phases of offset production. We publish 


5 seven-day newspapers with 220,000 
circulation plus 7 weeklies/shoppers 
with an additional 350,000 circulation. 
In addition we are involved in com- 
mercial printing operations with our two 


| folder 16 unit Goss Metro presses. Mod- 


ern 200,000 square foot plant with 
excellent equipment throughout. Great 
opportunity for an assistant production 
manager presently with a large daily or 
productin manager at a mid sized daily. 
Please send resume with salary history to 
Thomas D. Jones, President, Lesher 
Communications Inc, PO Box 5166, 
Wainut Creek CA 94596. 





PROMOTION 


PROMOTION MANAGER 
Aggressive, sales-oriented professional 
needed for Southern Connecticut daily. 





| Must be experienced in newspaper 


advertising and circulation sales promo- 
tion and have ag understanding of and 
appreciation for the news product. Su- 
perior copy writing, public relations and 
communications skills essential. 


; Excellent financial/benefits package. 


Send resume to Box 6796, Editor & Pub- 
lisher. 





SALES 











ATTENTION 
NATIONAL AD MANAGERS! 
If you are currently the national advertis- 
ing manager of a smail to medium-sized 
daily, ready to assume a new challenge 
in magazine publishing, we have an 
exciting sales management opportunity 
for you. Join our team in the sunny 
South—where the weather's fine, busi- 
ness is booming and the natives are 
friendly. We need a top-notch, full serv- 
ice advertising salesperson. Our 
nationally known magazines are crying 
for the attention of a sales craftsman; 
someone who can capably work with 
some of the biggest ad agencies in the 
country; handle heavy phone sales; and 
still get out in the field and direct-sell our 
regional accounts. Sound interesting; 
there's more. We're losing our grip on the 
Number 1 spot in our market and we 
need a real pro to formulate the 
strategy—and carry it out—that wil! put 


| us back on top. Strong sales, organiza- 


tional, and management skiils a must; 
but we will consider an exceptional 
second-in-command who's ready to 
move up. Great location, super salary/ 
incentive package for the right candi- 
date. Send resume, cover letter and sal- 


| ary history to Box 6778, Editor & Pub- 
| lisher. 


EDITOR & PUBLISHER for January 14, 1984 
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RETAIL SALES MANAGER 
Immediate opening at direct mail 
advertising publication in Napa/Solano 
Counties with 120,000 plus circulation. 
Responsible for 12 sales representatives 
plus support staff. Minimum 2 years 
management experience, organizational 
ability, leadership and motivational 
skills. Experience with direct mail shop- 
per products a plus. Excellent salary and 
bonus opportunity. Send resume and 
cover letter to General Manager, PO Box 
D, Fairfield CA 94533. 





SHOPPER or newspaper salesman 
needed for new project in Zone 5 by 
existing daily newspaper. Must be en- 
treprenaurial and capable of selling to 
both large and small advertisers, as well 
as running small but os staff. We 
are looking for a top-flight person who 
can work himself into a high-paying post 
while starting with above-average earn- 
ings. Send resume and detailed letter 
about your past achievements to Box 
6753, Editor & Publisher. 


CIRCULATION Director—Strong admi- 
nistrator, good communicator. Service 
oriented, promotion minded. Available 
now! Box 6730, Editor & Publisher. 





EXPERIENCED Circulator seeking 
position as home delivery, —s or 
promotion manager on medium or large 
metro. References upon request. Box 
6783, Editor & Publisher. 








E&P CLASSIFIEDS 
PRODUCE JOBS 
FOR NEWSPAPER PEOPLE 








EDITORIAL 


AGGRESSIVE reporter, available now. 
Wire service and newspaper experience. 
Now in Zone 9, will relocate. Beat 
interests include education, business. 
Will accept other beats, including gener- 
al assignment. Box 6771, Editor & Pub- 
lisher. 








WEST TEXAS daily seeks ad salesperson 
with a creative, aggressive approach to 
selling. Excellent career opportunity. 
Contact: Advertising Director, Big 
Spring Herald, PO Box 1431, Big Spring 
TX 79721. A Harte-Hanks Newspaper. 





POSITIONS 
WANTED 


ADMINISTRATIVE 


COMPETITIVE, creative and involved 
advertising director seeks professional 
growth. Ten years sales and manage- 
ment experience in newspapers, TMC, 
renee and cable TV. BA Degree. Box 
6775, Editor & Publisher. 








GENERAL MANAGER-EX-PUBLISHER 
with daily newspaper/shopper/TMC/ 
weekly experience. Can motivate, train 
in good Southeastern location. Strong on 
organization-advertising, bottom line. 
Box 6767, Editor & Publisher. 





MATURE (50) publisher, editor recently 
widowed seeks change of scenery, 
challenging position with small, medium 
daily or aggressive weekly-commercial 
shop combination. News experience 
from fire house to state house, newsroom 
and commercial shop management. Pre- 
fer Zones 6,8,9. No rush. Box 6794, 
Editor & Publisher. 





MARKETING MANAGER with group and 
independent newspaper experience 
seeks next level assignment. Looking for 
GM at smaller daily or #2 at medium 
daily. Excellent references and track rec- 
ord. Box 6801, Editor & Publisher. 





CARTOONIST 





AWARD-WINNING editor of suburban 
dailies, promoted to administration, 
wants to once again lead newsroom. 
Zone 2. Box 6787, Editor & Publisher. 





AVAILABLE: 1980 journalism graduate 
with 2'% years experience in hard news 
reporting, columns, depth stories, pho- 
tography and compelling feature iay- 
outs. imaginative; hungry and fast-a su- 
perlative writer who can tackle the 
analytic or the whimsical. Or otherwise. 
Research gratifies me. Copy editin 

experience and hands-on knowledge o 
all production phases. | seek a reporting 
or copy editing job on a daily with a 
circulation of at least 15,000 and, most 
importantly, a quality Sunday edition. 
Salary and Zone secondary to editorial 
and a —. ‘aot left a 
30,000-pius daily. Box 6789, Editor & 
Publisher. 


EDITORIALS, FOREIGN AFFAIRS, 
SPEECH WRITING: former AP overseas 
correspondent winding up diplomatic 
career on four continents and ready to 
settle down. Interesting post more 
py wee than salary. Box 6779, Editor 
& Publisher. 


EDITOR of 16,000 southern daily seeks 
similar position in Zone 9. Also 
interested in position as editorial writer 
or section editor on metro. Box 6769, 
Editor & Publisher. 











EXPERIENCED REPORTER, 3 years on 
weeklies, seeks job on small daily or 
ae anywhere in South; (813) 366- 





DESIGN EDITOR, 29. Five years news- 
paper experience. BS, MS from top J- 
school. Talent in daily writing, editing, 
editorial cartooning, modern layout. 
Looking for better career opportunity on 
large daily. Zone 9 preferred but secon- 
dary to good offers. Box 6746, Editor & 
Publisher. 





FEATURE WRITER/REPORTER seeks | 


similar position in Zones 5,6, or 8. Will 


also consider entry level public relations | 
position. VDT experience. Strong in per- | 


sonalities, socia! services. Reply to Box 
6631, Editor & Publisher. 





AGGRESSIVE sportswriter, 22, now at 
140,000 daily seeks career advance- 
ment. May J-School grad with 
experience as campus daily sports editor 
and intern at 450,000 daily. Box 6740, 
Editor & Publisher. 


| SCORE 30 points/game, run 2000 
yards/season, but to bat .400 isn't 
enough for this sportswriter. My goal is 
1.000 with accurate, ethical reporting; 
clear, interesting — Have 
experience (6 years writing, desk and 
VDT on mid-size daily), wiil travel. 
Enthusiastic, energetic, enduring and 
—e Jean Tenuta; (414) 694- 








MAY J-School grad seeks cultural affairs 
reporting slot on metro daily. 
Experienced. Flexible, but especially 
strong on literary, publishing and theater 
beats. Self-starter, good at generating 





TALENTED WRITER—seeks general 
assignment position with daily. 6 years 
experience. Law background. Prefer 
Zones 1,4,8,9; (303) 776-3404. 


EXPERIENCED Ohio journalist needs to 
break loose and tackle a new challenge. 
I've done it all-reporting, copy editing, 
editorial page editor, sports editor. Look- 
ing for editing spot on small or medium 
size daily. Prefer Zones 1,2,5,7. Call 
Dennis; (513) 399-3157. 


VERSATILE Reporter, graduating from 
University of Oregon in March, seeks 
reporting job (any Zone except 4). 
Experience: general assignment reporter 
on Knight-Ridder daily, stringer for 
weekly, UO Contact Peg Maris, 
500 E 18th 4, Eugene OR 97401; (503) 
484-4652. 








SPORTS WRITER, 12 years daily 
experience. Know VDT. Preps, college 
and/or sit slot. Prefer fast-paced AM dai- 
ly. Box 6802, Editor & Publisher. 





| YOU WANT a sportswriter/cop’ 

| who is hard-working, tenomtode 
| Satisfied only by doing his best. Here | 
| am. Four years experience on weeklies/ 
| dailies, tabloids/broads, AMs/PMs, I'm 
| trapped in news and need a return to 





leges and pros seeks move to medium- 


large daily. Box 6800, Editor & Pub- | 
| position. Staff position in college 


lisher. 





VETERAN, award-winning sportswriter, 


covered preps to pros and can do same 
for you. Box 6799, Editor & Publisher. 





SPORTS news editor/copy editor on met- | 
ears’ experience | 


ropolitan daily; 25 
split between AM and PM desks. Desired 
date of relocation: July 1, 1984. Box 
6742, Editor & Publisher. 





EDUCATION EDITOR seeks position on 
major ry Top credentials. Box 6814, 
Editor & Publisher. 





SPORTSWRITER seeking a position with 
a daily. Have two years experience in 
college sports information and pro aoe 
publicity. Write to Russ Meisner, 10270 
W. 74th Pl., Arvada CO 80005. 


editor 
geable, 


sports for mid-sized daily. Will go any- 


| where. Box 6764, Editor & Publisher 


story ideas. Excellent clips, references. | 
Any Zone. Box 6759, Editor & Publisher. | 





FREELANCE 


CREATIVE freelance writer seeks full- 
time position on daily or weekly. Zones 
1,2,5 preferable. GA, news arts, 
entertainment, feature writing. VDT, lay- 





| Out, photo experience. Cali Eugene; 
| (814) 864-5883. 

SPORTSWRITER with three years | 
experience covering high schools, col- | 





PHOTOJOURNALISM 


DECEMBER GRAD seeks entry level 
lus 
68 





intern. Will relocate. Carol Price, 


| Santa Maria Ln, Foster City CA 94404; 


desk man seeks new challenge with | (415) 573-9403. 


medium or large daily any Zone. Have | 
| PULITZER PRIZE-winning photojour- 
| nalist seeks cha!lenge in Washington DC 





area. Strong photo editing and layout 
skills. MA in journalism. Has done edit- 
ing, writing and design for newspapers 
and trade magazines. Box 6798, Editor 


| & Publisher. 





PRODUCTION 





| PRINTING PROFESSIONAL with over 


20 years experience seeks position as 
General Manager or Prowuction Mana- 
Ber Background in Type, prep & press. 

A in Business Administration. 
Experienced in Production, 


| Administration & Saies. Will relocate. 


Don La Berteaux, 1713 E. Fairiawn, 


| Urbana IL 61801; (217) 344-4316. 








E&P Employment Zone Chart 


Use zone number to indicate location without specific identification 


BIG EAST GRAD seeks position as 


THE BEST that editorial cartooning has | SPortswriter or copy editor for daily. Will 
to offer. Twice national award winner. relocate. Jeff Navin, 6 South Ridge Rd, 
I'm good. Find out. Box 6762, Editor & | Niantic CT 06357. 

Publisher. 














| FIRST-RATE editor, 10 years in commu- 
| nity journalism, seeks to run newsroom | 


CIRCULATION | on 20,000+ daily, Zones 1,2,3. Box 
| 6786, Editor & Publisher. 


MR. PUBLISHER is your circulation | 
department in a rut? Good 2 person sys- | 
tems and fix it team willing to work 6 to | | SPEAK SCIENCE and technology. West 
12 months to get things done to your | Coast stringer or staffer aimost any- 
satisfaction. Excellent references. Box | where. Reporting, writing, editing 2’ 
6784, Editor & Publisher. | years. Box 6741, Editor & Publisher. 
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Because a free society’s press is 
not—and should not be—monolithic, 
no statement can ever be said to be 
“‘the position”’ of ‘the press.’’ What 
follows is the carefully considered 
work of the experienced individuals 
serving on a special committee of ten 
media organizations, formed after the 
government denied to the public inde- 
pendent press reports about U.S. 
military operations in Grenada. 

I. We strongly believe that: 

First, the highest civilian and mili- 
tary officers of the government 
should reaffirm the historic principle 
that American journalists, print and 
broadcast, with their professional 
equipment, should be present at U.S. 
military operations. And the news 
media should reaffirm their recogni- 
tion of the importance of U.S. military 
mission security and troop safety. 
When essential, both groups can 
agree on coverage conditions which 
satisfy safety and security 
imperatives while, in keeping with the 
spirit of the First Amendment, per- 
mitting independent reporting to the 
citizens of our free and open society 
to whom our government ultimately is 
accountable. 

Second, the highest civilian and 
military officers of the U.S. govern- 
ment should reaffirm that military 
plans should include planning for 
press access, in keeping with past 
traditions. The expertise of govern- 
ment public affairs officers during the 
planning of the recent Grenada mili- 
tary operations could have met the 
interests both of the military and the 
press, to everyone’s benefit. 

Third, the military study group— 
appointed by General John Vessey, 
chairman of the Joint Chiefs of Staff, 
and headed by retired Major General 
Winant Sidle—which is to make re- 
commendations to the government 
about media-military cooperation, 
should closely consider the above two 
points. The study group also should 
consult with military operations 
experts and make recommendatons 
on how to assure both mission secur- 
ity/troop safety and prompt media ac- 
cess. 

Fourth, appropriate committees of 
the Congress should hold hearings to: 
develop the historic record of media- 
military relations more fully, 
including accumulation of relevant 
documents; develop the facts of the 
government’s handling of media ac- 
cess in Grenada more fully; and 








A Statement of Principle 


on 


Press Access to Military Operations 


demonstrate how wise leaders can 
satisfy always the joint imperatives of 
effective military operations and of a 
timely flow to a free citizenry by a free 
press of independently-obtained 
information. 


Il. We believe these things 
because: 

Since the Revolutionary War, 
American journalists traditionally 
have been allowed to accompany 
American troops on military 
operations, even when those actions 
depended upon the element of sur- 
prise. 

Such access has furthered the vital 
interest of the public in having 
independent accounts of the actions 
of our uniformed men and women in 
combat, beyond those reports issued 





This statement was developed by a 
special committee of senior representa- 
tives of these organizations: American 
Newspaper Publishers Association; 
American Society of Magazine Edi- 
tors; American Society of Newspaper 
Editors; Associated Press Managing 
Editors; National Association of 
Broadcasters; Radio-Television News 
Directors Associations; Reporters 
Committee for Freedom of the Press; 
Society of Professional Journalists, 
Sigma Delta Chi; The Associated Pre- 
ss; United Press International. 





by government officials. 

Mission security and troop safety 
interests have been protected—when 
essential—by limiting the number of 
journalists accompanying the troops, 
by voluntary reporting restraints, by 
limited censorship of information that 
might aid the enemy, or by delay in 
the filing of dispatches; but not by 
exclusion of all journalists. Exclusion 
of journalists never has been deemed 
appropriate except in small, clearly 
covert, intelligence or commando- 
type hit-and-run. operations. 

We recognize the presence of two 
requirements: the requirement that 
the government conduct effective 
military operations, and the require- 
ment that the public, via a free press, 
be independently informed about the 
actions of its government. Accom- 
modations, representing good faith 
cooperation between the goverment 
and the media, have wisely avoided a 
direct clash in the courts or in the 
Congress between these two 
imperatives. 





Unfortunately, such historic 
accommodations were neither sought 
nor achieved by the government dur- 
ing the recent Grenada operations. 
Rather than allowing a small pool of 
journalists to accompany American 
forces during the initial phases of an 
operation involving several thousand 
U.S. military personnel, the govern- 
ment excluded the American media 
from the island for more than two 
days. Thus, during the crucial, early 
days of the operation, when public 
concern and interest was most 
intense, the public was denied an 
independent source of information. 
The government’s shifting jus- 
tifications for this unprecedented 
exclusion—the need for surprise, the 
safety of journalists, too many jour- 
nalists, or danger to the troops— 
either were unfounded or could have 
been met by proper planning and 
execution of traditional news- 
coverage practices. 


III. In conclusion 

We believe prompt media access to 
U.S. military operations can and 
should be allowed by the government. 
And, we strongly urge government 
Officials to assure that historic free 
press reporting to the American publ- 
ic about military activities will be a 
planned part of future operations 
under conditions which also assure 
mission security and troop safety. 

Our society remains healthy and 
free primarily because our public has 
an independent source of information 
about its government. Preservation of 
this principle is essential to the proper 
functioning of our constitutional 
democracy and to our national well- 
being. Without this open flow of 
information, our system of self- 
government would not work. 
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SADLER AND 
ASSOCIATES, INC. 


Personnel and Organization Counsel 





Professional evaluation and as- 
sessment reports on job appli- 
cants in the newspaper and 
communications industry. 


333 NORTH MICHIGAN AVENUE 


CHICAGO, ILLINOIS 60601 
(312) 263-1607 
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New inserter keeps pace 
with fastest newspaper presses. 


The Harris Graphics NP-1472 configurations in between. Its ex- The new NP-1472 inserter 
inserting system sets new stan- panded capacity will produce a system will handle the output of 
dards for speed and versatility of paper of up to 300 broadsheet the fastest newspaper presses, and 
application. pages. offers you the profit-enhancing 

With dual delivery, it can han- Anothe; feature contributing benefits of on-line operation, 
dle two inserts per jacket at speeds _ to its high productivity is our zoned distribution, and total 
up to 80,000 an hour. unique Automatic Repair System. market coverage programs. 

Or, in its single delivery mode, ARS automatically recycles and For complete information, 
it will place six inserts into a jacket repairs incomplete sets without write Harris Graphics Corporation, 
at up to 40,000 per hour. stopping, and inhibits insert Bindery Systems Division, 

And there is a whole range of feeding when a jacket is missing. Champlain, New York 12919. 


HARRIS 
GRAPHICS 








Who said 
Christmas 
is over? 








SMALL BUSINESS REPORTS 


STORIES. 
FROM 


Scripps-Howard News Service / Independent News Alliance proudly presents an important 
weekly addition to its regular wire. 
It is “The Business Report,” a package of business and economic news and opinions. 


Published every Thursday for Friday release, “The Business Report” offers a regular column by one of these leading 
economists: 
— Murray Weidenbaum, former chairman of President Reagan’s Council of Economic Advisers and director of the 
Center for the Study of American Business, Washington University; 
— Thomas Sowell, a senior fellow at Stanford University’s Hoover Institution on War, Revolution and Peace, and a 
member of Reagan’s economic policy advisory board; 
—- Robert Eisner, professor of economics at Northwestern University, and author of numerous books and articles; 
— Allen Sinai, senior vice president and chief economist at Lehman Brothers, Kuhn Loeb. 


In addition, “The Business Report” gives subscribers: 


— Real estate news and tips from Steve Lambert, — Advice and information for the small business 
vice president of S. Robert August & Co., from Larry Reynolds, editor of “Small Business 
Inc., a major Denver real estate corporation. Advisory,” a Washington-based newsletter. 

— “Prospectus,” a collection of business- — Stories from “Inc., The Magazine for Growing 
related items by the SHNS Washington bureau. Companies.’ as well as other sources. 


For information contact 
United Feature Syndicate, 200 Park Avenue, New York, N.Y. 10166 — 212-557-2333. 


Scripps-Howard 


Give light and the people will find their own way. 
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